The Media Audit

Software

Target Profile Report

The Media Audit Software...can provide competitive media analyses that no other media
software program can easily duplicate...and which is the most user friendly software program

of any qualitative media software program available anywhere.

= Target Profile Report analyses can be used to:
o Determine the profile of any target audience.
Report: TARGET PROFILE REPORT THE MEDIA ALIDIT All Groups
harket: PHILADELPHIA, PA, for JUM-AUGDEC'OS-JAN 2009
Bases: ADULTS &AGE 18+
Target: P&ST 44NEEKS SHOPPED SPORTING GOODS STORES
Base Population: 3 914 073 Yo In Target: 29.1% Target Persons: 1,137,598
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= Each of these different analyses can be printed individually by clicking on any individual
pie chart in the analysis as shown below and the following page.
Report: TARGET PROFILE REPORT THE MEDIA &LUDIT Age Analysis
Market: PHILADELPHIA, P& far JUN-ALGDEC'DS-JAN 2009
Bazes: ADULTS AGE 18+
Target: PAST 4-WEEKS SHOPPED SPORTING GOODS STORES

Base Population: 3,914,073

% In Target: 29.1%

Target Persons: 1,137,598

Age Analysis

B 18-207.3%
21-24 57%
B 25-3418.5%
B 35-44 27.4%
B 4549 14.1%
50-54 8.9%
B 5564 9.3%
B 65-7453%

B 75+25%
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= Each of these pie charts can be graphed as a bar chart by clicking on the GRAPH tool in
the tool bar in The Media Audit Software and then clicking on the Stacked Bar.

= In addition to each of the demographic groups that are available in the Target Profile
Report, you can click on the Target Profile that is the first graph in the group of six

targets...
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= Which is “Past Four Weeks Shopped Sporting Goods Stores”.
Report: TARGET PROFILE REPORT THE MEDIA, ALDIT Target Analysis
Market: PHILADELPHIA, P2, for JUN-AUGDEC'0S-JAN 2009
Bases, ADULTE AGE 18+
Target: PAST 44MEEKS SHOPPED SPORTING GOODS STORES
Base Population: 3,914,073 % In Target: 291% Target Persons: 1,137,598
Target Analysis

B PAST 4WEEKS SHOPPED
SPORTING GOODS STORES
29.1%

OTHER 70.9%




