The Media Audit

Software
Special Reports

= The Media Audit Software...can provide competitive media analyses that no other media
software program can easily duplicate...and which is the most user friendly software of any
gualitative media software program available anywhere.
= Special Reports can be used to compare analyses of...
o Target Market Profile: Demographic profile of a target audience by comparison to the
market as shown below.

THE MEDIA AUDIT
TARGET MARKET PROFILE REPORT .

REFORT MARKET: BOSTON, hiA
REFORT BASE: ADULTS AGE 15+
REFORT FERIOD: HOWDEC Z00%

TARGET: PLAN BUY--CARAMHTRUCK S U
BASE POPULATION: 4,025 826 % IN TARGET: 16.2% TARGET PERSOMS: 652,770
haRKET TARGET
PROFILE PROFILE
MARKET PROFILE GROUPS FERCENT FERCENT INDEX D oo 200 300
GENDERS--hitLE 4.0 5.7 116 I
GEMDER$--FEMALE 2.0 4.3 &5 I
AGES--18-20 21 6.2 217 I
AGES--21-24 a8 2.2 251 I
AGES--26-34 16.0 17.2 102 I
AGES--35-44 19.9 14.7 T3
AGES--45-49 0.4 7T T3
AGES--50-84 9.4 13.6 144 I
AGES--55-64 14.6 1.2 76
AGES--65-74 a1 47 51 I
AGES-TE + 7T 1.4 4 .
ETHNICITY--VWHITE T34 69.8 94 I
ETHNICITY--BLAC K 4.8 26 53 I
ETHNICITY--HISPANIC T8 1.2 145 I
ETHNICITY--AZLAN a7 T8 124 I
INCOME--< 15K 4.0 28 TO
INCOME--18K-25K 7T 1.7 .
INCOME--25K-35K 6.4 4.0 61 I
INCOME-35K-50K ] 187 51 I
INCOME-SOK-TEK 0.3 .0 142 I
IHCOME--T5K-100K 14.1 16.6 112 I
IHCOME--100K- 150K 122 12.5 120 I
INCOME-- 150K+ 1.2 a8 77
EDUCATION--H.5. OF LESS 248 0.4 14
EDUCATION--H.5. GRADUATE Fak 6.6 102
EQUCATION--$OME COLLEGE 3T 0 139
EDUCATION--COLLEGE DEGREE P 0.9 T4
EDUCATION--ADWANCED DEGREE 10.1 10.1 100

= Three additional Special Reports analyses include...
= Generic Media Profile: Demonstrates the general media habits of a target audience
that includes radio, television, cable TV / satellite, daily newspapers, the Internet
and outdoor billboards for heavy, medium, light and no exposure analyses for each
media group.
o Target vs. Media: Side-by-Side comparison of a single medium and a target
audience.
= Media vs. Media: Compares the demographic profile of two media side-by-side.
= The report above and these three additional reports can be used in sales presentations
to make your case for a given media selection.



Generic Media Profi

le

THE MEDIA AUDIT
GENERIC MEDIA PROFILE REPORT

REPORT MARKET.
REPORT BASE:
REPORT PERIOD:

BOSTON, MA
ADULTS AGE 134+
NOW:DEC 2008

INDEX 0

200

300

TARGET: PLAN BUY- CARMANTRUCKISUY
MARKET TARGET
PROFILE PROFILE
MARKET PROFILE GROUPS PERCENT PERCENT
RADIO P OSURE:
AERAGE WEEKDAY 2 "3
PAST T-DAY CUME 8.0 a2
TELEVISION AVERASE WEEKDAY EXPOSURE:
BEFORES 00 AW 6.8 342
200 A4TO 500 PM 4.0 321
500 PMTO 600 PM 8.2 8
00 PMTO 700 P 4.0 415
700 PMTO 800 P 4.8 a0
200 PMTO 1100 P 5.2 63
1100 M TO 11 30 P 241 340
1130 PMTO 1 A 15.4 Er)
EPDSED AVERASE DAY 7.2 23
CABLE TV
HAVE CABLE ANDVOR SATELLITE 861 23
HAVE LOCAL CABLE (MAY ALSD HAVE SATELLITE) 72 a0
HAVE SATELLITE (MAY ALSD HAVE LOCAL CABLE) 13.0 1"z
DAILY NEWSFARER EXPOSURE:
AVERAGE WEEKDAY 538 08
WEEKDAT CUME 6.0 78
PAST SUNDAY 8.1 635
PAST 4 3UNDAY CUME 0.7 B
PAST T-DAY CUME 72 0.1
RADIO EXPOSURE GROUPS
HEALY 130 MINUTES + 17 1232
MEDILL 6178 MIN 335 a1s
LIGHT 1-50 MiIN. 15.0 153
NONED MIN. 88 w7y
TELEWISION BXPOSURE GROUPS:
HEALY 300 MINUTES + 18.1 157
MEDILL 120-283 MIN 334 s
LIGHT 1-179 MIN. w7 421
NONED MIN. 128 wr

NEWSPAPER EXPOSURE GROUPS:
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Media vs. Target

THE MEDIA AUDIT
TARGET V5. MEDIA PROFILE REPORT
Cume

REPORT MARKET: BOSTON, MA
REPORTBASE:  ADULTS AGE 13+

REPORT PERIDD: NOWDEC 2008

MEDIA: CLEAR CHANNEL RADIO
TARGET: PLAN BU Y- CARMANTRUCKSUW
TARGET PERSONS: 652,770 MEDIA PERSONS: 1,062 385
TARGET

MERKET PROFILE GROUPS PERCENT 0

MEDIA
PERCENT 0

ABES-18-20 64 -
ABES-11-24 222 —
ABES-25-34 173 E—
ABES-35-44 147 —
ABES-46-40 ]
ABES-50-54 136 —
ABES-55.64 112 —
ABES-85-74 47 m.

ABES-TE + 1am

ETHNICITY-HITE

ETHNICITY--BLACK 26 m
HISPANIC 113 m—
ETHNICITY--AS18H 75 m—
INCOME-- < 15K 2z m
INCOME-16K-25K 17n
INCOME-25K-35K a0 m

INCOME-36K-50K
INC OME-50K-T5K

1N OME-T5K- 100K 16,0 E—
INCOME- 100 K- 150K 155 E—
INCOME- 180K+ 2.3 m—
EDUCATION-H.S. OR LESS 04
EDUCATION--H.5. GRADUATE 6
EOUCATION--30ME COLLEGE 330
EDUCATION.-COLLEGE DEGREE w08
EOUCATION-ADVANCED DEGREE 10.0

e

Media vs. Media

THE MEDIA AUDIT
MEDIA VS, MEDIA REPORT
Cume Audience

REPORT MARKET: BOSTON, MA
REPORTBASE:  ADULTS AGE 18+
REPORT PERIDD: NOMDEC 2008

MEDIA 1 ENTERCOM RADID
MEDIA 2. GREATER MEDIA RADID

MEDI# 1 PERSONS: 920,691 MEDIA2 PERSONS: 1,341,543

MERKET PROFILE GROUPS ENTERCOM RADID 0 72

BASE PERSONS: 4,035,527

GREATER MEDIA RADID 0

GENDERS-MALE
GENDERS-FEMALE

AGES-18-20
ABES-11-24
ABES-25-34

ETHNICITY-AHITE

am
ETHNICITY-HISPANIC 40 mm
ETHNICITY--AS18H =

INCOME-- < 15K 081
INCOME-16K-25K 45 mm
INCOME-25K-35K 7.5 m—-—
INCOME-36K-50K 26.5 E—
INCOME-50K-75K 15.4 E—

1N OME-T5K- 100K 12.0 m—
INCOME- 100 K- 150K 17.0 E—
INCOME- 180K+ 12.0 m—
EDUCATION-H.S. OR LESS 21
EDUCATION--H.5. GRADUATE 240
EOUCATION--30ME COLLEGE 57
EDUCATION.-COLLEGE DEGREE 32
EOUCATION-ADVANCED DEGREE 147
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