The Media Audit

Software
Position Finder

= The Media Audit Software...can provide competitive media analyses that no other media
software program can easily duplicate...and which is the most user friendly software of any
gualitative media software program available anywhere.
= Position Finder can be used to:
= Determine the ranked position of any media relative to other selected media...
o For each target audience or multiple target audience groups up to every target
audience available in The Media Audit Software.

THE MEDIA AUDNT
FOSITION FINDER

REPORT MARKET: DALLAS/FT. WORTH, TX
REFORT BASE: ADULTS AGE 18+
REFORT FERIOD: NOW'D&-JAN 2009
FRIMARY MEDIA: © % WFAAABC & 3-7Ph

C & KHAS NBC 6 3-7PM
C 4 KDFWW FOX G 3-7PhA
CE2 EPXD ION 6 2-7P6
C12 KERAPBS 6 3-7PM
C40 KSTR TF 6 3-7Ph

CI6 KODF AZT 6 3-7PM

5 WFASABC 6 3-7PM
C23 KDAF Ci 6 3-7Phd
C20 KNTH TEL & 2-7Ph
C21 KTHA IND 6 2-7Ph
Ca% KOTX TEH 6 3-7PM

C11 ETWT CBS 6 3-7PM
CI7 KDFIhY & 3-7Phd
C23 KL UM 2-7PM
CE2 KFWeD IND 6 2-TPM
C 2 KEDTM IMD & 2-FPhi

MOST hOET

MOST hOST CUME OFTEN CUWME OFTEN

CUME OFTEN CUME OFTEN RATING RATING INDEX INDEX

TARGET AUDIENCE CATEGORIES RATING RATING INDEX INDEX RANE RANE RANK RANE
ANNUAL HOUSEHOLD INCOME-UNDER $15,000 584 5 147 134 1 1 T T
ANNUAL HOUSEHOLD INCOME-UNDER $25,000 4.2 243 Qz kL 1 1 14 0
ANMUAL HOUSEHOLD IHCOME-UNDER $50,000 457 275 an 105 1 1 14 12
AHNUAL HOUSEHOLD INCOME-$15,000-$24,099 40.0 231 24 04 2 1 14 1
AHNUAL HOUSEHOLD INCOME-$25,000-$24,999 427 207 a 112 2 1 12 1
AHNUAL HOUSEHOLD INCOME--$34,000-$49,099 482 %1 a4 107 1 2 13 a
AHNUAL HOUSEHOLD INCOME-$50,000-F74,999 582 321 14 112 1 1 3 a
AHNUAL HOUSEHOLD INCOME-$75,000-599,999 54.3 156 "3 63 3 4 8 4
ANNUAL HOUSEHOLD INCOME-$100,000-F140 029 4.2 e 1 11 3 1 4 2
ANMUAL HOUSEHOLD IHCOME-§25,000 PLUS 523 258 102 102 1 2 2 7
ANMUAL HOUSEHOLD IHCOME-£24,000 PLUS 54.1 262 106 o0 1 2 2 &
ANMUAL HOUSEHOLD IMCOME-$50,000 PLUS 56.4 256 m o2 2 2 3 4
ANNUAL HOUSEHOLD INCOME-§75,000 PLUS 556 iy 1o a7 3 4 4 4
ANNUAL HOUSEHOLD |HCOME-$100,000 PLUS 56.2 6.1 "3 102 z 2 4 2
ANNUAL HOUSEHOLD INCOME-$150,000 OF MORE 5.8 24.0 126 oo 1 3 z 3

= In this analysis, 16 television stations were selected for the comparison...
=  WFAA-TV, the ABC affiliate in Dallas-Ft. Worth was selected as the channel to see how it
ranks against the other 15 television stations in the market.
= The target audiences selected are 15 Annual Household Income amounts
= The analysis shows the Cume ratings, Most Often ratings (i.e. the percent of adults
18+ that are viewing the Prime Fringe time frame of 6:30PM — 7:00PM on an
Average Weekday).
= The analysis also shows the Cume rating Index and the Most Often Index as well as
the Cume and Most Often ranking for each of the Target Audience Income groups...
= The ranked position of the Cume Rating and the Most Often Ratings.



Selecting the Media and the Target Audiences

Click on the Position Finder Program in The Media Audit Software Menu...
Then click on each media you want to include in the analysis...
Then click on the media that you want to determine its ranked position among each of the

media you selected.

Then click on the Target Audiences that you want to include in the analysis.

REPORT MARKET: DALLAS/FT. WORTH, T

REFORT BASE:

ADULTS AGE 184+

REFORT FERIOD: NOW'DS-JaN 2009
FPRIMARY MEDIA: C % WFASABC 6 3-7PM

THE MEDIA AUDIT
FOSITION FINDER

C 5 KHAS MBC 6 3-TPM
C 4 KDFuS FOX G 2-7PM
Cf8 KPXD 10N 6 3-TPh
C13 KERAPBS 6 3-7Phd
C49 KSTR TF & 3-7PM

C26 KODF AZT 6 2-TPM

C o WFAYABC G 2-TPM
C32 KDAF CWV 6 3-TPM
C39 KHTH TEL G 3-TPi
C21 KTHA IND 6 3-7Phd
8% KDOTX TEM 6 3-TPM

C11 KTWT GBS 6 3-7PM
C27 KDFI MY 6 3-TPM
C23 KUWN UNI G 3-7PR
CA2 KFD IND 6 3-FPhl
C 2 KDOTN IND & 3-7Pid

MOsT MO ST

MOST MOET CUME OFTEN CUME OFTEH

CUME OFTEN CUME OFTEN RATING RATING INDEX INDEX

TARGET AUDIENCE CATEGORIES RATING RATING INDEX INDEX RANE RANK RANE RANK
FLAN BUY--HEW CARMANTRUC KLY 478 prai} a3 a1 2 b3 4 5
FLAN BUY--WILL PAY $20000 PLUS FOR NEXT WVEHICLE 429 24 105 136 3 1 5 z
NUMBER OF WEHICLES MOW OWNED--TWO 529 e 104 1o 1 1 3 4
NUMBER OF “EHICLES NOW OWNED--THREE OR MORE 483 04 o6 T 3 4 1 1"
MAKE OF %EHICLES MO OWYHED--ANY DOMESTIC 50.2 26.8 a3 0z 1 z 1 13
MAKE OF “EHICLES MO OWWNED--ANY FOREIGN 571 8.0 12 o7 1 1 1 1
hAKE OF WEHICLES MO DUYHED--ANY JAPANESERAS AN 68.4 i} 114 m 1 1 2z I
hAKE OF %EHICLES MO OWHED--ANY EUROPEAN 553 1563 s 105 1 1 : 3
MAKE OF %EHICLES NOWY DUYNWED--CADILLAC 61.7 368 14 159 4 3 ] E]
MAKE OF “EHICLES MO OWYNED--LINCOLNAJERCURY 408 T i 130 3 4 12 ]
hAKE OF WEHICLES MO OWYNED--AUDI Ta.4 427 = ® 4 I 1n 1m
hAKE OF %EHICLES HOWY OWYNED-- Bhinf 354 p i} a0 1o 1 1 1 1
MAKE OF %EHICLES MO DWYNED--INFINITI B7 .5 44.1 ® " 1 1 1~ 1
MAKE OF WEHICLES NOWY OWHED--JAG UAR 281 4.0 29 18 1 4 1 ]
WAKE OF WEHICLES MO OWHED--LAND ROWER 695 i = ® 1 e 1n 1m
MAKE OF %EHICLES MO OWYNWED--LEXUS G628 4.4 162 210 1 1 5 1
MAKE OF %EHICLES MO OWYNED--MERCEDES B7.7 6.4 9 4E 1 1 1 1
hAKE OF WEHICLES MO OWHED--PORSCHE 042 94.2 = ® 1 1 1n 1m
LUKURY CAR DUWHERS--CADILLAC/LINCOLN 582 310 142 144 L] 4 g 9
LUKURY CAR OWHER 3--BhfliMiER/LER/INF/JAG/PORSCHE 550 364 s 152 1 1 1 b3

The rest is automatic
~ =Tied in terms of ranked position.

= Note: every column for Land Rover owners has an asterisk in each column except for the
69.5 in the Cume Rating column.

= Since the Most Often Rating column, the Cume Index column and the Most Often Index
column all have asterisks, it means there is not a sufficient number of Land Rover owners
viewing WFAA-TV on a Most Often basis (i.e. not viewing WFAA-TV on an average
weekday) to equal a minimum of 1% of all adults that are 18+...thus an asterisk in each
of these columns.

= Thus, WFAA-TV only gets a ranked position of 4 in the Most Often Rating Column but a
tie for a number one ranked position in the Cume Index and the Most Often Index
column.



