The Media Audit

Software
Arbitron Qualitative Adjustments Via Rolled PPM Monthly Data

The Media Audit Software...can provide competitive media analyses that no other media
software program can easily duplicate...and which is the most user friendly software program
of any qualitative media software program available anywhere.
= Rolled PPM Monthly Qualitative Adjustments can be used to:
= Compile a two-month average PPM qualitative adjustment...or up to a 12 month
rolled-average to eliminate monthly bounces in the PPM data via The Media Audit.
= The PPM Monthly Qualitative Adjustments can be created in...
The Media Audit Ranker Reports
The Media Audit Composition Reports

THE MEDIA AUT
RAMKER REFORT
Arbitron Curme Ratings: Mon-Fri 10am-3pm
USER FFM AVG.

REPORT MARKET: CHICAGD, IL
REFORT BASE: ADULTS AGE 18+
REPORT PERIOD: MAR-MAYT Z009

TARGET: FLAN BUY--CARABNTRUCK S
BAZE POPULATION: 7,004,422 % IN TARGET: 15.4% TARGET PERSONS: 1,070,452
CUME CUME
ADJUSTED ADJUSTED
RAMNE MEDLA FERSONE RATING 0 7 12 20
1 WIGCI-Fhi 162,072 18.7
2 BBkt FhA 120 851 120
3 OWLS 99,565 4.7 I
4 WLS-Fhd 79,136 7.3 I
& WILUP-Fhd 8,057 7.2
& WGHN 63,017 5.0 I
¥ BB 68,293 4.4 I
& WBEZ-Fh 3,170 3.5 I
9 WFMT-Fid 14,459 1.7 .

BASED OM 162 RESPOMDENTS OUT OF THE TOTAL SAMWPLE OF 1,400 BASE# OF RESFOMDENTS

Creating this analysis only requires two simple tasks...

= Click on Options in The Media Audit main menu where you will see a list of Arbitron monthly
PPM selections, then...

Click on the number of monthly PPM selections that you want to include in your presentation.

= Then click on “Average from Selected”.

Then click on Ranker in The Media Audit main menu. A small screen will pop up that defines

the PPM months you selected. Click OK and you will get a list of radio stations for selection.

o Select the stations that you want to include in the analysis.

= Click OK...then click on the qualitative target that you want to include in the ranker report.

= Now click on the arrow in the tool bar that points to the right until you get to the Arbitron
day part you want and then Click Print.

= You will get two pages like the ones you will see on the other side of this page.
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You can enhance the ranker presentation via a Composition Report that demonstrates another
reason that your station(s) should be included in the buy as shown below. Developing a
Composition Report is much the same as defined on the previous page for the Ranker Reports.
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