Frequent Wine Drinkers relative to Trader Joe's Retail Locations

FREQUENT WINE DRINKERS
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In this example of a Zip Code
Mapper Report, the user has
identified prospective retail
locations suitable for an upcoming
wine promotion by Trader Joe’s, a
specialty grocery store with
locations across the Chicago metro
area.

Each of the circles represents
varying clusters of frequent wine
consumers across Chicago.

By overlaying each of the Trader
Joe’s retail locations onto the map,
the user can identify which are the
most suitable retail locations for
launching a promotional event.

- . L s Hills o
!s 11 o T B 26 IS PR
o ‘i p 7 32 | 83 LN a5 Il Tk
i wﬂ.“ urch 22 - \ S _ hland Park
ﬁuin 4zj L|j' g \
IRADER d X e —
JOES - g B \‘%"l : TRADERL, ..
! 1 by o lencoa
30 | 310 Ty
e RI; .
24 4 55 J E*‘ innetka
et 1187 7 | i 1 L a3 nitwerth
sglll o5 South| © 82 = TRA]
5 ngton) H T EE H
] 2 o . B 4 Lake Michigan
72 54
?ﬂ_ = e TRAE‘II
17 e s . ;
} Pl ‘ Cdok| R
bl s e e -
- : =, kT 2
| = T 83 bl
74 2= 18 1 S 4 5 6
601 % d P
36
| "0 e R
= A — A3 5 4 - £
qq' a I. P =l M o 'ﬂ'
A 27 '
27| 50
s i . TRADER'E || T
| 6os58([ > 2ok ey : . i 2
e . & . :.' [ 2 1 i
q 4P 5 ’g"'1 PRl TRADER _Elas F,'}S‘ "
| - = _ _‘i‘ |
25‘ i 4 o : o
S i,
- R i & g Burbiikd- |
[ f
| : J I- : ,
I - H P = = 8
31 [ Tl (171 .
| d 5 : ! i
| il - idlg—
I& = - i | &3 [EN iy
TN "Jo0s4q | ; = ad

The Media Audit




