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Partners in Maximizing Advertising Exposure
To the Best Customer Prospects in Phoenix for
La-Z-Boy Furniture Galleries
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The Internet is Utilized by Over 70%
Of Phoenix Market Adults

Basze Population: 2 5235 900 % In Target: 70.2% Target Persons: 1,543,600

Over 70% of Phoenix Market Adults Log Online

OTHER 29.8%

TARGET 70.2%
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Report: MEDIA DAY ANALY SIS THE MEDIA ALUDIT Target Market
harket: PHOEMIX, AZ for MAR-APR 2006

Bazes: GEMNERAL BASE = ADULTS AGE 15+

Target: STORE SHOP FOR FURMITURE--LA-Z-BCOY FURNITURE GALLERIES

Baze Population: 2 525 900 Target Percent: 2.4 Target: 61,500

Nearly One-Fourth of La-Z-Boy Customers' Media Day is Spent with the
Internet

RADIO 19.01%

WEB SITES 24.41%

OUTDOOR 13.70%

L1}
TELEVISION 38.79% OTHER 4.09%
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Fepart: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDLA THE MEDI& ALDIT Cume Indez:
hlarket: PHOEMIY, AZ for MAR-APR 2006

Bases: GEMERAL BASE = ADULTS AGE 15+

hleclia HEANY IMTERMET USERS

Phoenix La-Z-Boy Customers are 44% More Likely to be Heavy
Internet Users

MARKET INDEX = 100

STORE SHOP FOR FURNITURE--LA-Z-BOY FURNITURE GALLERIES 144
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Report:
Market:
Bases:
hedis:

MARKET INDEX REPORT, MULTIFLE TARGET SIMNGLE MEDIA THE MEDIA AUDIT
PHOEMIX, AL for MAR-APR 2006

GEMERAL BASE = ADULTS AGE 18+

AZCEMTRAL .COM

Cume Inclex

AZCENTRAL.COM USERS ARE 132% MORE LIKELY TO SHOP
LA-Z-BOY FURNITURE GALLERIES

MARKET INDEX = 100

STORE SHOP FOR FURNITURE--LA-Z-BOY FURNITURE GALLERIES

232

250
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La-Z-Boy Shoppers and azcentral.com Users
Both Skew Male

MALE 58.4%

Gender Profile of Phoenix La-Z-Boy Shoppers

FEMALE 41.6%

MALE 54.3%

Gender Profile of AZCENTRAL.com Users

FEMALE 45.7%
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La-Z-Boy Shoppers and azcentral.com Users
Both Skew Upper Income

Income Profile of La-Z-Boy Customers Income Profile of AZCENTRAL.com Users

< 25K 4.7% < 25K 5.0%
25K - 34K 7.9%

25K - 34K 13.4%

35K - 49K 19.5% T5K+ 45.9%

35K - 49K 10.7%

75K+ 56.0%

50K - 74K 15.0%
50K - 74K 21.6%
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azcentral.com reaches dramatically MORE
La-Z-Boy Shoppers than ANY local media website.

Report: R&MKER REPORT THE WEDI& ALDIT
Market: PHOEMIX, &L for MAR-APR 2006
Baszes: GENERAL BASE = ADULTS AGE 18+
Target: STORE SHOP FOR FURMITURE--LA-Z-BOY FURMITURE GALLERIES
Baze Populstion; 2,625 900 % N Target, 2.4%
Cume Cume
Rank  |Media Perzons Rating 0 22 a5 Ea
1 ALCENTRAL.COM 41 400 E7.0 |
2 PHOEMIE COX MET 22,200 3549 |
3 1 2MEWS COh 11,200 181 ]
4 AZFAMILY COM 10,000 16.2 I
5 HPHO COM 70 1245 I
G EASTYALLEY TRIBLUME.C 7,200 1.7 I
v ABCTS.COM 2,800 94 I
3 PHO_BIZJOURMALS .COM 5,200 o4 [
9 CLEAR CHAMMEL (COh 5100 5.3 [
10 KESZ-Fi (SO 3,100 2.0 I
11 HAET &S EDL 2,000 32 |
12 F1 0Ok 1,600 26 [ |
13 PHOEMEMEMTIMES COM 1,600 26 [ |
14 GETOUTAZ .COM 1,600 26 [ |
15 BOMNMEVILLE RADIC COb * *
16 SANDUSKY RADID COM * *
17 CBS RADID .COM * *
18 PARICOPA CCC O * *
19 PM45.COM * *
20 1= COM * *
21 HHFR-Fid COm * *
22 HKTAR-AM COM * *
23 HLPD-FI COM * *
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azcentral.com reaches dramatically MORE
La-Z-Boy Shoppers than ANY Phoenix Area Radio Station.

Repart: RAMKER REPORT THE MEDIA ALDIT
Market: PHOEMIX, &2 for MAR-APR 2006
Bazes: GEMERAL BASE = ADULTS AGE 15+
Target: STORE SHOP FOR FURMITURE--LA-Z-BOY FURNMTURE GALLERIES
Baze Population: 2,625,300 % In Target: 2.4%
Cume CUme
Fank |Media Perzons Fating 0 a2 45 63
1 AFCEMTRAL COM 41 400 E7.0 |
2 HRI-F I 15,500 251 |
3 HFY 12,900 204 |
4 HDHB-Fh 11,300 18.3 I
3 HOOL-Fid 10,600 17.2 ]
G HUPD-FM 8,800 159 I
7 KTAR 8,300 15.0 I
g HKESZ-Fi 5,000 1249 ]
| HBLG-FI E,300 102 I
10 HILE-Fi E,000 97 I
11 HKAYOT-Fid 4 400 7 [
12 WFLF-FM 4100 EE& [
13 ke ZOR-Fid 4 000 £.5 ||
14 kSLE-Fid 3200 5.2 |
15 HED-Fi 3200 5.2 [
16 KRIS-Fh 3,000 449 I
17 HhAP-Fhd 2,000 3.2 |
18 HEMT 1,700 25 |
18 HPHX 1,700 25 |
20 WZFP-FM 1,700 25 |
21 WJZZ-F 1,700 25 |
22 ek 1,000 16 |
23 M A-F 1,000 16 ]
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azcentral.com reaches dramatically MORE
La-Z-Boy Shoppers than ANY Local TV Newscast.

Feport; RAMNKER REPORT THE WMEDIA ALIDIT
hlarket; PHOEMEX, & for MAR-APF 2006
Bazes: GERERAL BASE = ADULTS AGE 15+
Target: STORE SHOP FOR FURMITURE--LA-Z-BOY FURMITURE GALLERIES
Baze Population: 2,625 900 % In Target: 2.4%
CUmE CUmE
Rank |Media Perzons Fating 0 22 a5 Ea
1 AFCEMTRAL COM 41 400 E7.0 |
2 LATE MEWS*HPMXY C 12 26,900 435 |
3 EARLY MEWS*HPME C 12 13,800 320 ]
4 EARLY MNEMNZ*HPHO C 5 17,900 280 ]
5 LATE MEAS*PHD C 5 13,700 2272 I
G PRIME MEYWS*HSAZ C 10 13,700 222 I
7 MORMN MEAS* TR C 3 11 600 188 I
g LATE NEWS*HTWH C 3 11 200 1841 ]
9 LATE MEWS*HREY C 15 11,200 181 ]
10 EARLY MEWS*HSAF C 10 9,300 150 I
11 EARLY MEWS*HTWK C 3 9,200 1449 I
12 EARLY MEWZ*HMNYY C 15 G500 138 ]
13 LATE NEWS*HEAT C 10 6,200 100 ]
14 RIORMN MEMZHPMY C 12 5,800 9.4 ]
15 MORM MEMANZHKPHD C 5 3,300 5.3 |
16 MORM MEAZH MY C 15 2,000 3.2 |
17 MORM MEANS* KSAT C 10 1,700 248 |
18 LATE MEWS*KT WY C 33 * *
14 EARLY MEMNZ*HDRX C 48 * *
20 EARLY MEMNZ*HTYWAY C 33 * *
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azcentral.com reaches dramatically MORE
La-Z-Boy Shoppers than ANY Cable Network.

Fepatt: FAMHER REPORT THE MEDI& AUDIT
Market: PHOEM, AT for MAR-APR 2006
Bazes: ZEMERAL BASE = ADULTS AGE 15+
Target: STORE SHOP FOR FURKITURE--LA-Z-BOY FURKITURE GALLERIES
Base Population: 2 625 900 % In Target: 2.4%
Cume Cume
Rank |Media Persons Fating 0 a7 45 e
1 ATCENTRAL.COM 41 400 G7.0 |
2 LOCAL *DISCONVERY CH. 23,300 T |
3 LAl *HEADLIME MEWS 19,300 322 ]
4 Lo AL #AEATHER CH. 19,300 M2 |
= LOCAL*FOH SPTRET AZ 17,400 252 ]
B LOCAL*FOH MEWS CH. 17,300 250 |
T LOCAL*A8E 15,100 244 I
3 LOCAL*MSMNEC 14,400 233 I
9 LOCAL*USA NETWORK 12,500 202 |
10 LOCAL*CHBC 12,100 196 ]
11 LS AL*CHM 10,500 175 ]
12 LoCAL*ESPM 10,000 16.2 I
13 LOCAL*SPIKE TV 9,300 154 ]
14 Loz AL *H-1 9,500 154 ]
15 LAl *ARC FAMILY 8,300 134 |
16 Lo AL *COMEDY CEMTRAL 8,100 134 I
17 LoC AL *LIFETIME ¥.7a0 125 ]
15 LOCAL*AF MEWS CH. ¥.500 124 ]
19 LOCAL*MTY 6,400 104 ]
20 LOCAL*BET 5,400 104 I
2 LOCAL*MAS! ARIZOMA, 5,200 g4 |
22 LOCAL *MICKELODECMN 5,100 8.3 |
23 LOCAL*TMT 4,000 6.5 ||
24 LOCAL*ESPM 2 3,600 3G ||
25 LoCAL*EY U TELEWISICN 1,700 25 [ |
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azcentral.com reaches MANY MORE La-Z-Boy Shoppers
than Phoenix Home & Garden, Tribune, or Arizona Foothills

Report: RAMKER REPORT THE MEDIA, ALDIT Cume Ratings
Market: PHOEMIX, &7 for MAR-APR 2008

Baszes: GEMERAL BASE = ADULTS AGE 18+

Taroet: STORE SHOP FOR FURMITURE--LA-Z-BCY FURMTURE GALLERIES

Baze Population: 2 525 300 % In Target: 2 4% Target Perzons: 61 800

La-Z-Boy Furniture Galleries Shoppers i

AZCENTRAL.COM 41,400
PHO. HOME & GARDEN

TRIBUNE"***** WEEKDAY

ARIZONA FOOTHILLS

] | | | |
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