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Report: RAMKER REPORT THE MEDI&, ALIDIT Cume Ratings
Market: DALLASFT WORTH, TH for JAM-FEB 2008 § JUR-JUL 2002

Bases: ADULTS AGE 15+

Target: ADULTS AGE 15+

Baze Population: 4,440 675 % In Target: 100.0% Target Persons: 4 440 675

AZTECA KODF-TV26 reaches 483,474 18+ viewers every week.
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Repott: MEDIL CIUICK PROFILE THE MEDI& ALDIT All Groups
Market: DALLASFT. WORTH, TX for JAM-FEB 2008 f JUN-JUL 2005 TOTAL
Bases: ADULTS AGE 15+
Meclia: C26 WODF AZT TOTAL
Base Populstion: 4 440 673 % in Media: 10.9 Media Perzons: 453 475
Audience Profile ' Age Analysis Gender Profile
Total Income: $19,536,652,000 18-20 15.6%
21-24 8%
Mean Income: $40,409 T Male 50.2%
25-34 28.5%
Mean Age: 35 35.44 | 27.7%
Home Owners: 52% 45'54__ 9.8%
h5-64 5.3%
Mean Home Value: $199,829 - Female 49.8%
65-T4 3.9%
Mean Miles Past Week: 178 75+ W 1.2%
0 40 0 65
Annual Income ' Education Profile '
< 15k [ 6.6% H.S. of Less 43.2%
15-25K 13.7%
25-35K 40.2% H.S. Graduate
35-50K 17.7%
Some College
50-THK 13.2%
75- 100K 4.9% One Degree
100-150K [ 2.9%
C C 150K+ | 0.8% . Two+ Degrees .
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Target Analysis

Report: TARGET PROFILE REPORT THE WMEDIA, ALDIT
harket: DALLASFT. WORTH, TX for JAM-FEB 2005 f JUM-JUL 2005

Baszes: ADULTS AGE 18+

Target: PLAMN BUY --DOMESTIC CARM AMTRUCKSLY

Baze Population: 4,440 675 % In Target: 9.1%

Target Persons: 404 194

404.194 Adults 18+ Plan to Buy a Domestic Car During the Next 12 Months.

PLAN BUY--DOMESTIC CARVANTRUCK/SUVY 9.1%
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Market: DALLASFT WORTH, TX for JAR-FEB 2008 F JUM-JUL 2003

Bazes: ADULTS AGE 15+

Target: PLAK BUY --DOMESTIC CARM ARMTRUCKISLY

Base Populstion: 4 440 673 % in Target: 9.1

TOTAL

Target Perzons: 404,194

Audience Profile ' Age Analysis

Gender Profile

Total ncome: $29,509,621,500 18-20
21-24
Median Income: $59,614 Male 59.3%
25-34
Median Age: 39 35-44 19.6%
Home Owners: 73% 45-54 22.2%
h5-64
Median Home Value: $162,159 Female
65-T4
Median Miles Past Week: 150 75+
35 75
Ethnicity Profile . Annual Income ' 4 O(y
White 41.7% < 15k 4.4%
15.25K Of
Black 25-35K 18.9%
35-50K 16.1%
Hispanic 39.8% D I I A
’ 50.75K 17.5% allaS Area
Asian 75-100K 15.3% D t = C B
100-150K 13.5% OI I IeS IC ar uye rS
Cther
150K+ = =
2 ; 3-0 are Hispanic
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Report: MEDIA DAY ARALYSIS THE MEDIL&, AUDIT
harket: DALLASFT. WORTH, TX for JAM-FEB 2005 f JUR-JUL 2005

Bazes: RACE--HISPARIC DESCEMT

Taroet: PLAMN BLY --DOMESTIC CARM ARMTRUCKSLY

Target Market

Baze Population: 1,075,209 % In Target: 14.9% Target Persons: 160 975

Hispanic Domestic Car Buyers Spend 32% of their Media Day with
TELEVISION

TV is the

Medium of RADIO 24.2%

Choice for INTERNET 29.6%
Hispanic

Domestic
Car Buyers

BILLBOARDS 7.7%
TELEVISION 31.7% NEWSFAPER 6.7%
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Report: RANKER REPORT THE MEDL&, AUDIT Cume Ratings
harket: DALLASFT. WORTH, TX for JAM-FEB 2005 f JUR-JUL 2005 .

Bazes: RACE--HISPARIC DESCEMT

Taroet: PLAMN BLY --DOMESTIC CARM ARMTRUCKSLY

Baze Population: 1,075,209 % In Target: 14.9% \ [ : Target Persons: 160 975

40% of Hispanic Domestic Car Buyers watch KODF-TV26
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Report: RAMKER REPORT THE MEDI&, ALIDIT e Cume Ratings
Market: DALLASFT WORTH, TH for JAM-FEB 2008 § JUR-JUL 2002 | :

Bases: ADULTS AGE 15+

Target: PLAR BUY --DOMESTIC CARA ARMTRUCKH S

Base Population: 4 440 6758 % In Target: 9.1% Ny = Target Persons: 404,194

KODF-TV26 Reaches More Domestic Car Buyers than any
other Hispanic Media.

C26 KODF AZT TOTAL
C23 KUVN UNITOTAL
C39 KXTX TEL TOTAL

C49 KSTR TF TOTAL
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