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A smart partnership to reach 
A targeted audience
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308,600 people who live
In Central Florida said they 
are planning to purchase 

a vehicle in the next 12 months

Demographic snapshot of local vehicle buyers
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31.8%

31.8% of all the people planning to buy a 
vehicle are watching WMFE every week
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WMFE reaches 98,200 people planning to buy a car this year.
42,900 Domestic Buyers and 30,400 Foreign Buyers



International Demographics ~ The Media Audit ~ Orlando Florida 2008 PARTNERING FOR YOUR SUCCESS

WMFE’s new car buyers have an average income of 90,128
which is the highest compared to the other local networks
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Average Resident
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Annual Consumer Buying Power
In 2007 in Orlando

WMFE Viewers
spent over 

$1.4 Billion on
new Cars and 

$1.1 Billion on 
used cars
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Are you currently buying a 
local news package to reach 
the vehicle buyers

WMFE’s Jim Lehrer News Hour can enhance
your current campaign with brand new 
exclusive vehicle buyers!
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Adding WMFE’s
Jim Lehrer News Hour

Will increase the
reach 15% combined 

with the current
News campaign 

on WFTV-TV

Jim Lehrer viewers are loyal and not watching the other networks.  
Adding WMFE’s 7-8pm News Hour will bring you a 

new audience of car buyers and enhance any Television campaign

Adding over 46,000 different car buyers
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Adding WMFE’s
Jim Lehrer News Hour

Will double the
reach of the current

News campaign 
on WESH-TV

Jim Lehrer viewers are loyal and not watching the other networks.  
Adding WMFE’s 7-8pm News Hour will bring you a 

new audience of car buyers and enhance any Television campaign

Adding over 58,000 different car buyers
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Jim Lehrer viewers are loyal and not watching the other networks.  
Adding WMFE’s 7-8pm News Hour will bring you a 

new audience of car buyers and enhance any Television campaign

Adding over 57,000 different car buyers

Adding WMFE’s
Jim Lehrer News Hour

Will increase the
reach 18.6% combined 

with the current
News campaign 

on WKMG-TV
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A smart partnership to reach 

A targeted audience

• 1 out of every 3 vehicle buyers in 
Central FL is watching WMFE every week

• WMFE reaches over 98,000 active car
buyers and has the highest average
income of any network

• WMFE viewers put their money
when their mouth is!  We spent
over $2.5 Billion on automotive
purchase in 2007  

• Increase any TV campaign with
the power of the Jim Lehrer News Hour.
Loyal vehicle buyers you can’t reach 
any where else!

in conclusion:
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