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TELEVISION IS THE MEDIUM OF CHOICE FOR RV OWNERS

Report: FMEDIA DAY ARNALYSIS THE WEDI&, ALDIT Target Market
tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ADULTS--AGE 50 PLUS

Target: i R MO TOR HOME

Base Population: 316,521 % In Target: 11.0% Target Perzons: 34,791

TUCSON'S RV OWNERS SPEND 37.4% OF THEIR MEDIA DAY WITH
TELEVISION

RADIO 24.5% INTERNET 22.7%

BILLBOARDS 8.3%

NEWSPAPER 7.0%

TELEVISION 37.4%
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ON YOUR SIDE

58.2% OF TUCSON'S RV OWNERS ARE AGE 50+

Report:
darket:
Bases:
Target:

Base Population: 746,013

TARGET PROFILE REPORT THE WEDI& ALDIT
TUCEOM, A for JAN-MAR 2005
ADULTS AGE 18+

i R MO TOR HOME
% In Target: 5.0%

Age Analysis

Target Per=zons: 59 664

AGE PROFILE OF TUCSON'S RV/MOTOR HOME OWNER

18-20 4.3%
21-248.T%

T5+9.5%

25-34 3.1%
65-T4 16.4%

35-44 17.5%

45-49 8.0% 5564 24.6%
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ON YOUR SIDE ™

KGUN9 REACHES THE MOST ADULTS AGE 50+

Report: RAMWER REPORT THE MEDI& ALDIT Cume Ratingz
tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ADULTS AGE 18+

Target: ADULTS--4GE 30 PLUS

Base Population: 746,013 % In Target: 42 4% Target Per=zons: 316 521

ADULTS AGE 50+

C 9 KGUN ABC TOTAL 76.1

C13 KOLD CBS TOTAL

C 4 KVOA NBC TOTAL
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ON YOUR SIDE ™

KGUN9 REACHES THE MOST GRAYING AFFLUENTS

RAMNHER REPORT THE MEDI& AUDIT Cume Ratings

Report:

tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ADULTS AGE 18+

Target: GRANNG AFFLUEMTS--AGE 20+ FAMLY INCOME $:50,000+

Base Population: 746,013 % In Target: 15.9% Target Per=zons: 118 770

KGUN REACHES THE MOST GRAYING AFFLUENTS...50+ WITH $50K+
INCOME

C 9 KGUN ABC TOTAL 79.6

C 4 KVOA NBC TOTAL 76.3

C13 KOLD CBS TOTAL
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Report: RAMWER REPORT THE MEDI& ALDIT Cume Ratingz
tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ADULTS AGE 18+

Target: AFFLUEMT EMPTY MESTER--Fa0K+MO KIDS HOMEFAGE 45+

Base Population: 746,013 % In Target: 135.3% Target Per=zons: 114 481

KGUN9 REACHES TEH MOST AFFLUENT EMPTY NESTERS

C 9 KGUN ABC TOTAL 75.4

C 4 KVOA NBC TOTAL

C13 KOLD CBS TOTAL



http://www.kgun9.com/global/category.asp?C=129841�

ON YOUR SIDE ™

KGUN9 REACHES THE MOST
RV OWNERS AGE 50+

Report: RAMWER REPORT THE MEDI& ALDIT Cume Ratingz
tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ADULTS--AGE 50 PLUS

Target: i R MO TOR HOME

Base Population: 316,521 % In Target: 11.0% Target Perzons: 34,791

KGUN9 IS THE LEADER...REACHING 70.8% OF RV OWNERS AGE 50+

C 9 KGUN ABC TOTAL 70.8

C13 KOLD CBS TOTAL T0.6

C 4 KVOA NBC TOTAL 67.9
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KGUN9 REACHES THE MOST HIGH INCOME RV OWNERS A

A

Report: RAMWER REPORT THE MEDI& ALDIT
tdarket: TUCZOM, AF for JAMN-MAR 2005

Bazes: ARRUAL HOUSEHCLD INCOME--§75,000 PLUS *ARD* ADULTS--AGE 50 PLUS

Target: i R MO TOR HOME

Base Population: 53,214 % In Target: 13.4%

Target Perzons: 8§ 476

KGUN9 REACHES THE 50+ RV OWNERS WITH $75,000+ INCOME

C 9 KGUN ABC TOTAL 67.1

C 4 KVOA NBC TOTAL

C13 KOLD CBS TOTAL
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