Profiling ABC30

Reportt: MEDIL QUICK PROFILE

Market: ST, LOUS, MO for APR-MAY 2008
Bazes: ADULTS AGE 15+

Media: C30 KDL ABC TOTAL

Base Populstion: 2,077,913

THE WEDIA ALDIT

P in Media; 54.6

Al Groups
TOTAL

Media Persons: 1,133,515

Audience Profile '

Total Income: $63,445,418,000

Age Analysis

6.9%

18-20

Gender Profile

21-24
Mean Income; $55,972 Male 48%
25-34 17.7%
Mean Age: 46 35-44 19.7%
Home Owners: 77% 45-54 20.6%
55-64
Mean Home Value: $207,888 Female 720
65-74
Mean Miles Past Week: 173 75+
0 35 0 65
Ethnicity Profile ' Education Profile '
White_ 71.4% < 15K H.S. o Less 7.4%
i 15-25K
Black 20.1% 25 35K H.5. Graduate 30.6%
T 35.50K 23.2%
Hispanic [ 2.0% Some College 27 1%

Asian || 1.3%

Other I4.3%

0

50-75K
75-100K
100-150K
150K+

One Degree 19.8%

Two+ Degrees 14.6%




Profiling ABC30

ABC30 IS THE LEADING STATION IN HOME VALUES

Repor: CROSSTAB HOME WALLUE REPORT THE MEDIA ALDIT
Market: ST.LOUS, MO for APR-MAY 20038
Bazes: ADULTS AGE 18+
Primary Target: ADULTS AGE 18+
Baze Perzons: 2007917 Primary Target: 100.0% of Base Perzons
Baze Home Yalue:  §244 452,055,000 Primary Home “alue: 100.0% of Base Home Yalue
A

[Mean)
TEIFQE-"t Home “WYalue $|:| $-1 |:|3,E|44 $2DT,EEE
PAST WEEK CUME T VIEWIRG--CH 30 KDRL-T ABC 207 585
ADULTS AGE 18+ 204 730 I
PAST WEEK CUME T% VIEWMWING--CH 2 KTVI-TY FOX 202,823 I
PAST WEEK CUME TY VIEMING--CH 5 KSDH-TY MBC 198,728 I
PAST WEEK CUME TY VIEWWIMG--CH 4 KMONW-TY CBS 106 637 I

PAST WEEK CUME T WIEWANG--CH 11 KPLRE-TY T 178,736 I



Unique Selling Proposition



ABCBO S Unlque Selling Proposmon

TV is the St. Louis Newcomer’s Medium of Choice...
beating out radio, newspaper & outdoor for their time,
And ABC30 is their Station of Choice.

Feport: MEDIA DAY ANALY SIS THE MEDI&, AUDIT Target Market
Market: ST.LOUIS, MO for APR-MAY 2005

Bases: ADULTS AGE 15+

Target: YEARS LIWED IM CITY--1 YEAR OR LESS

Baze Population: 2 077 317 %% In Target: 2.3% Target Persons: 47 539

St. Louis Newcomers Spend 31% of their Media Day with Television

RADIO 19.8%

INTERNET 37.8%

TELEVISION 30.8%

EBILLEOARDS 6.7%
NEWSPAPER 5.0%




ABC30’s Unique Selling Proposition:

KoNL TV 57 Lo Reaching Newcomers to the St. Louis Market

ABC30 Reaches 60% of Newcomers to the St. Louis Market...
More than any other television station.

Report: RANMKER REPORT THE MEDI&, ALDIT Cume Ratings
Market: ST, LOUIS, MO for APR-MAY 2005

Bases: ADULTS AGE 15+

Target: YEARS LIVED IM CITY--1 WEAR OR LESS

Baze Population; 2,077 917 % In Target 2.3% Target Perzonz: 47 B39

ABC30 Reaches the Most Newcomers of Any TV Station

€30 KDNL ABC TOTAL 59.9

C 5 KSDK NBC TOTAL

56.1

C 4 KMOV CBS TOTAL

C2KTVIFOX TOTAL

C11 KPLR CW TOTAL

C46 WRBU MY TOTAL




KDNL-TV/DT ST. LOUIS

ABC30’s Unique Selling Proposition:
Reaching Newcomers to the St. Louis Market

And ABC30 is also the most targeted and efficient in Reaching Newcomers

Report; RAMKER REPORT

Market: ST, LOUIS, MO for APR-MaY 2005
Bazes: ADULTS AGE 18+

Target: YEARS LIWED IM CITY--1 ¥EAR OR LESS

Base Population: 2,077 917

THE MEDIA ALDIT tdazt Often Index

¥ In Target: 2.3% Target Persons: 47 639

C30 KDNL ABC TOTAL

C 5 KSDK NBC TOTAL

C2KTVIFOX TOTAL

C11 KPLR CW TOTAL

C 4 KMOV CBS TOTAL

ABC30 Viewers are 16% more likely than the avg adult to be

Newcomers

116

T3

38




ABC30’s Unique Selling Proposition:

ABC30 Programs Most Efficiently Reaching Newcomers

Report: RANKER REPORT THE MEDI& ALDIT
hlarket: ST.LOUIS, MO for APR-MAY 2005

Baszes: ADULTS AGE 15+

Target: YEARS LIVED IM CITY--1 ¥EAR OR LESS

Basze Population: 2077 917 W In Target: 2.3%

Cume Index

Target Persons: 47 639

ABC30 Programming Most Targeted in Reaching Newcomers

NIGHTLINE/FRASIER/EX

KDNL PRIME 7-9P

THE SIMPSONS

FRIME 9-10P

KDNL PRIME T-10FM

162

200




ABC30
Profiling Programming

The Media Audit



ABC30
Profiling Programming

GOOD MORNING AMERICA
T

The Media Audit



PROFILING

GOOD MORNING AMERICA

Report; MWEDLS, QUICK PROFILE

Market: ST, LOUIS, MO for APR-MaY 2005
Bazes: ADULTS AGE 18+

Medis: GOOD MORMIMG AMERICA

Base Population: 2,077 915

THE MEDIA ALDIT

% in Media: 256

All Groups
TOTAL

Wedia Persons: 531,550

Audience Profile '

Total Income: $27,742,566,750

Age Analysis

6.9%

18-20

Gender Profile

21-24
Mean Income: $52,192 Male
2534
Mean Age: 418 35-44 18.2%
Home Owners: 74% 45-54 22.6%
55-64
Mean Home Value: $201,096 Female 520
65-74
Mean Miles Past Week: 161 75+
0 35 0 65
Ethnicity Profile ' Education Profile '
White — < 13K H.S. or Less 8.8%
15-25K
25_35K H.S. Graduate 38.3%
Black 23.1%
35-50K
Some College 24.9%
i i 50-75K
Hispanic | 3%
75-100K One Degree 15.4%
100-150K
Other B9 4.7% | 150K+ | Two+ Degrees 12.3% |
0 85 35 0 50




PROFILING
GOOD MORNING AMERICA

Page 1 of Prospect List for GOOD MORNING AMERICA

Report: COMPOSITION REPORTS THE MEDIA ALDIT
Market: ST, LOUIS, MO for APR-RMAY 2005
Bazes: ADULTS AGE 18+
hediz: GO0D MORMNG AMERICA,
Basze Populstion; 2,077,917 Y In Media Audience; 25 6%

hediz hediz Audience Target
Target Perzons Ratirg Composition Inclex
MAKE OF YEHICLES MOWY CWNED--PORSCHE 2778 100.0 05 391
MAKE OF %EHICLES MOWY CWWNED--GEC G427 871 1.2 340
MAKE OF WYEHICLES MOWY CWMWED--SUBARL 10,3148 7TE 18 303
MARITAL STATUS--SEPARATED 22 TE4 B3.7 4.3 249
MAKE OF YEHICLES MOWY CWWNED--JAGLAR 4 727 855 o4 229
HOMESAPT. REMTER--INCOME--F73,000 OF MORE 23,326 953 4.4 216
MARITAL STATUS--EMGAGED 22372 524 42 204
FOLLOWY SPORTS OM TVIRADIO-AAWRESTLIMNG 03,212 49K 175 194
MAKE OF WEHICLES MOV CWRED--AL0I 5,293 456 1.0 190
READ MEWSPAPER AUTOMOBILE ADS--REGULARLY &7, 7E0 475 16.5 156
ATE FAST FOOD PAST 40EEKS--RALLY'S HAMBURGERS 49 637 45K o3 182
HE&L WY EXPOSIURE TELEISION--300+ MIMUTES AWG, DAY 196 426 450 370 180
CUSTOMER--%ANTAGE C.L. 27 863 457 2.3 179
SHOP FURMITUREMATTRESS--DILLARD'S 17 463 445 33 174
CELL PHOME CARRIER USED--TRACFCOME 19,000 44 1 3k 172
LIVE IM--"ARREM COLIMTY MO 10,415 438 20 171
MAKE OF YEHICLES MOWY CWNED--CADILL AC 26,807 454 a0 170
HOMEIART . REMTER--IMCORE--F50,000-574 999 13,249 429 25 165
WISIT WEB REAL ESTATE SITES--REGULARLY 22 BEA 425 4.3 1EE
PLAMN B --USED CARA AMITRUCKH SN T2A77 413 136 161
PLAMN BILY --% ARITRUCHSLY 55,306 410 11.0 160
HOMEIAPT . REMTER--IMCORME--UNDER $15,000 22525 409 4.5 160
FOLLOWY SPORTS O TWIRADIO-JCE SHATIMG 117 951 407 22 159
LIVE IM--MOMROE COURMTY, IL 10,275 404 18 158
MAKE OF WEHICLES MOWY CWRED--POMTIAC 45 967 40.4 8.5 155
mALLS SHOPPED OFTEM--JAMESTOWYM MALL 45 435 402 g5 187
SHOP FURMITUREMATTRESS--ROTHMARN FURMTURE STORES a3 611 401 157 157
WISIT WEB CLASEIFIED JOB SITES--REGULARLY 45 00g 400 8y 156
BUILDIMNG SUPPLY SHOP PAST 6 MOS--TRUE WALLE 34,860 95 6.6 156

PLAR BUY --DOMESTIC CARA AMTRUCHSUY 93,596 39.2 7.7 133



KDNL-TV/DT ST. LOUIS

PROFILING
GOOD MORNING AMERICA

GOOD MORNING AMERICA

NUMBER ONE IN NEWCOMERS

Base Population: 2,077,917

Report: RANKER REPORT THE MEDI&, ALDIT
Market: ST.LOUIS, MO for APR-MAY 2005

Baszes: ADULTS AGE 158+

Target: YEARS LIWVED IM CITY--1 ¥EAR OR LESS

% In Target: 2.3%

Cume Ratings

Target Perzons: 47 639

GOOD MORNING AMERICA

C 5 KSDK NBC 7-9 AM

C11 KPLR CW 7-9 AM

C 2 KTYI FOX 7-9 AM

C 4 KMOVY CBS 7-9 AM

Cd48 WRBU MY 7-9 AM

GMA Reaches the Most Newcomers

18.4

222




e 5()

KDNL-TV/DT ST. LOUIS

PROFILING

GOOD MORNING AMERICA

NUMBER ONE IN USED CAR BUYERS

GOOD MORNING AMERICA

Repoart: RAMKER REPORT

Base Populstion: 2,077 317

THE MEDI& AUDIT

Market: ST, LOUIS, WO for APR-MWAY 2008
Bases: ADULTS AGE 15+
Target: PLAM BIY--USED CARSAMTRUCHK IS

%0 Target: 5.4%

cume Ratings

Target Persons: 174,825

GO0OD MORNING AMERICA

C 5 KSDK NBC 7-9 AM

C2KTVIFOX 79 AM

C 4 KMOY CBS 79 AM

C11 KPLR CW 7-9 AM

C46 WRBU MY 7-9 AM

USED CAR BUYERS

36.5

35.8

41.3




Profiling ABC30’'s Programs

GOOD MORNING AMERICA IS ABC30'S MOST EFFICENT PROGRAM IN
REACHING $50,000+ INCOME

Report: RANKER REPORT THE MEDI&, &AUDIT Cume Index
Market: ST.LOUIS, MO for APR-MAY 2005

Baszes: ADULTS AGE 158+

Target: ARMUAL HOUSEHOLD IMCOME--F:50,000 PLUS

Base Population: 2,077,917 % In Target: 39.2% Target Persons: 814 585

ANNUAL HOUSEHOLD INCOME $50,000+

AMERICA THIS MORNING

121

KDNL PRIME 7-9P

NIGHTLINE/FRASIER/EX

PRIME 9-10P

KDNL PRIME 7-10FM

THE SIMPSONS

GOOD MORNING AMERICA 105

JUDGE MATHIS




ABC30
Profiling Programming

The Media Audit



PROFILING
The Simpsons

Repott:
harket:
Bazes:
Media:

MEDIA, QAUICH PROFILE

ST.LOUIS, MO for APR-MAY 2005
ADULTS AGE 18+

THE SIMPSORS

Baze Population: 2 077 915

THE MEDIS AUDIT

% in Medis: 41.4

Audience Profile '

Age Analysis

Gender Profile

Total Income: $46,769,832,250 18-20
21-214
Mean Income: $54,400 Male 49.7%
25-34
Mean Age: 18 35.44
Home Owners: 78% 43-54
55-64
Mean Home Value: $187.598 Female 50.3%
65-74
Mean Miles Past Week: 169 75+
35 65
Ethnicity Profile Education Profile '
VWhite 24.2% < 13K H.S. or Less [ 7.3%
15-25K
25_35K H.5. Graduate 30.4%
Black 17.8%
35-50K 22.7%
Some College 29.2%
) i 50-75K 19.5%
Hispanic | | 4.3%
75-100K One Degree 10.7%
100-150K
Other (8 3.7% 150K+ Two+ Degrees 13.1%
0 a0 35 15




PROFILING
The Simpsons

Page 1 of Prospect List for THE SIMPSONS

Repor: COMPOSITION REPORTS

Market: ST.LOUIS, MO for APR-MAY 2005
Baszes: ADULTS AGE 18+

Meclia: THE SIMP=OMS

Baze Population: 2,077,917

THE MEDIA ALDIT

% In Media Audience: 41 4%

Media hedia Audience Target
Target Persons Rating Composition Inclesx
MAKE OF YEHICLES MOWY CWWNED--PORSCHE 2778 100.0 0.3 242
RACE--HISPARIC DESCEMT 32,868 728 35 176
MAKE OF %EHICLES MOWY CWWNED--JAGLIAR 5729 705 oy 171
MAKE OF WEHICLES MOWY OWVRED--SLIZLIKI 4813 705 0k 170
MAKE OF WEHICLES MOWY CVRED--LCLIRA, 22438 B5.1 25 165
MAKE OF YEHICLES MOWY CWWRED--LEXLIS 27 a1z G5.0 32 164
STAGE IM LIFE Y CLE--MARRIED LGS MO CHILDREM 45,590 GG .5 ) 161
MAKE OF WYEHICLES MOWY CWARED--MAZD A, 44 B45 BE .4 5.2 161
MAKE OF WEHICLES MOWY CWARED--OLDSMOBILE 38,3748 BS54 45 158
ART PATRONZS--ADY ANCED DEGREEMS Q0OKATTHD OPSSYITH 34443 653 4.0 155
HOMEIAPT . REMTER--IMCORME--UNDER $15,000 34 636 2.2 4.0 140
MAKE OF WEHICLES MOWY CWARED--PORMTIAC T BT B1.7 ] 149
FOLLOWY SPORTS OM TVIRADIO-AAWRESTLIMG 115 484 B1.4 134 149
CELL PHOME CARRIER UZED--TRACFOME 26,274 S1HR] 31 147
HEAY™ EXPOSIURE TELEYISION--300+ MIMUTES A%G. DAY 257 064 G022 299 146
PLAMN TO BUY & HOME MEXT 2 YEARS--FS0K+ INCOME Ta132 558 94 142
MARITAL STATUS--SEPARATED 20,381 57n 2.4 138
MAKE OF YEHICLES MOWY CWNED--CADILL AC 35,144 s549 4.1 135
PLAM B --USED CARS AMTRUCKSSUY 95 541 a6.4 1145 136
FOLLOWY SPORTS OR TWRADIO--GOLF 26T 514 852 A 133
DUl IMCORME MO CHILD 10E 966 4.4 12.4 132
MALLS SHOPPED OFTEM--ZOUTH COUNTY CEMTER 142 574 541 16.6 131
YE&RS LIWED IM CITY--1 YEAR OR LESS 25725 240 30 131
AFFLIEMT BLUE COLLAR WORKER--FAMILY INCOME F75000+ 45121 s4.0 5.6 130
ATE FAST FOOD PAST 44NEEKS--RALLY'S HAMBURGERS 57 4649 538 EY 130
FOLLOWY SPORT QN RADIO--COLLEGE BASEBALL 105,194 538 126 130
FOLLOWY SPORTS ON TVIRADIO--ICE SKATING 155 954 838 151 130
WISIT WEB AUTOMOBILE SITES--OCCASIORALLY 185165 537 M5 130
SHOPPED PAST E-MONTHS--DILLARD'S 1680 936 53k 187 130
HOME ChANER--IMCOME--$50,000-574,999 154 647 534 15.0 129




KDNL-TV/DT ST. LOUIS

PROFILING
The Simpsons

Report: RAMKER REPORT THE MEDI&, AUDIT

Market: ST, LOUIS, MO for APR-MWAY 2005

Bazes: ADULTS &GE 15+

Target: PLAM BILY--USED CARS ARNTRUCKHSUY

Basze Populstion: 2,077 917 % In Target: 8.4%

THE SIMPSONS REACH THE MOST USED CAR BUYER IN THE TIME
FERIOD
THE SIMPSONS 56.4

KTYI 6-TP 54.5

KSDK &-TP 54.3

KPLR &6-7P 522

KMOV 6-TP

WREU &-7P




ABC30
Profiling Programming
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The Media Audit



PROFILING
JUDGE MATHIS

Report: MEDIL, SICK PROFILE

Market: ST, LOUIS, MO for APR-MAY 2005
Bases: ADULTS AGE 15+

Media: JUDGE MATHIS

Base Population: 2,077 918

THE MEDIA ALDIT

% in Media; 262

Audience Profile '

Age Analysis

Gender Profile

Total Income: $28,913,812,500 18-20
21-24
Mean Income: $49,343 Male 44.50%
25-34
Mean Age: 48 35.44
Home Owners: 77% 45-54 224%
55-64
Mean Home Value: $185,329 Female 55.5%
65-74
Mean Miles Past Week: 147 75+
35 0 70
Ethnicity Profile ' Education Profile '
White 68.1% <15k H.S. or Less [ 7.6%
15-26K
25_37K H.S. Graduate 37.9%
Black 22.6%
35-50K
Some College 26.7%
) ) 50-75K
Hispanic | 4%
75-100K One Degree 16.7%
100-150K
Other B 5.3% 150K+ Two+ Degrees 10.7%
0 80 35 0 50




PROFILING

JUDGE MATHIS

Page 1 of Prospect List for JUDGE MATHIS

Repor: COMPOSITION REPORTS

Market: ST, LOUIS, MO for APR-RMAY 2008
Bazes: ADULTS AGE 18+

Media: JUDGE MATHIS

Base Population: 2 077 917

THE MEDIA AUDIT

% In Media Audience; 28.2%

Media Media Audience Target
Target Petzons Rating Compostion Imcdes
MAKE OF %EHICLES MOWY CWWNED--PORSCHE 1,652 G06 0.3 215
HOMEIAPT . REMTER--INCOME--UIMDER $15 000 32,862 554 5B 2009
LIVE IM--"ARREM COLIMTY MO 13,365 552 23 199
MAKE OF WEHICLES MOV OWVRED--ACLIRA, 158,143 551 31 195
SHOP FURMITUREMATTRESS--LA-Z-B0Y FURMITURE GALLERIES 30,600 832 0.2 159
MAKE OF WYEHICLES MOWY SR ED--GED 3876 525 i) 186
RACE--HISPARIC DESCEMT 23531 524 4.0 185
HEAWY EXPOSURE TELEYISION--300+ MIMUTES AWG. DAY 220 606 =y 376 183
mALLS SHOPPED OFTEN--JARMESTOMYM L 55,065 214 98 152
MARITAL STATUS--EMGAGED 21,801 &0 a7 181
LIVE IMN--JERSEY COUMTY, IL a7 497 1.5 176
MAKE OF WEHICLES MOWY CWMWED--CADILL AC 28,372 450 45 163
MY GEMERATION--AGE 15-44M B WTY ARDIOR %H-1 126 625 459 ME 163
HOMESAPT. REMTER--INCOME--F73 000 OF MORE 19,266 457 33 162
SHOP FURMITUREMATTRESS--SEARS 32,203 45K 55 162
AnpUAL HOUSEHOLD INCOME--URDER $15,000 a7 328 456 14489 162
PLAMN B --USED CARS AMITRUCKSLY 79,141 453 135 161
CELL PHOME CARRIER USED--TRACFOME 19,195 445 33 155
FOLLOWY SPORTS O TWIRADIO-JCE SHATIMG 128 842 44 .4 220 157
MAKE OF WEHICLES MOWY CWMWED--JAGLIAR 3560 44 1 0k 157
MALLS SHOPPED OFTEM--PLAZA FROMTENAC 19,6583 425 34 152
AFFLUEMT BLUE COLLAR WORKER--FAMILY IMNCOME $7a000+ 36,959 415 5.5 147
LINVE IM--LINCOLMAARRERN COUMTIES 26,283 414 45 147
SHOP SUPERMARKET PAST WEEK--SAWE-L-LOT 54 T5E 410 03 145
FOLLOWY SPORTS ON TVIRADIO-JARESTLIMG 76,717 405 1341 145
PLAM TC BUY & HOME MEXT 2 YEARS--FS0K+ IMCOME 24 206 40.5 9.3 143
SHOPPED PAST B-MOMNTHS--H-MART 204 443 403 449 143
ATE FAST FOOD PAST 44WEEK S--DAIRY CILIEEM 33213 98 57 141
PLAMN B --DOMESTIC CARS ARTRUICKSLY 94 734 96 16.2 140
MAKE OF %EHICLES MOWY CWRED--OLDSMOBILE 23,023 33 34 139




PROFILING
JUDGE MATHIS

-

KDNL-TV/DT ST. LOUIS

Repart: RAMKER REPORT THE MEDIA ALDIT
Market: ST. LOUIS, Mo for APR-May 2005

Bazes: ADULTS AGE 18+

Target: PLAM B --USED CARM AMTRUCKSLY

Base Population: 2,077 917 ¥ In Target: §.4%

JUDGE MATHIS REACHES THE MOST USED CAR BUYERS IN THE
TIME PERIOD

JUDGE MATHIS 45.3
C 2 KTVI FOX 4-5PM 428
C 5 KSDK NBC 4-5PM 42.4
C11 KPLR CW 4-5PM 40.6

C 4 KMOVY CBS 4-5PM

C46 WREU MY 4-5PM

0 10 20 30 40 50
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