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Assisted Living Facility Targets

1. Seniors Age 75+

2. Seniors’ Adult Children Age 45-64 with 
HHI of $50,000+



Affluent Empty Nesters Spend Over 
3 Hours Daily With TV



Idaho Public TV Viewers Average 
Annual Household Income is $59,300



Idaho Public Television Delivers the 
Right Audience – Adults 45+



TV is the Best Medium To Use to 
Reach Affluent Empty Nesters



Over Half of Affluent Empty Nesters 
Watch Idaho Public TV from 7-10p



Idaho Public Television Viewers Spend the
Most on Elder Care… $386 Million



Idaho Public Television Provides 
Advertising Solutions

• PBS enjoys the same high levels of awareness as the 
traditional networks and top cable networks
– PBS surpasses top networks like CNN and ESPN for 

frequency of viewing.  
• Sponsorship and Corporate Contributions Viewed 

Positively
– Two-thirds of PBS viewers feel that:

• Companies that fund PBS have a commitment to quality and excellence.
• All other things being equal, they would choose to buy a product from a 

company that supports PBS.

Source: 2006 PBS commissioned Harris Interactive Study, 3,457 interviews
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