A smart partnership
To reach a targeted audience
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Report TARGET PROFILE REPORT THE MECLA ALDNT
Marked MIAMFT. LAUDERDALE, FL fof MAY - JULMNCY .DEC 2008
Bazes ADULTS AGE 18+
Targed PAST YEAR VOTED MLOCAL, STATE, NATIONAL ELECTION
% In Targed B39% Tangel Parsons: 241,376

Base Populston 3193189

63.9% of Miami/Ft Lauderdale Residents said they vote in

Local, State, or National elections

OTHER 36.1%

63.9%
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Fepart: TARGET GUICK PROFILE THE MEDIZ ALICIT Target Prafie

hiarket: Wll&RIFT, LAUDERDALE, FL for MAY-JULMOY-DEC 2008 TOTAL
Bazes: ADULTS AGE 18+

Target: PAST YEAR WOTED IN LOCAL, STATE, MATIOMAL ELECTICON

Base Population: 3,193,190 . k L I P f I f V t Target Persons: 2041 377

Total Income: $145,629,776,750
Mean Income: $71,339

Mean Age: 50

Home Owners: 82%

Mean Home Value: $388,437

Mean Miles Past Week: 175
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Feport: TARGET QUICK PROFILE

Mharket: MlARIFT, LALDERDALE, FL for MaY-JULMOY-DEC 2008
Baszes: ADULTS AGE 18+

Taryet: PAST YEAR WOTED IN LOCAL, STATE, MATIOMAL ELECTION

Quick Local Profile of VVoters s

Base Population: 3,193,190

(comcast. *

THE MECIZ ALIDIT

All Groups
TOTAL

Target Profile

Age Analysis

Gender Profile

Total Income: $145,629,776,750 18-20
21-4
Mean Income; $71,339 Male
25-34
Mean Age: 50 35.44
Home Owners: 82% 45-54
55-64
Mean Home Value; $388,437 Female
65-74
Mean Miles Past Week: 175 75+
0 35 0 65
Ethnicity Profile Education Profile
White S 3.6% H.S. or Less
15-25K
Black 25.35K H.S. Graduate 22.1%
. 35-50K 20.1%
Hispanic 42.1% Sonme College 28.1%
50-75K 18.1%
Asian 75-100K One Degree 24.4%
100-150K
Other | 150K+ | Two+ Degrees |
0 55 0 3 0 10
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Report: TARGET PROFILE REPORT THE MEDI& ALDIT Target Analysis
Market: MIAMUFT. LALDERDALE, FL for MAY-JULMOY-DEC 2005

Bases: PAST YEAR WOTED IN LOCAL, STATE, NATIONAL ELECTION

Target: HAWE LOCAL CABLE ONLY (MO SATELLITE)

Base Population: 2041 376 % In Target 54.9% Target Persons: 1,120 742

Out of the people who vote 54.9% of them

Have local cable only (no satellite)

OTHER 45.1%

HAVE LOCAL CABLE OMLY (NO SATELLITE) 54.9%




Report: MEDIA DAY ANALYSIS, TV ONLY BREAKOUT

Market: MIAMIFT. LAUDERDALE, FL for MaY-JULMCY-DEC 2005 .

Bzs  ADLLIS AGEEr People who vote spend 233 minutes
Target: PAST YEAR MOTED IN LOCAL, STATE, MATIOMAL ELECTION . - . .
Biase Population: 3,193,189 per d ay watchin 0 television

| Daily television viewing for people who have voted in a recent election |

SATELLITE TV 18.3%

BROADCAST TV 42 9%

\
38.8% of that time viewing

Is spent watching
programming on
local cable

LOCAL CABLE 38.8%




TARGET WS, MEDIA PROFILE REPORT

Market: MLAMUFT . LAUDERDALE, FL for APR-MAY 2009

Baszes: ADULTS AGE 15+

Mecdia: CABLE--COMCAST

Target: PAST YEAR WOTED IM LOCAL, STATE, MATIOMAL ELECTICMN

Target Persons: 2,096,291

A side by side demographic comparison

Shows that Comcast’s Customer Profile
Is a near perfect match to reach voters

Target
Market Profile Groups Percent 0 18
ZEMDERS--MALE 45 5 I ——
GEMDERS--FEMALE 544
ACES--158-20 36 I .3 I
ACES--2M-24 37 Il 230
AGES--25-34 15.3 I 15.4 I
AGES--35-44 m 16.3 I ComcaSt 17.5 I
ACES--45.40 11.2 I 11.3 I
AES--S0-54 11.5 I 9.4 I
AGES--55-64 15.9 I 13.5 I
AGES--65-74 11.2 I 9.3 I
ACES--TS + 11.3 I 9.7 I

ETHMICIT™ -AWHITE
ETHMICIT --BLACK
ETHMICIT® --HISPAMNIC
ETHMICITY --ASIAN

IMCOME--= 15K
IMCORE--15K-25K
IMCORME--25K-35K,
IMCORME--F3K-50K
IMCORE--S0k-7 3k
IMCORE--7Sk-1 00k,
[MCORE--100K-150kK
[MCORME--130K+

EDUCATION--H.5. OR LESS
EDUCATION--H.5. GRADUATE
EDUCATION--SOME COLLEGE
EDUCATION--COLLEGE DEGREE
EDUCATION--&00 AMCED DEGREE

2y

11.6 I

5.2 I

12.7 I
17.5 I
15.1 I
12.4 IS

9.5 I

5.6 I

5.5

24.2 ——
261 I—
262 I—
16.1 I——

32.4 I

20.2 I

427 I
1511

11.5 I

7.0 I

13.7 I
19,1 I
19.4 I
10.7 I

11.2 I

6.4 I

11.5 I

22 —
26.2 I———
24.5 I——
14.6 I——
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Coverage Map of
Comcast Cable
Customer
Who also voted in

Recent elections
\ Y.
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15,000

El CABLE--COMCAST *AND* PAST YEAR YOTED IN LOCAL, STATE, NATIONAL ELECTION
50,000




Report: RANKER: REPORT THE MEDIA ALDIT
Market: MIARIFT, LALDERDALE, FL for APR-MAY 2003

Bases: ADULTS AGE 18+

Taruet: PAST YEAR WOTED IN LOCAL, STATE, MATIOMAL ELECTICN

Base Population; 3,225,192

% In Target: 65.0%

Cume Ratings

Target Persons: 2096 231

CABLE-COMCAST

CABLE--ATLANTIC BRDB

CABLE-ADVANCED CABLE

CABLE--CABLEONE

CABLE--AT&T U-VERSE

Past Year Voted in Local, State, National Election

48,742

40,478

37791

31504

1,048,743

-~

"

Comcast reaches
over 1 Million
local residents who
vote In elections
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Report: RAMKER REPORT THE MEDIA ALDIT
Market: MIAMIFT. LAUDERDALE, FL for APR-MAY 2009
Bazes: CABLE PROVIDER--COMCAST
Target: PAST WYEAR WOTED IMN LOCAL, STATE, MATIOMAL ELECTICON
Basze Population: 1 464 225 % In Target: 71.6%
Cume
Rank Media Fating 0 19 39 &2
1 LAl iz ard
2 LOCAL*DISCONVERY CH. 562
3 LOCAL*THE HISTORY CH 543
4 LOCAL*FOH MEWS CH. 234
3 LoCAL*MSMBC 477
G LOCAL*THE WEATHER CH 45.0
7 LOCAL*TES 418 1
G LoOoCAaL*USAs METWIORK 389 TO p R e aC h I n g
9 LOCALATHT A
10 LOCAL*AMMAL PLAMET 350 C N k
12 LOCAL*FOOD METWORK 3aa t
13 LoCAaL*CHMBC a0 T h I I V
14 LOCAL*FY 336 O reaC Oca O e rS
15 LOCAL*HEADLIMNE MEMNS 321
16 LOCAL*HGTY 308
17 LOCAL*ESPM 2 298
18 LOCAL*ABC FAMILY 295
19 LOCAL*THE TRAWEL CH. 290
20 LoCALE 283
21 LOCAL*SEE 251 I
22 LOCAL*LIFETIME 26 6 I
23 LOCAL*BRAND 263 I
24 LOCAL*TLE 262 I
23 LoCAL*SUN SPORTS 24 5 I
25 LOCAL*COMEDY CEMTRAL 240 I
27 LOCALMTY 21 & I




Fepart: RAMHER REPORT THE MEDIA ALDIT

harket: MIAMIFT. LAUDERDALE, FL for APR-ki4Y 2009
Bazes: CABLE PROVIDER--COMCAST
Target: PAST YEAR WVOTED IM LOCAL, STATE, MATIONAL ELECTICHM
Basze Populstion; 1,464 225 Y In Target, 71 6%
Cume
Rank Medis Incle:: 0 100 200
1 LOCAL*MSkHBC
2 LoCal*HEADLIME MEWWS
3 LoCAlL*ASE
4 LOCAL*HGTY
5 LoCalL*CHBC
6 LoCal*USa NETWORK .
7 LOCAL*FON NEWS CH. T I d
8 LOCAL*=NFY O p n eXI n g

w

LOCAL*THE TRAWEL CH.
LOCAL*THE WEATHER CH C N k
LOCAL*TES O m CaSt etWO r S
LOCAL*CMNM
To reach local Voters
LOCAL*THE HISTORY CH
LOCAL*TLC
LOCAL*FOOD METWIORH
LOCAL*FX

LOCAL*TRU T
LOCAL*ABC FAMILY
LOCAL*DISCOVERY CH.
LOCAL*MICHELODEDR
LOCAL*BET
LOCAL*EZPH
LOCAL*LIFETIME
LOCAL*ESPM 2
LOCAL®H-1
LOCAL*TMT
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In 2008 local cable viewers made $100,160,760 in cash contributions
To political organizations with an average donation of over $2000

Report: AMNUAL COMSUMER BUYING POWER REPORT THE MEDIA ALDIT
Market: WIAMUET. LAUDERDALE, FL for MAY-JULMNOY-DEC 2003
Bases: ADULTS AGE 18+
Medis; LOCAL*HAVE CABLE TY
Base Population: 3,193,189 % In Media Audience; 57 5%
hedia Media Averange
Targets Perzons ¥'= B'=

CAZH CONTRIBUTIONS TO POLITICAL ORGANIZATIONS 43,802 100,160,760 2187




Comcast has extensive g/ Reaching 53.8% of Democrat Voters
coverage of all the /. Reaching 54.3% of Republican Voters
political parties J Reaching 38.3% of Independent Voters

Repart: COMPOZITION REPORTS

hlar ket MIAMLFT. LALDERDALE, FL for APR-hAY 2009

Bases: PAST YEAR WOTED IM LOCAL, STATE, NATIOMAL ELECTION
Mediz: CABLE--COMCAST

Base Population: 2 036 231

THE MEDIA ALDIT

harket Media Medis
Target Perzons Perzons Rating
POLITICAL PARTY AFFILIATION--DEMOCREAT 1,044 293 561,714 538
POLITICAL PARTY AFFILIATION--REPUBLIC AN 471 452 255 903 543
POLITICAL PARTY AFFILIATION--INDEPEMDENT 454 330 165,439 0.3



Repart: RANKER REPORT THE MEDI&, ALDIT
Market: MIARIFT. LALDERDALE, FL for MaY-JULNCY -DEC 2008

Bazes: ADULTS AGE 18+

Target: PAET YEAR WOTED IN LOCAL, STATE, NATIOMAL ELECTION

Baze Population: 3133189 % In Target, 63.9%

Cume Ratings

Target Persong: 2041 376

Past Year Voted in Local, State, National Election

COMCAST NEWS

YWY NEWS COMBO 768,643

WPLG NEWS COMBO 663,833

WTVJ NEWS COMBO 578,380

YWFOR NEWS COMBO 554,330

1,053,164

[ I
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Report: DUPLICATE REACH REFORT THE MEDIA, ALIDIT Wenn Diagram
hiarket: MIAMIFT, LALDERDALE, FL for MAY-JULNGY -DEC 2008

Baszes: ADULTS AGE 18+

Target: PAST YEAR WOTED IN LOCAL, STATE, NATIONMAL ELECTION

LINDURLICATED WET UMDUPLICATED REACH, 1,757,014 UMDUPLICATED
COMCAST NEWS: 963175 DUPLICATED: &4 989 WEVN NBWS COMBC: 703 355

Duplication- Past Year Voted in Local, State, National Election

. COMCAST NEWS: 55.1% Unduplicated Reach
. 4.8% Duplication
. WSWYN NEWS COMBCO: 40.1% Unduplicated Reach




Adding Comcast’s News Networks to your WSVN campaign will reach
An additional 621,191 different voters. Together we have 67.2% penetration!

Report: COMBO BUILDER -- MET MEDIA REACH REPORT THE MEDIA ALUDIT
Market: MIAMIFT. LALDERDALE, FL for MAY -JULMOY-DEC 2003
Baszes: ADULTS &GE 18+
Target: PAST YEAR WOTED IM LOCAL, STATE, MATIONAL ELECTION
Baze Populstion; 3,193,189 % In Target: 63.9%
Cume i-ume
Mediz Persons Rating 0 23 45 £a
MORR NEASHAMEVN C T 324 910
EARLY NEWSHMEVYN C T G54 187
LATE NEWSHASVN CF 416 610
NET UMNDUPLICATED MEDIA REACH 1 > 750,766
MORR NEASRAMEYN C T 324 910 15.9 NN
EARLY NEWSHMEVN C T G54 187 335 I
LATE MEASHASVY C 7 416 610 204 I
COMCAST NEWS 1,053,164 51.6 I

MET LINDUPLICATED MEDIA REACH 2 » 1,371,957 7.2 I
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