
A smart partnership
To reach a targeted audience

Political Landscape Miami-Ft. Lauderdale



63.9% of Miami/Ft Lauderdale Residents said they vote in
Local, State, or National elections

63.9%



Quick Local Profile of Voters



Quick Local Profile of Voters



Out of the people who vote 54.9% of them
Have local cable only (no satellite)



People who vote  spend 233 minutes
per day watching television

38.8% of that time viewing
Is spent watching
programming on 

local cable



A side by side demographic comparison
Shows that Comcast’s Customer Profile
Is a near perfect match to reach voters

Voters Comcast



Coverage Map of
Comcast Cable 

Customer
Who also voted in
Recent elections



Comcast reaches 
over 1 Million

local residents who 
vote in elections



Top Reaching 
Comcast Networks

To reach local Voters



Top Indexing 
Comcast Networks

To reach local Voters



In 2008 local cable viewers made $100,160,760 in cash contributions
To political organizations with an average donation of over $2000



:
Reaching 53.8% of Democrat Voters
Reaching 54.3% of Republican Voters
Reaching 38.3% of Independent Voters 

Comcast has extensive 
coverage of all the 

political parties







Adding Comcast’s News Networks to your WSVN campaign will reach
An additional 621,191 different voters.  Together we have 67.2% penetration!  
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