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A Composition Report is a text-only report that allows you to profile one media
or compare up to five media on

an unlimited number of target characteristics. There are three types of
Composition Reports; Single Media

Report, Double Media Comparison Report, and Multi Media Comparison
Report.
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1. Market Persons: The total number of different people in the base who are
in the target.

2. Media Persons: The total number of different people in the media who are
in the target.

3. Media Rating: The percent of the target who are in the media.

4. Audience Composition: The percent of the media who are in the target.
5. Target Index: The likelihood of the media audience being in the target. 100
= the market average, and

>100 is more likely than the market average while <100 is less likely than the
market average.




MEDIA: TOTAL*WEW'S CHANMEL 2

BASE PORLILATION: 3,762,200 % [N MEDIA AUDIENCE: 24.0%
TFi MERKET MEDI& MEDIA AUDIENCE TARGET
TARGET COmpOSItIOn Report PERGONS PERGONS RATING COMPOSITION INDE!
PAST WEEK VEW CABLE-NEWSCHANNEL 8 403,200 403,200 1000 100.0 417
LIVE IN-MANAS SAS CITYMANASSAS PARK CITY 5,300 5,300 7.8 0 330
vt wesnE ool | 63,800 Super Fresh 84000 o 03 3 i
WMAKE OF VEHICLES NOWY CWYNED--LAND ROVER ShOppefS watch 500 523 04 3
SHOP SUPERMARKET RAST WEEK--SURER FRESH 515 7.1 2%
MALLS SHOPPED OFTEN--BOWIE TOWMN CENTER Newschanneld 202,600 10,00 50 5 114 bl
PAST WEEK \EW CABLE-COMCAST SRORTSNET 417,400 291,100 5 5 234 all
MADIE WISIT PAST MONTH TO--NEWSCHANNELS. NET 143,600 72,100 5.2 80 209
PAST WEEK VEW CABLE-TY ONE 320,900 158,300 403 175 205
WMAKE OF VEHICLES NOWY OWUNED--SUZUK] , 20,500 10,100 400 11 04
PAST WEEK WIEW CABLE-MSNBC 45% of Belk’s 1,025,500 400,700 478 54.3 199
FOUR SUNDAY CUME--WASHINGTON TIMES shoppers are 25,500 40,200 470 45 196
PAST WEEK \EW CABLE-HEADLINE NEWS a07 900 425,400 4.0 471 195
ATE FAST FOOD PAST 4AVEEKS-CHICK-FILA Newschannel8 104,100 115 193
FAST WEEK VIEW CHBLE.BET viewers e o0 e hy ot
PAST WEEK CUME Ty IEIING--CH 56 WiNVE-T IND 287,100 171,200 4.3 190 134
PAST 4 EDITION CUME-THE WASHINGTON AFRD AERICAN 204,200 20 500 430 99 123
REG. READ NEWSPAPER--BWPLOYMENT CLASSIFIED ADS 267,900 115,600 432 128 190
READ NEWSPAPER BMPLOYMENT ADS--REGULARLY 32% of Newschannels 267,900 115,600 432 123 120
FOLLOWY SPORT ON RADIO.-COLLEGE RASEBALL . 206,600 127 00 40 14.1 170
PAST WEEK WIEN CABLE-THE WEATHER CHANNEL viewers are ABC 1,332,300 §72,700 430 £3.4 17
OPINION LEADER . . 161,500 3,000 427 75 17
MALLS SHOPPED OFTEN--THEMALL AT FRINCE GEORGES Family viewers too 0200 58,300 413 B5 174
PAST WEEK CUME Ty ENING--CH 57 WiNVE-DT IND 112,100 172
PAST 7-DAT CUME RADID--WRFY-FI iy “any 171
MADE WISIT PAST MONTH TO--CAREERBUILDER. COM 153,300 i 171
PAST WEEK VEW CABLE-ABC FAMILY 02,200 286,000 171
PAST 4 EDITION CUME-APARTMENT SHOWCASE 136,600 55,000 . i 170
PASTWEEK VW ABLESPRET) Newschannel8 viewers cr0000 100 by Ay i
WK CUME T NEWSTEARLY MORNING--CH 7 WIJLATY ABC are 65% more likely 452,200 120,200 04 204 168
MALLS SHOPPED OFTEN--ANNAPOLIS MALL . 177,400 73 186
ATE FAST FODD PAST 4W/EEKS--PIZZA HUT Neiman Marcus 166
MADE WSIT PAST MONTH TO-4JLE.C OM shoppers Vs —
SHOPPED PAST 6-MONTHS--NEIMAN MARCUS 193,100 76,500 Wr 75 185
WMADIE WSIT PAST MONTH TO--CARMEK, COM 232,600 82,200 W5 102
PAST WEEK WIEW CABLE-FOX SPORTS NET 523,700 206,500 05 224 164
PAST WEEK CUME Ty IEIING--CH 25 WZOC-Tw TEL 280,600 110,000 o, 122 183

Just 1 of 21 pages of facts, figures, and more ...
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A quick snapshot of a media or target including
age, education, income, gender, ethnicity and

overall spending power & averages.
Help Line: [200] 324-9321
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Tatget PRIMARY BUSINESS AR TRAVELERS

Base Papulation: 3,762 200

Quick overview of Business Travelers

B —

B —

B —

Target Persons: 830 500

( The Audience Has... i )

Total Income: $99,375,000,000
Annual Median ncome; $107,815

Median Age; 43

Home Owners: 84%

Aqe Analysis

30.1%

Gender Profile

IIlllllae-

Median Home Value; $558,767 Female 32.9%
Median Miles Driven Past Week; 150
0 % 0 7
P P P
Ethnicity Prafile Education Profile
N —— N ———
- ,. 15-25K 0.9
T 25-35K !
Black 22.3%
35-50K Some College 0.6%
Hispanic 10.2% 50-75K
_ 75-100K One Deqree 30.8%
Asian 6.2%

Other 5%

100-150K
150K+

.8%

Two+ Degrees

-I
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Ranks any media by rating or index
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Report.  RANKERREPORT Rank against other media, any type, and

Market  WASHINGTON, DX for MAY-JLL 2007
Basex  OCCLPATION--BUSINESS CWNER/PARTNERICORE OFFICER show the best place for the prospects

Target: PRIMARY BUSINESS AR TRAVELERS

Basz Populatiar: 275,400 Ranker Re port % In Target 51.2%

Business Owners who travel are 23% more likely found at Newschannel3

WASH, BUSINESS JRNL. 130

TOTNC 8 6-7 PM 63% of Newschannel 8's 6 — 7 PM viewers @

W.POSTXN*BLISINESS § 14

W.POSTHWD*BUSINESS §

WTOPR-FM/WTLP-FM
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All this and more just a phone

call away at
800-324-9921
8:30 AM — 8:30 PM
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