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Report: MEDLA, DAY AMALY SIS THE MEDI&, ALIDIT
Market: CLEVELAMD, OH for JUL-AUGMON'0T-JaN 2003

Bases: ADULTS AGE 15+

Target: PAST 7-DaY CUME RADIO-AWKER-FM

Base Population: 1,615,100

% In Target: 7.5%

Target Market

Target Perzons: 121,200

WKRK LISTENERS SPEND 28.1% OF THEIR MEDIA

RADIO 21.5%

TELEVISION 28.1%

NEWSPAPER 6.2%

DAY VIEWING TV

INTERNET 33.7%

BILLEQARDS 10.5%
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THE

Report: MEDIL PROFILE REPORT THE MEDIA, ALDIT
Market: CLEVELARD, OH for JUL-AUGIMON'07-JAN 2005

Bases: ADULTS AGE 15+

Media: WK -FM

Target: PAST WEEK CUME T WIEWANG--CH 55 WBRX-TY CWy

Media Persons: 121,200 Target Percert: 31.3%

All Groups

Target Persons: 37 900

31.3% OF WKRK LISTENERS VIEW WBNX CW

TARGET 31.3%

OTHER 68.7%
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60% OF CW VIEWERS ARE AGE 18-49..AND WKRK Super-serves that demo.

Report: AGE DEMO AMALY SIS THE MEDLA ALDIT
Market: CLEVELARD, OH for JUL-AUGIMON'07-JAN 2005
Bazes: ADULTS AGE 15+
Media: WK -FM M
Target: PAST WEEK CUME T WIEWANG--CH 55 WBRX-TY CWy
Total Market Persons: 1,615,100 Media Percent: 7.5% Media Perzons: 121,200
Total Market Persons: 1,615,100 Target Percent: 29.4% Target Perzons: 475,100
PAST WEEK CUME TV VIEWING--CH 55 WKRK-FM
WBNX-TV CW (00—
435
100—
601

6.5

IM TARGET (18-49) ABOVE TARGET IM TARGET (18-49) AROVE TARGET



http://en.wikipedia.org/wiki/Image:WXRKlogo.png�
http://en.wikipedia.org/wiki/Image:Wbnx_CW_HD.PNG�

WEBN XHD

THE

WKRK Outperforms the Market in Delivering CW Viewers...and also delivers
Thousands of Cleveland Adults Viewing your Competition!

Fepart: COMPOSITION REPORTS THE MEDI& ALDIT
Market: CLEVELAMD, OH for JUL-AUGMO'07 -JAN 2005 g
Bazes: ADULTS AGE 18+ ROGK
Media; WK RER-Fh
Baze Population: 1 615,100 % In Media Audience: 7 .5%

Media Media Audience Target
Target Perzons Fating Composition Incdes:
PAST WEEK CUME T WIBAMG--CH 3 WS C-TV MBC a6 300 7.0 F a3
PAST WEEK CUME TY WIBAMG--CH S WBWES-T ABC &2,800 6.7 B8 a9
PAST WEEK CUME T WIBEAMNG--CH 19W0I0-TY CB= &1,500 .0 B2 a3
PAST WEEK CUME T WIEING--CH & WWAAN--TY FOK 7,00 7.4 g0.0 a5
PAST WYWEEK CLME T% WIBWING--CH 55 WBRH-T W Oy 37,900
PAST WEEK CUME T WIBAMG--CH 43 WUABR-T MY TV 52,400 6.7 432 a9
PAST WEEK CUME T WIBAMNG--CH 23 WhWPR-TV 10/ 15,100 Flt= 125 104
PAST WEEK CUME T WIEAMNG--CH 61 WQaHS-T LM 3,100 2.2 256 29
PAST WEEK CUME T WIBAMG--CH 25 W Z-T PBS 35,300 449 291 65
PAST WEEK CUME T WIBAMG--CH B3 WhFD-TY IMD 1,800 27 15 1o
PAST WEEK CUME T WIBAMNG--CH 52 WIEGEN-TY IND 4 BO0 44 3.8 BE
PAST WEEK CUME T YIBEAIMNG--CH 67 WOAC-TY IND S0 1.2 0.4 16

PASTWEEK CUME T VIEWING--CH 32 WHRAP-TW AZT a00 1.5 0.4 20
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