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FOX28 Reaches 78.3% of Columbus Adults

Cume Ratings 18+

Fall 2005  Spring 2006  Fall 2006  Spring 2007

W FOX28
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FOX28 IS NUMBER 1

Reaching MORE Adults 18+ than Any TV Station

Report: RAMKER REPORT
Market: COLUMEBLS, OH for APR-RAY 2007
Bases: ADULTS AGE 18+
Target: ADULTS AGE 18+

Baze Population: 1,251 900

THE MEDIA, ALDIT

% In Target: 100.0%

5 Target Persons: 1,281 900

C28 WTTE FOX TOTAL

C10 WBNS CBS TOTAL

C4WCMHNBC TOTAL

CBEWSYXABC TOTAL

C53 WWHO CW TOTAL

C51WSFJ IND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL

| ADULTS 18+ |

78.3

78.0

73.7

66.2
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i THE SINCLAIR TV COMBO

Has a Net Reach of 1,106,000 Adults...86.3% of the Market

Repart: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings

Market: COLUMBUS, OH for APR-MAY 2007 l

Bazes: ADULTS AGE 18+

Target: ADULTS AGE 18+ e

Base Population: 1,251,900 % In Target: 100.0% Target Persons: 1,281,900
| ADULTS 18+ |

86.3

FOX28/ABC6 NET REACH

C10 WBNS CBS TOTAL

C4WCMHNBC TOTAL

C53 WWHO CW TOTAL

C51 WSFJ IND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL
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THE SINCLAIR TV COMBO:
Greater Reach than Any other TV, Print, or Radio Station.

Report: RAMNKER REPCRT THE MEDIA &DIT Cume Ratings
Market: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: ADULTS AGE 18+

Biaze Populstion: 1,281 300 % In Target: 100.0% Target Perzons: 1,281 300

| Mulit-Media Ranker on Adults 18+ |

FOX28/ABC6 NET REACH 86.3
C. DISPATCH***WDISUN
WNCI-FM

[
WCOL-FM Ium
WTVN
WCKX-FM

WLVQ-FM

WBNS-FM
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FOX28 IS NUMBER 1 in Reaching
The Sweetheart Demo of 25-54

Report: RAMKER REPCRT THE MEDIA ALDIT

Market: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: ADULTS--AGE 25-54

Ba=e Populstion: 1,281,300 % In Target: 59.1%

Target Perzons: 757 500

["Adults 25-54 |

C28 WTTE FOX TOTAL

C10 WBNS CBS TOTAL

C4WCMHNBC TOTAL

C6WSYXABC TOTAL

C53 WWHO CW TOTAL

C51 WSFJIND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL 28
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*High End Vehicles
*Fast Food

sLasik Eye Surgery
«Soft Drinks
*Home Repairs

And the List goes
on for 20 pages

a a
1L (] ¢ 0

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT m THE MEL2, ALDIT
Market: COLUMBUS, OH for APR-MAY 2007 Pros pECt LI St
Baszes: ADULT= AGE 18+
Media: EARLY MEWSHVSYH C 6

Aydience

Profile

Targets Incdes: 0 100 200 200
MARKET INDEX = 100 100 I
MAKE OF YEHICLES MY OVYMED--INFIRITI 339
MAKE OF YEHICLES MW OWWNED--JAGUAR 252 I
SHOP FURNITUREMATTRESS--JC PENMEY 251 I
SHOP SUPERMARKET PAST WEEK--ALDI 237 I
SHOPPED PAST 6-MONTHS--STEIN MART 219 I
SHOP ELECTROMICS/APPLIANCES--APPLIANCE MART 205 I
SHOPPED PAST B-MONTHS--SCHOTTENSTEN'S 193 e
ATE FAST FOOD PAST 4-WEEKS--KFC 185 I
ATE FAST FOOD PAST 40WEEKS--RALLY'S HAMBURGERS 185 I
ATE FAST FOOD PAST 44WEEKS-AWHITE CASTLE 180 I
PLAN MEXT 12 MONTHS--LASIK EYE SURGERY 170 I
DRUG STORE SHOP PAST 6 MONTHS--DISCOUNT DRUG MART 170 I
COMSUMED PAST 7-D&YS--7-UP 169 I
SHOPPED PAST B-MONTHS--BIS LOTS 163 I
COMSUMED PAST 7-DAYS--SPRITE 159 I
SHOPPED PAST 6-MOMNTHS--JC PENMEY 159 I
SHOPPED PAST 6-MONTHS--MARSHALLS 159 I
MARITAL STATUS--SEPARATED 153 I
MAKE OF YEHICLES M OVNED--BILICK 157 I
HOME REPAIRS--IN HOME 20YR+ & HOME EQUITY LOAN 156 I
SIMNGLE--NEYER MARRIEDAMD DIV JSEP —-AGE 55 PLUS 156 I
SHOP FURNITUREMATTRESS--MATTRESS MART 156 I
MALLS SHOPPED OF TEN-AWESTLAND MaLL 155 I
MAKE OF YEHICLES MY CWWNED--GED 153 I
MARITAL STATUS-AWIDCWED 153 I
MAKE OF YEHICLES MOWY OWWNED--YOLYOD 152 I
LIYE IN--LNION COUNTY 149 I
SHOP SUPERMARKET PAST WWEEK--SAYVE-A-LOT 143 I
MAKE OF VEHICLES MOV CvyNED--ACURA, 145 I

RACE--BLACK [MNOT HISPARIC] 146
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*High End Vehicles

*Engaged-Wedding
Products

sLasik Eye Surgery
*Schottenstein’s
*Appliance Mart
*Attorneys
*Gamblers
Computers

And the List goes
on for 20 pages

a
A 0 ]

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI& ALDI
Market: COLUMBUS, COH for APR-MAY 2007 P a
rospect List
Media: LATE NEWSHASYY C 6

Audience B

Profile

Targets Inclex: ] 100 200 300
MARKET INDE¥X = 100 100 )
MAKE OF YEHICLES MOW CYANED--INFINITI 436
SHOPPED PAST B-MOMTHS--STEIN MART 239 I
RACE--BLACK [NOT HISPANIC] 239 L T—
SHOP FURNITUREMATTRESS--JC PENNEY 236 [ —
MARITAL STATLS--ENGAGED 229 L ——
LIVE IN--UNION COUNTY 228 [
MAKE OF YEHICLES NOW CWANED--GEO 220 [ T—
PLAN MEXT 12 MOMTHS--LASIK EVE SURGERY 218 L —
MAKE OF YEHICLES MOWY CNED--ACUIRA, 211 I
SHOPPED PAST B-MONTHS--SCHOTTENSTEIN'S 206 L TTT—
MAKE OF YEHICLES NOW CWNED--SUBARU 188 o T—
SHOP ELECTROMICS/&PPLIAMCES--APPLIANCE MART 188 I
COMNSUMED PAST 7-DAYS--T-UP 183 I
ATE FAST FOOD PAST 4 WEEKS-AWHITE CASTLE 180 T
MAKE OF YEHICLES NOWY CWNED--YOLYO 179 I
SHOPPED PAST B-MONTHS--SPORTS AUTHORITY 172 I
ATE FAST FOOD PAST 4AEEKS--KFC 171 I
PAST 2 YEARS LUSED ATTORMNEY TO COLLECT DAMAGES 170 T
LIVE IN--PICK. &1y COUNTY 169 I
DRUG STORE SHOP PAST 6 MONTHS--DISCOUNT DRUG MART 167 I
HEAWY EXPOSURE TELEVISION 164 I
ATE FAST FOOD PAST 4WEEKS--TACO BELL 164 I
SHOPPED PAST B-MOMTHS--JC PENNEY 183 T
VISITED & GAMBLING CASING 1+ TIMES PAST YEAR 183 I
MARKET ALUE OF HOME--UNDER $100,000 183 I
PLAN BUY NEXT 12 MOS--PERSOMAL COMPUTER/EQUIPMENT 161 T
CUSTOMER--US BANK 161 I
PLAN BUY NEXT 12 MONTHS--VIDEO CAMERAMNCRDWD 180 I
SHOPPED PAST B-MOMTHS--THE LIMITED 180 I
CUSTOMER--HUNTINGTON MATIONAL BANK 159 T
STAGE IN LIFE £ CLE--SINGLE L35 MO CHILDREN 158 I
SHOPPED PAST B-MOMTHS--FAMILY DOLLAR 158 T
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*Million-Dollar Home
Owners

sLuxury Vehicles
*Hospitals

sLasik Eye Surgery
*High-End Dept.
Stores

eFurniture

*Cultural Events
«Cosmetic Surgery
Gamblers

And the List goes
on for 20 pages

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI2 ALDIT
Market: COLUMBUS, OH for APR-MAY 2007 P a
Bazes: ADULTS AGE 15+ ros pec Is
Mediz: PRIME NEWSHATTE C 25

Audience

Profile

Targets Inclex o 100 200 300
MARKET INDEX = 100 100 .
MARKET “&LUE OF HOME--$1 000,000 PLUS 263 I
MAKE OF YEHICLES MO CiWNED--LEXUS 23 L —_—
MAKE OF YEHICLES MOW CWWNED--CADILLAC 732 T —
ATE FAST FOOD PAST 49AEEKS--TIM HORTON'S 225 L ——_
MAKE OF YEHICLES MO CNED--GEQ 210 T —_,
LIVE IN--PICK &8y COUNTY 183 T
PLAN HOSPITAL STAY NEXT YEAR & HAVE MEDICAL NS, 188 i —
CUSTOMER--LUS BANK 186 I
HOME REPAIRS--IN HOME 20YR+ & HOME EQUITY LOAN 185 I
PLAN MEXT 12 MOMTHS--LASIK EYE SURGERY 185 L —
LUHLRY CAR CWWNERS--CADILLACLINCOLN 185 [ —
MAKE OF YEHICLES MO CNED--BUICK 184 T —_
MALLS SHOPPED OF TEN-AESTLARND MALL 178 I
SHOPPED PAST B-MONTHS--NORDSTROM 172 e —
SHOP FURMITUREMATTRESS--KITTLE'S FURMITURE 170 I
DRUG STORE SHOP PAST 6 MONTHS--MELER 170 e —
PLAN BIY MEXT 12 MONTHS--NEW FURMTURE 185 T —
PLAN BIUY MEXT 12 MOS--COMPUTER SOFTWARE 181 e —
MAKE OF YEHICLES MO CAMED--INFINITI 158 T —
SHOP FURMITUREMATTRESS--JC PENMEY 158 I
ART PATRONS--ADY ANCED DEGREESS1 00KIATTHD OFSY.TH 155 T —
ADULTS--AGE 55-64 155 I
VAR RS MOTOR HOME 151 T —
ATE FAST FOOD PAST 49AEEKS-AHITE CASTLE 151 T —
SHOPPED PAST B-MONTHS--STEIN MART 151 e —
MAKE OF YEHICLES MOW CiMNED--CHRY SLER 151 e —
SHOP FURMITUREMATTRESS--MATTRESS MART 143 I
PLAN MEXT 12 MOMTHS--COSMETIC SURGERY OR PROCEDURE 143 T —
PLAN BIY MEXT 12 MONTHS--BEDMATTRESS/ETC. 148 I
SHOP ELECTROMICSIAPPLIANCES--H H GREGG 143 T —
VISITED A GAMBLING CASING 1+ TIMES PAST YEAR 148 I
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> MOTOR COMPANY ______
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[ Huntington

Delivering Huntington's Best Prospects
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HUNTINGTON BANK CUSTOMERS SPEND MORE OF THEIR MEDIA DAY
WITH TELEVISION THAN WITH ANY OTHER MEDIUM.

Repart: MEDIA DAY AMALYSIS THE MED!&, ALIDIT Target Market
harket: COLUMBUS, OH for APR-MAYN 2007

Bazes: ADULTS AGE 18+

Target: CUSTOMER--HUNTINGTOMN NATIONAL BANK

Basze Population; 1,251,300 % In Target 17.1% Target Perzons; 219600

MEDIA DAY ANALYSIS OF HUNTINGTON NATIONAL BANK CUSTOMERS

Television
Is THE medium
To carry
Huntington’s Message

RADIO 22.9%

INTERNET 29.4%

BILLBOARDS 7.8%

TELEVISION 33.1% NEWSPAPER 6.8%
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HUNTINGTON BANK CUSTOMERS ARE HEAVY TV USERS.

Report: RANKER REPORT THE MEDIA, ALDIT Mozt Often Ratings
Market: COLUMBUS, OH for APR-MAY 2007

Bazes: ADULTS AGE 18+

Target: CUSTOMER--HUMTIMGTOMN MATIONAL BAMK

Base Population: 1,251 900 %o In Target: 17.1% Target Persons: 219,600

MORE HUNTINGTON BANK CUSTOMERS ARE HEAVILY EXPOSED TO TV
THAN TO OTHER MEDIA

HEAVY TELEVISION 224

HEAVY RADIO

HEAVY NEWSPAPER
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LTI is a Market Leader...

Garnenng 17.1% off Columbus MSA as CUSTOMENS

MARKET: COLUMBUS, OH FOR APR-MAY 2007
BASE: ADULTS AGE 15+
PRIMARY TARGET: ADULTS AGE 158+

Baze Perzons: 1,281,692

Targets Primarsy Yerical
Perzons Percent
CUSTOMER--CHASE BARK 232 310 181
CUSTOMER--MNATIONAL CITY BAMK 220,170 17 .2
CUSTOMER--HUNTIMGTOMN MATICRAL Bk A9597 [ 171 |
CUSTOMER--FIFTH THIRD BIAMK 168,037 131
CUSTOMER--US BAMK SE 4173 4 4

CUSTOMER--PARK MATIOMAL BARMK 41 173 3.2
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Customer; Profile:
I : :
@ Huntington Banking Sernvices
Huntington National Bank Customers are more likely
than the average adult in the market to be INVESTORS.

BASE: ADULTS AMGE 18+
PRIMARY TARGET: CUSTOMER--HUMTIMGTON MATIONAL BANK
Baze Perzons: 1,251,892 %% In Target: 171
Targets Primary Yetical Target
Petsons Percent Incles
INVESTORS--HANE CD'SARA'SMO0T K'S--&GE 55 PLUS S0,631 231 141
TRADED STOCKSBONDS/SECURITIES DURING PAST WEAR 51,516 235 122
HAWE IRAMEDGH ACCOUNT 100,290 457 121
LicJD ASSETS [CASHSETOCK SO SETC]--5100K PLUS 47 831 28 120
INVESTORS--HAWE CD'SARA'SMOK'S 142 445 G495 115
HAWE CO'SISANVINGS CERTIFICATES E7,000 305 117
INVESTORS--HAWE CD'SARA'SH0 K'S--2GE 18-34 38,545 17 6 117
HAWE & 409 W ACCOUMT 88,039 401 106
HAWE HOME ECUITY LOAM 56,353 257 105
HAWE CAR LOARN 83,022 P 105
INVESTORS--HANE CD'SARA'SMO0 K'S--2GE 35-54 53,270 243 103
LD ASSETS [CASHSETOCKS/CD'SETC]--F250K PLUS 10,030 45 B5
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67.3% of Huntington Bank 77.5% of ABC6 Viewers
Customers are Are Age 25-64,

Age 25-64. Super-Serving the Prime Demo

CUSTOMER--HUNTINGTON NATIONAL BANK C 6 WSYX ABC TOTAL

100—— 100—— I 6
775

67.3

BELOW TARGET IN TARGET (25-64) ABOVE TARGET BELOW TARGET IN TARGET (25-64) ABOVE TARGET
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abeh Earty Eve News

Repart: MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDIA ALIDIT Cume Inclex
hlarket: COLUMBUS, OH for APR-MAY 2007

Bazes: ADULTS AGE 18+

Ml i EARLY NEWWS™WWSY X C 6

ABC®6 Early Evening News Viewers are 20% More Likely to Be
Huntington Customers

MARKET INDEX = 100

CUSTOMER--HUNTINGTON NATIONAL BANK 120
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% Huntington

ABCG is the Most Highly Targeted Early Evening Newscast in Reaching

Huntington National Bank Customers.

Repart: RANKER REPORT THE MEC!&, ALIDIT
hlarket: COLUMBUS, OH for APR-MAY 2007

Bazes: ADULTS AGE 18+

Target: CUSTOMER--HUNTINGTOMN NATIONAL BANK

Basze Population; 1,251,300 % In Target 17.1%

Cume Index

Target Perzons; 219600

| HUNTINGTON NATIONAL BANK CUSTOMERS

EARLY NEWS*WSYX C 6 ahcb Early Eve News

EARLY NEWS*WENS C 10

EARLY NEWS*WCMH C 4

120
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% Huntington

ABCG6 is the Most Highly Targeted 11:00 PM Newscast in Reaching

Huntington National Bank Customers.

Report: RAMKER REPORT THE MEDIA ALDIT
harket: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 18+

Target: CUSTOMER--HUMNTINGTOMN MATIONAL BANK

Baze Population: 1,251 900 % In Target: 17 1%

Cume Inclex

Target Persons: 219 600

HUNTINGTON NATIONAL BANK CUSTOMERS

LATE NEWS*WSYX C 6 abC6 Late Eve News

LATE NEWS*"WCMH C 4

LATE NEWS*WBNS C 10

159

200



https://www.huntington.com/�

20 i % Huntington

NEWSCENTER

ABCG6 Early Eve News Reaches MORE Customers than
The Columbus Dispatch Business Sections

Report:
harket:
Bases:
Target:

Baze Population: 1,251 900

RAMKER REPORT THE MEDIA, ALDIT Cume Ratings
COLUMBLS, OH for APR-bAY 2007

ADULTS AGE 18+ a

n Target: 17.1% Target Persons: 219,600

| HUNTINGTON NATIONAL BANK CUSTOMERS |

EARLY NEWS"WSYX C6 53,900

52,900

C.DISP*SN*BUSINESS S

C.DISP*WD*BUSINESS S

BUSINESS FIRST

|
60000
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ABCG6, ABC6 Early Eve News, ABC6Late Eve News
Each Reach MORE Huntington Customers than ANY Radio Station

Report: RAMKER REPORT THE MECIA, aLIDIT Cume Ratings
Market: COLUMBUS, OH for APR-MAY 2007 =

Bases: ADULTS AGE 18+

Target: CUSTOMER--HUMTIMNGTON MATIONAL BANK

Base Population: 1,251,300 % In Target: 17.1% Target Persons: 219,600

| HUNTINGTON NATIONAL BANK CUSTOMERS |

C6WSYXABC TOTAL 148,700
EARLY NEWS*'WSYX C6 53,900
LATE NEWS*WSYX C 6 49,800
WCKX-FM 33,600
WCOL-FM 30,900
WXMG-FM 29,500
WLVQ-FM 27,200
WCBE-FM 26,900

| | |
| | 1
0 50000 100000 150000
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67.3% of Huntington Bank
Customers are

75% of FOX28 Viewers
Are Age 25-64,

Age 25-64. Super-Serving the Prime Demo

CUSTOMER--HUNTINGTON NATIONAL BANK C28 WTTE FOX TOTAL

i i F oxz 8
75.0

67.3

BELOW TARGET IN TARGET (25-64) ABOVE TARGET BELOW TARGET IN TARGET (25-64) ABOVE TARGET
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FOX28 Reaches MORE Huntington Customers than ANY Radio Station

Report: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings
harket: COLUMBUS, OH for APR-MAY 2007 ]

Bases: ADULTS AGE 18+

Target: CUSTOMER--HUMNTINGTOMN MATIONAL BANK l

Baze Population: 1,251 900 % In Target: 17 1% Target Persons: 219 600

| HUNTINGTON NATIONAL BANK CUSTOMERS |

C28BWTTE FOX TOTAL

174,000

WCKX-FM

WCOL-FM

WXMG-FM

WLVQ-FM

WCBE-FM

WNCI-FM

WHOK-FM
| | | |
0 50000 100000 150000 200000
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FOX28 Reaches MORE Huntington Bank Customers than
The Columbus Dispatch

Report: RAMKER REPORT THE MEDIA, ALDIT Cume Ratings
Market: COLUMBLS, OH for APR-bAY 2007

Bases: ADULTS AGE 158+

Target: CUSTOMER--HUNTIMNGTOM MATIONAL BAMNK vs ews pa pe r

Baze Population: 1,251 900 % In Target: 17.1% Target Persons: 219,600

| HUNTINGTON NATIONAL BANK CUSTOMERS |

C28 WTTE FOX TOTAL 174,000

C. DISPATCH"*SUNDAY 170,200

C. DISPATCH"*"WEEKDAY 146,500

114,800

C.DISP*SN*SECTION 1

C.DISP*WD*SECTION 1

114,600

C.DISP*SN*AD INSERT

C.DISP"WD*SPORTS SEC 72,700

C.DISP*SN*SPORTS SEC 68,700

| | | |
o 50000 100000 150000 200000
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ABC6 / FOX28... THE REACH MEDIUM FOR
HUNTINGTON NATIONAL BANK

Regport: RANKER REFORT THE MEDIA &U0IT Cume Ratings
Market: COLUMBIUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: CUSTOMER--HUNTIMGTOMN MATIONAL BANK

Base Population; 1,251,900 % In Target: 17.1% Target Perzonz; 219,600

FOX28 / ABC6 REACH 89.9% OF ALL HUNTINGTON BANK CUSTOMERS

FOX28/ABC6 NET REACH 89.9
C10 WBNS CBS TOTAL
C4WCMHNBC TOTAL
C53 WWHO CW TOTAL

C51 WSFJ IND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL
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ABC6 / FOX28...THE REACH MEDIUM FOR

TARGETING INVESTORS

Repart: RANKER REPORT THE MEDI& ALDIT Cume Ratings
hlarket: COLUMBUS, OH for APR-MAY 2007
Bazes: ADULTS AGE 18+
Target: INVESTORS--HAVE CD'SIRA'SADTK'S
Basze Population; 1,251,300 % In Target, 54.8% Target Perzons; 702800

FOX28/ABC6 NET REACH

C4WCMHNBC TOTAL

C10 WBNS CBS TOTAL

C53 WWHO CW TOTAL

C51WSFJIND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL

INVESTORS -- HAVE CD'S/IRA'S/401K'S

856
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ABC6 / FOX28...THE REACH MEDIUM FOR
TARGETING STOCK INVESTORS
Report: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings
harket: COLUMBUS, OH for APR-MAY 2007
Bases ADULTS AGE 18+
Target: TRADED STOCKS/BONDS/SECURITIES DURING PAST YEAR
Baze Population: 1,251 900 % In Target: 19.2% Target Persaons: 245 700

FOX28/ABC6 NET REACH

C4WCMHNBC TOTAL

C10 WBNS CBS TOTAL

C53 WWHO CW TOTAL

C51 WSFJ IND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL

TRADE STOCKS/BONDS/SECURITIES

88.0

100
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Delivering
Donatos Customer Prospects
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FOX28 & ABC6 Have the Most Highly Targeted and Efficient

Late Newscasts in Delivering Fast Food Frequent Customers
Report: RAMKER REPORT THE MEDI& AUDIT

Market: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 18+

Target: FAST FOOD RESTAURANT--3 + PURCHASES PAST WWEEK

Baze Population: 1,251 900 % In Target: 30.1%

FAST FOOD FREQUENT CUSTOMERS h

PRIME NEWS*WTTE C 28 124

LATE NEWS*WSYX C 6
LATE NEWS*WBNS C 10

LATE NEWS*"WCMH C 4
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ABC6 Has the Most Highly Targeted and Efficient
Early Evening Newscast in Delivering Fast Food Frequent Customers

Report: RAMNKER REPCRT THE WEDI&, ALDIT
Market: COLUMBUS, OH for APR-MAY 2007

Baszes: ADULTS AGE 18+

Target: FAST FOOD RESTAURANT--3 + PURCHASES PAST WEEK

Base Populstion: 1,251 900 o In Target: 30.1%

FREQUENT FAST FOOD CUSTOMERS

EARLY NEWS*WSYX C6 126

EARLY NEWS*WBNS C 10

EARLY NEWS*WCMH C 4




NEWSCENTER

ABCG6/FOX28 Reach 92% of All Frequent Fast Food Customers...
The Market Leader.

Report:
flarket:
Baszes:
Target:

RANKER REPORT
COLUMBLUS, OH far APR-MAY 2007
ADULTS AGE 18+

THE MEDIA ALDIT

FAST FOOD RESTAURANT--3 + PURCHAZES PAST WEEK

Bia=e Population: 1,281 900

% In Target: 30.1%

FOX28/ABC6 NET REACH

C10 WBNS CBS TOTAL

C4WCMHNBC TOTAL

C53 WWHO CW TOTAL

| FREQUENT FAST FOOD CUSTOMERS |

92,0
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ABC6 & FOX28 are Targeted & Efficient in Delivering Donatos Pizza Customers...
Outperforming the Market.

Repart: MARKET INDEX, MULTIPLE MEDIA SINGLE TARGET REPORT THE MEDIA ALIDIT
harket: COLUMBUS, OH for APR-MAYN 2007

Bazes: ADULTS AGE 18+

Target: ATE FAST FOOD PAST 4 WEEKS--DONATOS PIZEA,

Baze Population; 1,251,300 % In Target: 3.5%

|  DONATOS PIZZA CUSTOMERS |

MARKET INDEX = 100

C6WSYXABC TOTAL 125

C28WTTE FOX TOTAL
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ABCG6/FOX28 Reach 92.6% of All DONATOS PIZZA CUSTOMERS...
The Market Leader.

Regport: RANKER REFORT THE MEDIA &U0IT
Mlarket: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: ATEFAST FOOD PAST 4WEEK S--DOMNATOS PIZZA,

Base Population: 1,251,900 % In Target: 3.5%

DONATOS PIZZA CUSTOMERS

FOX28/ABC6 NET REACH

92,6

C10 WBNS CBS TOTAL

C4WCMH NBC TOTAL

C53 WWHO CW TOTAL
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ABC6 & FOX28 Reach Dramatically More Donatos Pizza Customers
Than Any Radio Station.

Regport: RANKER REFORT THE MEDIA &U0IT
Market: COLUMBIUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: ATEFAST FOOD PAST 4WEEK S--DOMNATOS PIZZA,

Base Population; 1,251,900

% In Target: 3.5%

100——

83.1

C6WSYX ABC TOTAL WBZX-FM

|  DONATOS PIZZA CUSTOMERS |

82.7

WHOK-FM WCKX-FM

C28WTTE FOX TOTAL WLVQ-FM WBWR-FM WEBNS




e i Versts Newspaper

ABC6 & FOX28 Reach Dramatically More Donatos Pizza Customers
Than The Columbus Dispatch

Report: RAMNKER REPCRT THE MEDIA &DIT ‘ . ‘
Market: COLUMBUS, OH for APR-MAY 2007

Bases: ADULTS AGE 15+

Target: ATE FAST FOOD PAST 4 WEEKS--DOMATOS PIZZA

Ba=e Populstion: 1,281,300 % In Target: 3.5% Target Persons: 44 400

DONATOS PIZZA CUSTOMERS

CeWSYX ABC TOTAL 83.1

82.7

C28 WTTE FOX TOTAL

C. DISPATCH""WEEKDAY

C.DISP*WD*SPORTS SEC

C.DISP*WD*SECTION 1

C.DISP*WD*BUSINESS S

C.DISP*WD*FOOD SEC.

C.DISP*WD*CLASSIF AD
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NEWSCENTER

Columbus Adults Planning to Buy a Vehicle this Year
Spend 28% of their Media Day with Television...only 5.8% with Newspaper.

MEDIA DAY ANALYSIS OF VEHICLE PURCHASER

RADIO 22.1%

INTERNET 32.4%

TELEVISION 27.9%
BILLBOARDS 11.8%

NEWSPAPER 5.8%
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NEWSCENTER
FOX28 REACHES FAR MORE DOMESTIC CAR BUYER
THAN THE COLUMBUS DISPATCH
R Vs. Newspa per

Bia=e Population: 1,281 900

% In Target: 8.4% Target Persons: 107 900

| PLAN TO BUY DOMESTIC VEHICLE DURING NEXT 12 MONTHS |

C28 WTTE FOX TOTAL

C. DISPATCH""*SUNDAY

C.DISP*SN*SECTION 1

C. DISPATCH"*"WEEKDAY

C.DISP*WD*SECTION 1

C.DISP*SN*SPORTS SEC

C.DISP*WD*SPORTS SEC

C.DISP*SN*BUSINESS S

80.8
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NEWSCENTER
FOX28 REACHES FAR MORE DOMESTIC CAR BUYER
THAN ANY RADIO STATION

Basze Populstion: 1,281 900

% In Target: 5.4% VS. Rad I o Target Persons: 107 900

C28 WTTE FOX TOTAL

PLAN TO BUY A DOMESTIC VEHICLE DURING NEXT 12 MONTHS

WNCIFM

WCKX-FM

WBZX-FM

WCOL-FM

WHOK-FM

WXMG-FM

WLVQ-FM

80.8
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NEWSCENTER
FOX28 REACHES 81% OF ALL DOMESTIC CAR BUYERS...
MORE THAN ANY OTHER STATION

Market:
Bases:
Target:

COLUMBIUS, OH for APR-MAY 2007
ADULTS AGE 18+
PLAR BUY--DOMESTIC CARMN AMTRUCKSUY s e r
. El

Base Population; 1,251,900 % In Target: 5.4%

rget Persons: 107,900

FOX28 REACHES MORE ADULTS PLANNING TO BUY A DOMESTIC VEHICLE
THIS YEAR

C28 WTTE FOX TOTAL

808

C10 WEBNS CBS TOTAL

CBEWSYXABC TOTAL

C53 WWHO CW TOTAL

C51WSFJ IND TOTAL

C48 WCPX IND TOTAL

C19 WCLL IND TOTAL
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NEWSCENTER
FOX28 Prime News is Highly Targeted & Efficient
In Reaching Luxury Domestic Vehicle Owners
Repaort: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI& ALDIT Cume Inches
Market: COLUMBUS, OH for APR-MAY 2007
Vete  PRMENENSTATTE C 28

FOX28 PRIME NEWS VIEWERS ARE 85% MORE LIKELY TO BE
LUXURY DOMESTIC CAR OWNERS

200—

185

150

100—

50—

MARKET INDEX = 100 LUXURY CAR OWNERS--CADILLAC/LINCOLN
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NEWSCENTER
FOX28 Prime News Reaches the MOST
LUXURY DOMESTIC VEHICLE OWNERS
et COLUWELS, O fo APR MAY 2007 N THEMEDIA AP cune Retnas
Baszes: ADULTS AGE 18+ A —_— AN
Target: LUHURY CAR OWVMERS--CADILLACILINCOLM {Eﬁj

Ba=e Populstion: 1,281,300

g

% In Target: 4.0%

Target Persons: 51,000

LUXURY DOMESTIC VEHICLE OWNERS

PRIME NEWS*WTTE C 28

LATE NEWS*"WENS C 10

LATE NEWS*WCMH C 4

14,000

1
5000

1
10000

|
15000
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NEWSCENTER )
FOX28 Prime News Reaches the MOST
FOREIGN VEHICLE BUYERS
Report: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings
harket: COLUMBUS, OH for APR-MAY 2007
Bases ADULTS AGE 18+
Target: PLAM BIY --FOREIGN CARM AMTRUCKSLY
Baze Population: 1,251 900 Y In Target: 5.9% Target Persons: 75,500

PLAN TO BUY A FOREIGN VEHICLE DURING THE NEXT 12 MONTHS

C28 WTTE FOX TOTAL

C 4 WCMH NBC TOTAL

C10 WBNS CBS TOTAL

C 6 WSYX ABC TOTAL

C53 WWHO CW TOTAL

C51 WSFJ IND TOTAL

C19 WCLL IND TOTAL

C48 WCPX IND TOTAL

76.3

73.9
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NEWSCENTER

ABC6 NEWS IS THE MOST TARGETED & EFFICIENT EARLY EVENING NEWSCAST
IN REACHING BMW, LEXUS, INFINITI, JAGUAR, PORSCHE OWNERS

Report: RAMKER REPORT THE MEDIA ADIT Mozt Often Indes:
harket: COLUMBLS, OH for APR-bAY 2007

Bases: ADULTS AGE 158+
Target: LUXURY CAR CWMERS--BWMERLEXIMF L AGPORSCHE ar ve ew
Baze Population: 1,251 900 % InTarget: 46% W SSEWEE W gy N W W W W W W W 9%t Perzonsz 1 55 400

| LUXURY FOREIGN VEHICLE OWNERS

EARLY NEWS*WSYX C 6

177

EARLY NEWS*WBNS C 10

EARLY NEWS*WCMH C 4

200
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NEWSCENTER

FOX28 & ABC6 ARE THE MOST TARGETED & EFFICIENT LATE NEWSCASTS
IN REACHING BMW, LEXUS, INFINITI, JAGUAR, PORSCHE OWNERS

Rieport: RAMNKER REPORT
hdarket: COLUMBUS, OH for APR-MAY 2007
Bazes: ADULTS AGE 18+

Bia=e Population: 1,281 900

Target: LUKURY CAR OWMINERS--BIMMIMER LEXAMF 1 AGIPORSCHE
i % In Target: 4 6% TR =:0ns: ;55,400

THE MEDIA ALIDIT Cume Inde:x

LATE NEWS*WSYX C 6

PRIME NEWS*WTTE C 28

LATE NEWS*WEBNS C 10

LATE NEWS*WCMH C 4

LUXURY FOREIGN VEHICLE OWNERS

144
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NEWSCENTER

FOX28 /| ABC6 REACH THE MOST

BMW, LEXUS, INFINITI, JAGUAR, PORSCHE OWNERS

harket:
Bases
Target

Report:

cume Ratings
" COLUMBLS, OH for APR-bAY 2007
: ADULTS AGE 18+
: LUXURY CAR CWMERS--BWMERLEXIMF L AGPORSCHE
Baze Population: 1,251 900 % In Target: 4 5% I arget Perzons: 55 400

RAMKER REPORT THE MEDIA, ALDIT

FOX28/ABCE NET REACH

| LUXURY FOREIGN CAR OWNERS |

954

C10 WBNS CBS TOTAL

C28 WTTE FOX TOTAL

C6WSYXABC TOTAL

C4WCMHNBC TOTAL

C53 WWHO CW TOTAL 120

C48 WCPX IND TOTAL g 1.2
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