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McDonald's is the Fast Food Leader in Denver

in Number of Frequent Customers

Report: CROSSTABR REPORTS THE MEDIA ALDIT
harket: DEMVER, CO far DEC'OY-JARN 2008 § kAN -JUM 2003
Bazes: ADULTS AGE 158+
Primary Target:  ADULTS AGE 18+
Baze Population: 2,013,116 %% In Target: 100.0%

Baze Yertical
Target Perzons Percent
ATE FAST FOOD PAST 4-WEEKS--MCDONALDS 17147 3585
ATE FAST FOOD PAST 4-WWEEKS-WERMDY 'S 203033 249
ATE FAST FOOD PAST 4-WEEKS--TACO BELL 406 217 201
ATE FAST FOOD PAST 4-WWEEKS--BLRGER KING 375980 18.6
ATE FAST FOOD PAST 4-WEEKS--SLIENAY 211,734 105
ATE FAST FOOD PAST 4-WEEKS--GOOD TIMES DRIVE THREU BURGERS 137 718 6.5
ATE FAST FOOD PAST 4-WEEKS--CHIPOTLE MEXICAM GRILL 132,743 6.6
ATE FAST FOOD PAST 4-WEEKS--ARBY'S 128,700 6.4
ATE FAST FOOD PAST 4-WEEWS--KFC 122907 6.1
ATE FAST FOOD PAST 4-WWEEKS--SOMIC 100 955 5.0
ATE FAST FOOD PAST 4-WEEWS--CHICK-FIL-2 a1 504 4.0
ATE FAST FOOD PAST 4-WEEKS--2DOBA MEXICAN GRILL B7 455 3.3
ATE FAST FOOD PAST 4-WEEKS--AMNY PIZZA RESTALRANT 24 926 27
ATE FAST FOOD PAST 4-WEEKS--QUIZNOS SUB 45 486 24
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TACO BELL is McDonald’s Primary Competitor
In terms of Size of Shared Frequent-Customer Base.

Report: CROSETAB REPORTS THE MEDIA, ALDIT
Mlarket: DEMVER, CO for DEC'O7-JAN 2008 7 MaY-JUM 2008
Bazes: ADULTS AGE 18+
Primary Target:  ATE FAST FOOD PAST 4 WEEKS--MCDOMNALDS
Baze Population: 2,019,116 % In Target: 35.5%

Base Pritnary Horizontal Yettical Target
Target Perzons Personz Percent Percent Incde:
ATE FAST FOOD PAST 4-WWEEKS--TACD BELL 406,217 53.3 30.2 150
ATE FAST FOOD PAST 4 W0WEEKS-AWENDY'S 503,083 207 023 412 254 116
ATEFAST FOOQD PAST 4-WEEKS--BURGER KIMG 375980 176,273 469 246 132
ATE FAST FOOD PAST 4 0NEEKS--SUBNAY 211,734 80,358 427 126 120
ATE FAST FOOD PAST 4 WEEKS--KFC 122907 66,754 543 a3 153
ATE FAST FOOD PAST 4-WEEKS--ARBY'S 128,700 64,095 495 5.9 140
ATE FAST FOOD PAST 4 WEEKS--SORIC 100,955 59 636 591 8.3 166
ATE FAST FOOD PAST 4 WEEKS--CHIPOTLE MEXICAN GRILL 132,745 45125 363 6.7 102
ATE FAST FOOD PAST 4WEEKS--GOOD TIMES DRIVE THRU BURGERS 137,718 44 041 320 6.1 a0
ATE FAST FOOD PAST 4 WEEKS--CHICK-FIL-A, a1,504 35 454 47 2 54 133
ATE FAST FOOD PAST 4WEEKS--ANY PIZZA RESTAURAMT 24 926 28774 224 4.0 147
ATE FAST FOOD PAST 4WEEKS--QDOBA MEXICAN GRILL BY 455 21 631 321 3.0 a0
ATE FAST FOOD PAST 4 WEEKS--QUIZMOS SUB 45 456 13,945 258 1.9 &1
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McDonald's Denver Customers
«.are Heavy Fast Food Consumers.

« 179% more likely than average Denver adult to dine 3+ times per week
* 194% more likely than average Denver adult to dine 5+ times per week

Report; CROSSTAB REPORTS THE MEDI& ALDIT

Market: DEMYER, ©O for DEC'O7-JARN 2008 5 MAY-JUMN 2005

Baszes: ADULTS AGE 15+

Pritnary Target. ATE FAST FOOD PAST 4 MNEEKS--MCDOMNALDS

Baze Population: 2,013,116 %
Target

Target Ince:x

FAST FOOD RESTAURARMT--3 + PURCHASES PAST WEEK 173

FAST FOOD RESTAURANT--5 + PURCHASES PAST WEEHK 194
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Television is McDonald's Medium

Report: MEDIA, Doy ARALYEIS THE MEDI&, AUDIT Target Market
Market: DEMYER, CO for DEC'O7-JAMN 2008 f WY -JUM 2005

Bazes: ADULTS &GE 15+

Target: ATE FAST FOCD PAST 4AWEEKS--MCDOMNALDS

Basze Population: 2,019,116 % In Target: 35.5% Target Persons: 717147

McDonald's Customers Spend 32% of their Media Day with Television

RADIO 22.6%
INTERMNET 31.6%

BILLBOARDS 7.7%

TELEVISION 32.0%
NEWSPAPER &.1%

McDonalid’s
H W
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Report; MARKET INDEX, MULTIPLE TARGET SINGLE MEDIS REPORT THE MEDNA, AUCIT : 5 'w

Market; DEMYER, CO for MAY-JUN 2005

Bazes: ADULTS AGE 18+

Meddia: 53 KyHD IND TOTAL

KWHD TV53 VIEWERS ARE 193% MORE LIKELY TO BE FREQUENT FAST FOOD
CUSTOMERS

MARKET INDEX = 100

FAST FOOD RESTAURANT--5 + PURCHASES PAST WEEK

293

300
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Repart: RAMKER REPORT THE MEDIA AUDIT &
Market: DERYER, CO for kAN -JUR 2005 :
Bazes: ADULTS AGE 18+
Target: FAST FOOD RESTAURAMT--5 + PURCHAZES PAST WEEK
Base Population: 2,019,106 ¥ In Target: B.7% Target Persons: 13534 643

KWHD TV 53 IS THE MOST TARGETED & EFFICIENT IN FREQUENT FAST FOOD
CUSTOMERS

C53 KWHD IND TOTAL 293
C59 KPXC ION TOTAL
C 9 KUSA NBC TOTAL
C31 KDVR FOX TOTAL
€20 KTVD MY TOTAL
C 4 KCNC CBS TOTAL

C 2 KWGHN CW TOTAL

CT7KMGHABC TOTAL
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Frequent Fast Food Customers

Repart: RAMKER REPORT THE MEDIA ALDIT
Market: DENYER, CO for bAY-JUN 2005

Bazes: ADULTS--AGE 15-49

Target: FAST FOOD RESTAURANT--5 + PURCHASES PAST WEEK

Base Population: 1,275,544 %% In Target: 5.4%

KWHD-TV IS THE MOST TARGETED & EFFICIENT IN FREQUENT FAST FOOD
DINERS AGE 18-49

C53 KWHD IND TOTAL 234
C 9 KUSANBC TOTAL
C31 KDVR FOX TOTAL
C 4 KCNC CBS TOTAL
C 2 KWGN CW TOTAL
C7KMGH ABC TOTAL

C59 KPXC ION TOTAL

C20 KTVD MY TOTAL
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Report: MEDIA PROFILE REPORT THE MEDILS, ALIDIT Al Groups
Market: DEMYER, O for MAY-JUM 2008

Bazes: ADULTS &GE 15+

Meia: CE3 KWHD IMD TOTAL

Target: ADULTS--AGE 158-49

Media Persons: 89,183 Target Percent: 57.3% Target Persons: 51,104

OVER 57% OF KWHD TV53 VIEWERS ARE AGE 18-49 h

OTHER 42.7%

TARGET 57.3%
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Adults 18-49

McDonald's Customers

MARKET INDEX, MULTIFLE TARGET SIMNGLE MEDLS REPORT
DEMYER, CO for DEC'O7-JAM 2008 § MaY-JUM 2005
ADULTS--AGE 15-49

C3 KWHD IMD TOTAL

THE MEDIA AUDIT

KWHD TV53 VIEWERS ARE 41% MORE LIKELY TO BE McDONALD'S 18-49
CUSTOMERS

MARKET INDEX = 100

ATE FAST FOOD PAST 4-WEEKS--MCDONALDS

100

141
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Adults 18-49

McDonald's Customers

Report;
Market:
Bazes:
Target:

FAMWKER REPORT

DEMWER, CO far DEC'OT-JaMN 2003 7 kAN -JUR 2003
ADULTS--AGE 15-49

ATE FAST FOOD PAST 4WEEKS--MCDOMALDE

Base Population: 1,275,810

THE RMEDIA ALDIT

McDonald's
| . Gl

Cume Index

Target Persons 493,159

KWHD TV53 IS MOST TARGETED & EFFICIENT IN McDONALD'S
18-49 CUSTOMERS

C53 KWHD IND TOTAL

C 2 KWGN CW TOTAL

C20 KTVD MY TOTAL

C 7HKMGH ABC TOTAL

C 9 KUSA NBC TOTAL

C 4 KCNC CBS TOTAL

C31KDVR FOX TOTAL

140
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