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Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

STOP&SHOP CUSTOMERS are 68% more likely to be 
HEAVILY EXPOSED TO TELEVISION

Television is the MOST TARGETED MEDIUM in reaching STOP & SHOP CUSTOMERS.



Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

WNDS Viewers are 31% MORE LIKELY than the market average
To be STOP&SHOP CUSTOMERS



Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

WNDS is MOST HIGHLY TARGETED station in delivering
STOP&SHOP CUSTOMERS.

WNDS is the MOST EFFICIENT station in reaching STOP&SHOP CUSTOMERS.
A larger percentage of WNDS viewers are Stop&Shop Customers.



Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

WNDS reaches MORE STOP&SHOP customers 
than any RADIO STATION.



Source:  The Media Audit June/July ’04/Dec’04-Jan’05

COMPETITIVE CROSSTAB ANALYSIS:
In both Southern New Hampshire and inBoston…

SHAW’S is STOP&SHOP’s Biggest Competitor



Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

Not only are WNDS Viewers more likely to shop STOP&SHOP,
But WNDS also outperforms the market in delivering Shaw’s customers.

The Competition

http://www.shaws.com/servlet/portal/serve/content/public/�


Source:  The Media Audit Southern New Hampshire  Dec’04-Jan 2005

When to advertise on WNDS to most effectively reach
STOP&SHOP CUSTOMERS.

ALL WNDS Time Periods are highly targeted in reaching STOP&SHOP Customers.
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