STOP:SHOP 2

The Southern New Hampshire Market
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W”DS STOP&SHOP CUSTOMERS are 68% more likely to be
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Television is the MOST TARGETED MEDIUM in reaching STOP & SHOP CUSTOMERS.

Repart: RANKER REPORT Cume Index

Market: SOUTHERM MEW HAMPSHIRE for JUM-JULIDEC'D4-JaM 2005 .

Blaze: ADULTS

Target: SHOP SUPERMARKET PAST WEEK--STOP & SHOP STOP&SHOP .

Base Population: 525500 % In Target: 7.5% Target Persons: 64,000
STOP & SHOP CUSTOMERS

HEAVY TELEVISION

168

HEAVY NEWSPAPER

HEAVY RADIO

200

Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005



WNDS Viewers are 31% MORE LIKELY than the market average

W” S 0 be STOP&SHOP CUSTONM
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Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIL, Cume Index
Mlarket: SCUTHERM MEW HAMPSHIRE for JUM-JULDEC O4- AR 2005
Base: ADULTS
Media: CE0WRDS IMD TOTAL
MARKET INDEX = 100
SHOP SUPERMARKET PAST WEEK--STOP & SHOP S'I'OP&SHOP = 131
|
|
150

Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005




WNDS is MOST HIGHLY TARGETED station in delivering

WIIDS
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WNDS is the MOST EFFICIENT station in reaching STOP&SHOP CUSTOMERS.

A larger percentage of WNDS viewers are Stop&Shop Customers.

Repott: RAMKER REPORT cume Indesx
Market: SOUTHERN MEW HAMPEHIRE for JUM-JULDEC'D4-JARN 2005
Baze; ADULTS .
Target: SHOP SUPERMARKET PAST WEEK--STOP & SHOP & .
Base Population: 525,500 % In Target: 7.8% Target Persons: 64,000
STOP & SHOP CUSTOMERS
C50WHNDS IND TOTAL 131

C 5WCVE ABC TOTAL

C 4WBZ CBS TOTAL

C38 WSBHK UPN TOTAL

C25WFXT FOX TOTAL

C56 WLVIWEB TOTAL

C 7WHDH NBC TOTAL

C9WMUR ABC TOTAL

Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005



WNDS reaches MORE STOP&SHOP customers

than any RADIO STATION.

Report: RANKER REPORT Cume Ratings

harket: SCOUTHERM MEW HAMPSHIRE for JUN-JUL/DEC'D4-JAM 2005 .

Base: ADULTS P SHOP

Target: SHOP SUPERMARKET PAST WWEEK--STOP & SHOP STO & .

Baze Population: 523 500 Y In Target: 7.5% Target Persons: 64,000
STOP & SHOP CUSTOMERS

C50 WHNDS IND TOTAL

WXKS-FM

WXLO-FM

WJMN-FM

WZID-FM

WKLB-FM

WGIR-FM

Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005



WiDS

COMPETITIVE CROSSTAB ANALYSIS:
In both Southern New Hampshire and inBoston...

SHAW'S is STOP&SHOP’s Biggest Competitor

S

REPORT: CROSSTABR REPORTS
MARKET: SOUTHERM MEW HAMPSHIRE FOR JUN-JUL'04DEC D4-JAN'DS .
STOP:SHOP g
PRIMARY TARGET: SHOP SUPERMARKET PAST WEEK--STOP & SHOP
Tatal Audience: 525 500 % In Target: 7.8

Tatal Target Horizontal “ertical
Targets Persons Persons Percent Percent
SHOP SUPERMARKET PAST WEEK--SHAWS SUPERMARKETS 37T Fao 18,800 5.0 294
SHOP SUPERMARKET PAST WEEK --HAMMAFORD 14,000 15,600 50 244
SHOP SUPERMARKET PAST WEEK--MARKET BASKETIDEMOULAS 7T 600 11,100 35 173
SHOP SUPERMARKET PAST WEEK--WAL-MART &7 ,000 5,000 a7 7.5
REPORT: CROSSTABR REPORTS
MARKET: BOSTOM, MA FOR JUM-JUL 2004/DEC '04-J4K 2005 .
STOP:SHOP
PRIMARY TARGET: SHOP SUPERMARKET PAST WEEK--STOP & SHOP .
Tatal Audience: 4,016 400 Y% In Target: 41.7

Tatal Target Horizontal “ertical
Targets Persons Persons Percent Percent
SHOP SUPERMARKET PAST WEEK--SHAWS SUPERMARKETS 1,443 200 5E1 60O A 335
SHOP SUPERMARKET PAST WEEK--MARKET BASKETIDEMOLULAS 52 100 223 900 235 134
SHOP SUPERMARKET PAST WEEK--ROCHE BROTHERS 330,900 164 500 497 95
SHOP SUPERMARKET PAST WEEK--YICTORY SUPERMARKET 255,200 105 400 366 6.3
SHOP SUPERMARKET PAST WEEK--STAR MARKET 165,100 75,800 450 45
SHOP SUPERMARKET PAST WEEK-AWHOLE FOODE MARKET 155,000 o100 452 42
SHOP SUPERMARKET PAST WEEK--PRICE CHOPPER: 173,100 45,700 251 24
SHOP SUPERMARKET PAST WEEK--TRADER JOE'S g7 400 41,100 422 25
SHOP SUPERMARKET PAST WEEK--FOODMASTER SUPERMARKET o2 a0 34 800 ITE 21
SHOP SUPERMARKET PAST WEEK --HAMMAFORD 247 100 24 800 100 15
SHOP SUPERMARKET PAST WWEEK--BIG % §2,500 19,600 238 12

Source: The Media Audit June/July '04/Dec’04-Jan’05



STOP:SHOP2 The Competition

Not only are WNDS Viewers more likely to shop STOP&SHOP,
But WNDS also outperforms the market in delivering Shaw’s customers.

WNDS-TV

MARKET INDEX = 100

SHOP SUPERMARKET PAST WEEK--SHAW'S SUPERMARKETS

"
sShaws

helping make
your life easier

Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005


http://www.shaws.com/servlet/portal/serve/content/public/�

ALL WNDS Time Periods are highly targeted in reaching STOP&SHOP Customers.

When to advertise on WNDS to most effectively reach

Report: RAMNKER REPCRT

Market: SOUTHERM MEW HAMPSHIRE for JUM-JULDEC'D4-JAN 2005

Base: ADULTS

Target: SHOP SUPERMARKET PAST WEEK--STOP & SHOP

Biaze Population: §25 500 % In Target: 7.8%

Cume Index

Target Persons: 64,000

STOP&SHOP CUSTOMERS

C50 WNDS IND 5-7 AM 153
C50 WHNDS IND 6-7TPM
C50 WNDS IND 9AM-4PM
C5H50 WNDS IND 8-11PM
€50 WNDS IND 7-9 AM
C50 WNDS IND 7-7:3PM

C50 WNDS IND 7:3-8PM

C50 WNDS IND 11-11:3
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Source: The Media Audit Southern New Hampshire Dec’04-Jan 2005
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