Super Markets m—
Part of the Hannaford Supermarkets family

HANNAFORD SUPERMARKETS

REACHING THE BOSTON DMA

Pat McLaughlin
WNDS TV50

B



W”DS HANNAFORD CUSTOMERS are 16% more likely to be

0 FXPOSED [O [ELEVISION

V ACAVIL

Television is the MOST TARGETED MEDIUM in reaching HANNAFORD CUSTOMERS.

Report: RAMKER REPORT Cume Index
Market: BOSTON, M for DEC '04-JAN 2005

Base: ADULTS

Target: SHOP SUPERMARKET PAST WEEK--HANNAFORD

Base Populstion: 4 543 300 o In Target: 10.5% Target Persons: 474 800

HANNAFORD CUSTOMERS

HEAVY TELEVISION

HEAVY RADIO

HEAVY NEWSPAPER

Source: The Media Audit Boston DMA Dec’04-Jan 2005



MEDIA DAY ANALYSIS
HANNAFORD SUPERMARKET CUSTOMERS

MEDIA DAY OF HANNAFORD SUPERMARKET CUSTOMERS

WEB SITES 12.27%

RADIO 26.16%

QUTDOOR 15.79%

NEWSPAPER 5.64%

TELEVISION 40.14%

Over 40% of Hannaford Customers Media Day is Spent with Television

Source: The Media Audit Boston DMA Dec’04-Jan 2005
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MEDIA DAY ANALYSIS
VICTORY SUPER MARKET CUSTOMERS

MEDIA DAY OF VICTORY SUPER MARKET CUSTOMERS

WEB SITES 8.41%

OQUTDOOR 11.38%
RADIO 32.08%

NEWSPAPER 8.82%

TELEVISION 38.31%

Nearly 40% of Victory Customers Media Day is Spent with Television

Source: The Media Audit Boston DMA Dec’04-Jan 2005



HANNAFORD CUSTOMER PROFILE

Baze Population: 4 543,300

Repart: TARGET MARKET PROFILE REFORT

Market: BOSTON, MA for DEC '04-JAN 2005

Baze: ADULTS

Taroet: SHOP SUPERMARKET PAST WEEK--HAMNMAFCORD

% In Target: 10.5%

harket Target
Prafile Prafile
Market Profile Groups Percent Percent Incle:x 0 100

MALES AGE1S + 477 46.5 a5 |
FEMALES AGE 15 + 523 53.2 102 |
AGE18-20 53 6.1 116 |
AGE 21-24 7.3 45 1 |
AGE 25-34 1745 194 114 |
AGE 35-44 M2 182 =) |
AGE 45-49 104 102 ag |
AGE 50-34 g4 134 131 |
AGE 55-64 133 136 102 |
AGE Ba-T4 8549 8549 100 |
AGETS + T3 42 a5 |
RACE-WWHITE g0.0 g7.1 109 |
RACE--BLACK 42 15 36 I
RACE--HISPARIC B4 g.0 125 |
RACE--ASAM 4.1 * *
RACE--OTHER 5.3 34 63 |
LIMDER $23000 1.7 g6 74 |
F25000-F34939 100 115 114 |
F35000-F49939 256 291 113 |
$a0000-F74939 181 240 133 |
F75000 PLUS 345 265 b= |
H=. OR LESS 50 TE 151 |
H.5. GRADUATE 303 285 94 |
SOME COLLEGE 230 252 110 |
COLLEGE DEGREE 250 28 = |
Al ANCED DEGREE 157 152 97 |

Source:

The Media Audit Boston DMA Dec’04-Jan 2005

BOSTON DMA

» AlImost equal
gender split

* 59.9% 18-49
62.7% 25-54
56.3% 35-64

» 87.1% White

* 50.8% $50K+

» VVaried Education
Levels
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VICTORY SUPER MARKET CUSTOMER PROFILE

Report: TARGET MARKET PROFILE REPORT

Mlarket: BOSTOM, WA for DEC '04-J4K 2005

Base: ADULTS

Target: SHOP SUPERMARKET PAST WEEK--ICTORY SUPERMARKET

Baze Population: 4,543,300

y

Stper Markcts m—
Part of the Hamrnafied Supermarlets femily

% In Target, 5.0%

Market Target
Profile Profile
Market Profile Groups Percerit Percent Incles ] 100 200
MALES AGE 15 + 477 401 ) |
FEMALES AGE1G + 523 299 115 |
AZE 18-20 53 B4 115 |
AGE 21-24 T3 * *
AGE 25-34 175 158 a0 |
AGE 33-44 M2 16.2 77 |
AGE 45-49 104 94 = |
AZE S0-54 219 233 a3 |
AGE 55-64 133 142 107 |
AGE B5-T4 219 130 145 |
AGE T3+ T3 17.0 234 |
RACE-AMHITE a0.0 804 112 |
FACE--BLACK 42 1.7 42 |
RACE--HISPARNIC B4 419 7E |
FACE-- A5 AN 41 * *
FACE--OTHER 5.3 40 75 ]
UMDER $23000 1.7 15.0 124 |
F25000-F34539 100 144 143 |
F35000-F45533 256 238 93 |
Fa0000-F74533 1581 205 113 |
F75000 PLUS 345 234 [t ]
H5. OR LESS a0 40 79 |
H.=. GRADUATE 303 353 116 |
SOME COLLEGE 230 e | 118 |
COLLEGE DEGREE 250 27 o |
ADYANCED DEGREE 127 102 B5 |

Source: The Media Audit Boston DMA Dec’04-Jan 2005

BOSTON DMA

» Skews Female

 Older Age Skew

» 89.4% White

* 43.9% $50K+

» Varied Education
Levels
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W”DS WNDS Viewers are 75% MORE LIKELY than the market average

< 0 pe HA AFORD ClI OMER

Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA Cume Index
Market: BOSTOM, MA for DEC '04-JAN 2005
Base: ADLULTS
Media; CE0WWNDS IND TOTAL
HANNAFORD SUPERMARKETS CUSTOMERS
MARKET INDEX = 100
SHOP SUPERMARKET PAST WEEK--HANNAFORD 175
| | | |
0 50 100 150 200

Source: The Media Audit Boston DMA Dec’04-Jan 2005



WNDS is the 2" MOST HIGHLY TARGETED station in delivering

C50 WNDS IND TOTAL

175

C46 WWDP IND TOTAL

C27 WUNIUNI TOTAL

C4WBZ CBS TOTAL

C25WFXT FOX TOTAL

C 5 WCVB ABC TOTAL

CH6 WLVIWEB TOTAL a4

Report: RANKER REPORT Cume Index
Market: BOSTOM, MA for DEC '04-JAM 2005
Base: ADULTS
Target: SHOP SUPERMARKET PAST WEEK--HAMNAFORD
Base Populstion: 4,543,300 % In Target: 10.5% Target Persons: 474,800
HANNAFORD CUSTOMERS - SHOPPED PAST WEEK
C 9WMUR ABC TOTAL 213

250

Source: The Media Audit Boston DMA Dec’04-Jan 2005




WiDS

HAN

WH E N to advertise on WNDS-TV to most effectively reach
AFORD SUPERMARKET CUSTO

ALL WNDS Time Periods are highly targeted in reaching HANNAFORD Customers.

RAMKER REPORT
BOSTOM, Ma for DEC '04-JaM 2003
ADULTS

SHOP SUPERMARKET PAST WEEK--HANMAFORD

Baze Population: 4,543 300

% In Target: 10.5%

cume
Media Inciex o 100 200
1 CS0WHDS D 5-7 Abd 243 |
2 CS0WNDS IMD 11-11:3 189 |
3 CS0WhDS IND 72 3-5PM 187 |
4 CA0WWHDS D &-11Ph 182 |
5 CE0WRDE D S-6PM 180 |
] CS0WWHDS D 11:3-1 .8 178 |
7 CS0WHDS IND 77 2PM 177 |
a Ca0 DS IND 6-7PM 177 |
| CE0WWHDS IND 4-5 P 162 |
10 CS0WMDS IND 7-9 Ak 162 |
11 CS0WRDE IMD 94m-4Ph 140 |

Source: The Media Audit Boston DMA Dec’04-Jan 2005
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