Reaching Frequent Beer Consumers
In the Providence Market
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93% OF PROVIDENCE PHOENIX READERS

ARE OF LEGAL DRINKING AGE

Report:
hdarket:
Bazes:

fediia:

Target:

MEDIA PROFILE REPORT
PROVIDEMCE, Rl for MaY-JUN 2002
ADULTS

PROVIDEMCE PHOEM
ADULTS--AGE 21 PLUS

Media Persons 162,500

THE MEDIA ALDIT

% In Target: 92.8%

93% OF PROVIDENCE PHOENIX READERS ARE AGE 21+

OTHERS 7.2%

TARGET 92.8%

Target Analysiz




60% OF PROVIDENCE PHOENIX READERS ARE MALE...
A PRIME TARGET FOR MILLER.

Repart: MEDIA PROFILE REPORT THE MEDIA ALDIT
hlarket: PROYIDEMCE, Rl for MAY-JUN 2002

Bazes: ADULTS

Ml i PROYIDEMCE PHOEMX

Media Persons; 162,500

THE PROVIDENCE PHOENIX GENDER PROFILE

FEMALE 41.0%

MALE 59.0%

Gender Profile




The Phoenix Outperforms the Providence Market in Delivering
FREQUENT BEER CONSUMERS BY 113%.

Regport: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, THE MEDI& &UDIT Most Often Incex
Mlarket: PROYIDENCE, RI for MAM-JUMN 2002
Bases: ADULTS
ez PROYIDENCE PHOEMIH
THE PROVIDENCE PHOENIX
MARKET INDEX = 100 100

PAST 2-WEEKS DRANK BEER ON 6 + DAYS 213




The Phoenix Reaches MORE Frequent Beer Consumers
than all but one Providence Market Radio Station

THE MEDIA AUDIT
RANKER REFORT
ADULTS
Report harket: FROWIDENCE, RI
Feport Parod: hAAy- UKW 2002
TARGET: PAST 2.WEEKS DRANK BEER ON & + DAYS
BASE POPULATION: 1,221,300 % IN TARGET: 6.9%
CLUWME CUWME
RANE RED A PERSONS RATING 0 10 21 32
1 WNH - Fhod 5,500 3041
z PROMVIDEMCE FHOEMIY 16,900 18.9 |
3 WHRLU-Fh 11,700 13.5 |
4 WCTE:-Fha 9,600 11.3 |
5 NI EH- FhA 9,400 1.1 |
[ AR - Fhd 2,300 2.8 |
7 /PR O-FhA f,800 a.0 |
8 WISKD 5,800 .8 ]
] WPRO 5,500 6.5 ]
10 WHJ 4,900 5.8 |
11 WSS HE-Fho 4,300 57 |
12 ML Fha 4,400 5.2 ]
13 NNIEB- Fhia 4,300 5.1 ]
14 WZR|-Fha 3,400 4.0 ]
15 WFHH-FhA 2,600 34 ]
16 WEED-Fhd 2,400 2.8 ]
17 AR F 2,300 2.7 ]
18 WHBH 2,000 2.4 |
18 WRNI 1,300 1.5 |
20 WIRILU-Fha ® i
21 WIBShA ® i
i WIS AR
23 iR |
4 WPALE
25 WMAR
2fi NAD K




MORE Frequent Beer Consumers Read the Providence Phoenix
Than Read RI Monthly or Providence Monthly

Repart: RANKER REPORT

hlarket: PROYIDEMCE, Rl for MAY-JUN 2002

Bazes: ADULTS

Target: PAST 2WWEEKS DRANK BEER OMN G + DAYS

Ba=ze Population: 1,221 300

THE MEDI&, AUDIT

% In Target: 5.9%

PROVIDENCE PHOENIX

RHODE ISLAND MONTHLY

PROVIDENCE MONTHLY

PAST 2-WEEKS DRANK BEER ON 6+ DAYS

129

12.6

I
5

Per Issue Readers




The same is true in neighboring Boston.
The Boston Phoenix is a market leader in reaching Frequent Beer Consumers.

THE MEDIA AUDIT
RANKER REFPORT ’”t
GEMNERAL BASE = ADULTS AGE 18+ 005‘]’
Report hiarket : EOSTON, WA 0'7
Feport Period: JUN-JUL 2005
TARGET: PAST 2-WEEKS DRANKE BEEER ON G + DAYS &
BASE POPULATION: 4,057,000 % IN TARGET: 8.2% L ) a
CUNE CUNE
RAHE  MEDIA PERSONS RATING 1] fi 13 20
1 B H-Fhi 58900 177
2 WEEI 57,400 173
a WEE 55,700 168
4 /B - Fhd £3,200 16.0
5 THE PHOEMIY £2,200 157
i WIALF-Fhd 50,300 1532 ]
7 WRKD 46,300 141 ]
8 NKLB-Fh 42,000 126 ]
9 MK Fhd 38,200 115 ]
10 WELH- Fil 31,500 8.5 ]
11 D0 G- Fh 30,700 8.z ]
12 MK Fhd 30,500 8.z ]
13 YR O R-Fhd 30,500 8.2 ]
14 K- Fh 29,500 .4 I
15 NYBDS-Fh 37,100 8.2 I
16 UL Fhd 12,500 .0 ]
17 MEIAN- Fht 16,200 4.4 I
13 MIF N Fh 16,100 4.3 I
19 WG 1R-Fhd 13,600 4.1 I
20 P L Fhd 12,000 36 I
21 N/ R B-Fh 10,400 a1 I
22 Al 9,300 2.8 I
23 WBLIR-Fhd 2500 26 I
24 AL L- Fhd 7,700 2.3 —
25 NZEC-Fh 7,400 2.2 [
26 WMAB - F it 7,400 2.2 —
77 WER §-Fhi 7.400 2.2 [
2% WEID- Fil 500 2.0 ——
29 UG B H-Fh 300 19 _——
a0 WTAG 5,300 15 —_—
1| IR P 4,700 1.4 [ ]
a2 N7ELO-Fhd 4,400 12 [
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