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Over 2.2 Million Market Adults Visited a
Night Club or Bar Last Month

Report: TARGET QUICK PROFILE

Market: LOS ANGELES, CA for MAR-MAY 2005

Bases: ADULTE AGE 18+

Target: PAST 4WEEKS WISITED BARS OR MIGHT CLUBS

Base Population: 9,731 045

THE WEDIS AUDIT

% in Target: 23.3

Al Groups
TOTAL

Target Persons: 2,265,521

Age Analysi

Gender Profile

Total Income: $185,422,200,500 18-20
21-24
Mean Income: $81.834 Male 61.2%
25-34 29.4%
Mean Age: 37 35.44
Home Owners: 57% 15-54
55-64
Mean Home Value: $687.002 Female 38.8%
65-74
Mean Miles Past Week: 206 75 +
1 1
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White H.S. or Less
15-25K
Black 25_35K H.S. Graduate 24.7%
35-50K 24.9%
Hispanic 45.3% Some College 31.5%
50-T5K 20.8%
Asian 75-100K One Degree 26.7%
100-150K
Other Two+ Degrees
150K+
1 1 1
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Bar-Hoppers & Night-Clubbers

Skew Male

Report: TARGET PROFILE REPORT THE MEDI&, 20T
Market: LOS ANGELES, CA for MAR-MAY 2005

Bases: ADULTE AGE 18+

Target: PAST 4WEEKS WISITED BARS OR MIGHT CLUBS

Base Population: 9,731 045 % In Target: 23.3%

Fender Profile

Target Persons: 2,265,520

Over 60% of Bar or Night Club Frequenters are Male

FEMALE 38 8%

MALE B1.2%

MARKET PROFILE IS BASED OM 1 611 RESPONMDENTS. TARGET PROFILE IS BASED ON 332 RESPONDENTS IN THE AUDIEMCE OF THE TARGET.




Your Best Clients are: Young with Money,
Yuppies, & Affluent White Collar Workers

REFORT MARKET: LO% ANGELES, CA
REFORTBASE:  ADULTS AGE 13+
REPORT PERIOD: MAR-MAY 2008

FRIM&RY TARGET: PAST 4WEEKS WVISITED BARS OR NIGHT CLUBS

BASE PORLILATION: 9,731,048

THE MEDIA AUDIT
CROSSTAB REPORTS
Cross Target Statistical

% IN TARGET: 13.3%

TARGET RERSONS: 266,820

BASE FRMARY HORIZONTAL TARGET
TARGET PERSONS PERSONS PERCENT INDEX
YOUNG WHITH MONEY--AGE 13345100 000+ INCOME 462 st 265 065 5.1 m
YUPRIES-AGE 21-34/COLLEGE GRADTECH-PROF-MGR JOB W11 210583 28 n
Wi GENERATION--AGE 13-440AB00 W ANDVOR WH-1 1,462 081 646 f03 41 190
AFFLUENT WHITE COLLAR WORKER-- FAWILY INCOME $100K+ 1,242,207 46 590 78 162
AFFLUENT WORKING WOMEN--FAMILY INCOME 75,000+ 245,801 144,804 40 124
AFFLUENT FULL NESTERS--$75K 4103 AT HOME 152883 254,100 211 u
AFFLUENT BMPTY NESTER-J40K+/N0 KIDS HOMEIAGE 46+ 1,343 515 02514 24 ]
MATURING YURRIE-25-44/C. GRAVTECH-PROF-MGRIKIDS 823,760 104,012 19.9 a5
GRAYING AFFLUENTS--AGE SO+FAMILY INCOME 350,000+ 1,706,009 134 f06 10.6 a4
AFFLUENT BLUE COLLAR WORKER-FAMILY INCOME $75000+ 358 402 118 i0

Young with Money targets are more than twice as likely to visit

bars or night-clubs.




LA Weekly Reaches MORE Night-C
and Targets that index high for Bars/N

lub Goers
Ightclubs

Base Population: 9,731 045 % In Target: 23.3%

Report: RAMNKER REPORT THE MEDI& ALDIT Cume Ratings
Market: LOS ANGELES, CA for MAR-MAY 2005

Bases: ADULTE AGE 18+

Target: PAST 4WEEKS WISITED BARS OR MIGHT CLUBS

Target Persons: 2,265,520

LA Weekly Print & Online Delivers Nearly 3x More Reach

LA WEEKLYLAWEEKLY.C

LA CWEEKLY 587 624

BES Q04

REPORT MARKET: LOS ANGELES, CA

REPORT BASE:  ADULTE AGE 18+
KLE=-Fh 2209, 4193 REPORT PERIOD: MAR-MAY 2008
TARGET 1 MTY GEMERATION-- AE 13-4\ BVl WTY AND/OR WH-1
TARGET2: UPPIES-AGE21-34/COLLEGE GRAD/TECH-FROF-MGR JOB
TARGET 3: AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME $100K+
TARGET 4: YOUNG WTH MONEY--AGE 13-34%100,000+ INC OME
TARGET & PAST SUWEEKS WISITED BARS OR NIGHT CLUBS
TARGET TARGET TARGET TARGET TARGET

MEDIA # #2 #3 #4 #5
LAMEEKLY/LAIWEEKLY.C 207 420 2 332 204
LA WEEKLY 16.1 343 12.4 83 259

LAWEEKLY.COM 173,923 LEWVEEKLY.COM 72 151 54 Ha 77
KLS¥-FM 44 a4 9.0 122 1

| | | |
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BASED ON 332 RESPOMDENMTS OUT OF THE TOTAL SAMPLE OF 1,611 BASE # OF RESFOMDENTS




LA Weekly Is #1
eaching More Male Club-Goers, Age 25+

Report: COMPOSITE AVERAGE REPORTS THE MEDIA AUDIT Cume Ratings
Market: LOS ANGELES, CA for MAR-2APRISEP-QCT 2007 Male Adults
Bases: ADULTS--AGE 25 PLUS

Target 1: AFFLUENMT WHITE COLLAR WORKER--FAMILY INCOME $1 00K+

Target 2 NOURG VATH MORMEY -- 2GE 18-34051 00,000+ IMCOME

Target 3: PAST 49WEEKS WISITED BARS OR MIGHT CLUBS

Among Male Adults 25+ - LA Weekly Reaches More Club-Goers

LA WEEKLYLAWEEKLY.C

KLSH-Fhi

25




LA Weekly Readers SPEND MORE

on Alcohol... a total of $283.9 Million

Report:
Market:
Bases:
Target:

Base Population: 9 670612

ArRMNUAL COMSUMER BUY NG POWWER RAMKER REPORT THE MEDIA ALDIT Total Expenditures -- Cume Rating §'s

LOS ANGELES, CA for MAR-2APRISEP-QCT 2007

ADULTE AGE 15+

ALCOHOLIC BEVERAGES AT RESTAURANTS, CAFETRS, DRIVE

e In Target: 24 4% Target Persons: 2,355,205

on Alcohol

LA Weekly Readers Outspend KLSX Listeners

LA WEEKLYILAMWEEKLY.C 283,997,920
LAVEEKLY . C O 72,881,048
KLSH-Fhi 67,109,576
| | | | |
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BASED ON 502 RESPOMDENMTS OUT OF THE TOTAL SAMPLE OF 3,207 BASE # OF RESPOMDENTS
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