


Over 2.2 Million Market Adults Visited a 
Night Club or Bar Last Month



Bar-Hoppers & Night-Clubbers
Skew Male



Your Best Clients are: Young with Money, 
Yuppies, & Affluent White Collar Workers

Young with Money targets are more than twice as likely to visit 
bars or night-clubs.



LA Weekly Reaches MORE Night-Club Goers 
and Targets that index high for Bars/Nightclubs



LA Weekly is #1
Reaching More Male Club-Goers, Age 25+



LA Weekly Readers SPEND MORE 
on Alcohol… a total of $283.9 Million
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