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COMPOSITION REPORT

MEDIA AUDIENCE: 11.45%

MEDIA AJDIEMCE TARGET
RATING COMPOSITION INDEX

34,600 City Paper

RAST 4 EDITION CUME-MASHINGTOM CITY PARER

PAST 4 EDITION CUME-THE WASHINGTON INFORMER readers shop at
CUSTOMER--PNC BANK
FIVE WEEKDAY CUME-EXPRESS Pottery Barn

FIVE WEEKDAY CUME-EXLMMINER
FAST 4 EDITION CUME-APARTMENT SHOWCASE
LIWE IN--DISTRICT OF COLURELA

PAST 4 EDITION CUME-THE WASHINGTON AFRD AVERICAN 0 204,200

PAST 4 EDITION CUME-WASHINGTON BUSINESS JOURMAL 32 % of The 261,900

SHOP FURNITUREMATTRESS-POTTERY BARN Onion’s readers 108,000

PLAN NEXT 12 MONTHS--COSMETIC SURGERY OR PROCEDURE 61,000 .

RAST 4 EDITION CUME-THE ONION can be found 28 700, 208 250
PAST 7-DAY CUME RADI0-WTEM - . 102 760
PAST 7-DAY CUME RADI0-WTEE-Fi readlng Clty Paper 0 193 262
PAST 4 EDITION CUME-THE HILL 132,200 20,800 07 a3 Yo
PLAN TO BUIY A HOME DURING NEXT 2 YEARS--NOW RENT 180,200 52,500 07 124 240
MALLE SHORPED OFTEN-WHITE FLINT 157 500 44,200 8.1 102 244
HOME/APT, RENTER--|NC OME--§25,000-$40,000 1in 4 City 162,100 46,500 710 104 4
PAST 4 EDITION CUME-WEEKEND JOURNAL 306,700 20,900 74 187 VL]
BAST 4 EDTON CUME AEHINETON PARENT Paper readers i il 0 B i
5HOP FURNITUREMATTRES 5-|KEA shop at lkea e o EH) 14
REG. READ NEWSPAPER--EMPLOYMENT CLASSIFIED ADS [ 6n00 7,200 %1 156 212
READ NEWSPAPER BMRLOYMENT ADS-REGULARLY 267 900 7,200 21 156 218
PAST 4 EDITION CUME-MEW HOMES GUIDE 272,100 11,200 44 211 214
VSIT YR CLASSIFIED JOB SITES--REGULARLY 772,700 54,200 244 128 M2
PLAN BUY NEXT 12 MONTHS--BEDMATTRES S/ETC. . 627,100 162 500 43 3 M2
PAST 4 EDITION CUME-AMERICAN CLASSIFIEDS C|ty Paper readers 203,800 49500 143 115 M2
PAST 7-DAY CUME RADID-WRFi-Fif are twice as Iikely to 42,200 72,300 40 53 708
SHOP FURNITUREMATTRESS-MACY'S ) 763,200 0,200 40 14.1 208
SHOP ELECTRONIC S/4PPLIANCES--TARGET shop at Neiman’s o0 44,800 74 1123 0%
SHOP SUPERMARKET PAST WWEEK-TRADER JOES 204
PAST 4 EDITION CUME-UNASHINGTONIEN than most DC adults :

SHORPED PAST B-MOMTHS--NEMAN MARC LS 02,100 44,500 . :

PAST 4 EDITION CUME-TIES COMMUNITY NEWSPAPERS 134,800 4000 70 127 201
PAST WEEK WIEW CABLE-WHAT MHZ 4 134,000 41,900 148 a7 108
MALLS SHOPPED OFTEN-THEMALL AT PRINCE GEORGES 138,200 3,200 75 72 106
MAKE OF VEHICLES NOW DVYNED--ACURA 124,500 77,900 74 B 105

FAST MEEK BN CABLE-CHE - THE COMCAST HETWORE 23 500 42,300 212 121 183



Report: TARGET PROFILE REFORT
harket: WWASHMGTON, DC for MAY-JUL 2007

Who needs Lasik Eye

Surgery?

Al Groups

Bazes: ==
Target: I PLAN BUY NERT 12 MONTHS--GLASSESICONTACT LENS

Baze Populstion: 3,762,200

% In Target 31.3%

Target Perzans: 1,175,300

Target Analysis

TARGET 31.3%

OTHER 68.7%

Age Analysis

120530 76+42%
N-441% Be-146.8%

15341289

44 17.0%

054 14.1%
45401274

Ethnicity Profile

WHITESE. S

NOT REPORTED 5.4%
AZIAN 35%

HEPANKE 12.1%

BLACKZ3T%

Annual Income

150k 22 8%

JSKA0K 14.8%

100k-150K 17.2%
SOK-TSK 140

Tak-A00K 18.0%

TARGET PROFILE REPORT

HZ.ORLEZZ34% NOT REPORTED O4%

HZ.GRADUATE I5.5%

ZOME COLLEGE 20.0%

ADVANCED DEGREE 305%

COLLEGE [EGREE 25.7%




City Paper readers
Report: AGE DEMO ANALYSIS ml r.r.or. The age Cel IS Of
el w
o - lasik's prospects B
it 16220 AGE DEMO ANALYSIS st
PLAN BUY NEXT 12 MONTHS-GLASSES/ICONTACT WASH. CITY PAPER
LENS
100
100+

11.0

BELOW TARGET IN TARGET (35-64) ABOVE TARGET BELOW TARGET INTARGET (35-64) ABOVE TARGET
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Just like the market's
glasses/contact lens wearers)

A\

Annual Income

MEDIA PROFILE REPORT

4%

< 15K 1.
15K-25K 7.0%
25K-35K 1.6%

J5K-50K 22.4%

150K+ 19.6%

S0K-75K 9.0%

75K-100K 16.6%

City Paper eyewear readers

are high income earners &
» very highly educated

100K-150K 22.4%

SOME COLLEGE 30.1%

H.S. GRADUATE 16.5%

Education Profile

H.S. ORLESS 3.6%

DVANCED DEGREE 44.6%

§

COLLEGE DEGREE 5.2%



407 of City Paper readers
are buying corrective
eyewear .

Media Persona; 432,000 Target Percem:\\ Target Persans: 171 600

OTHER 80.3%

MEDIA PROFILE REPORT-
TARGET

i
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Qa
When looking for lasik

prospects, don't leave

REPORT BASE: A . l
REPORT PERIOC: C Ty P p 1“
ikl H | aper ourt... /
WAEEFOPULATON: 3 2.2 Over 72,000 prospects will be missed
without the City Paper!
MEDIA . AD CAMPAIGN PLANNER- COMBO BUILDER 4
il POST SNV ROOK 322500 4 ]
EXAMINER™IVEEKDAY 118 00 0.1 [
EXPRES S EEKDAY 116 400 I i [ ]
NET MEDIA REACH 1 417 40 Qﬂi I
il POST SNV ROOK 1 800 4 ]
EXAINER™INEEKDAY 118 400 0.1 [ ] ,
EXPRESS™ ™ INEEKDAY 116,400 a4 [ ]
IIIASH. CITY PAPER i1 00 14f [ ]
NETMEDIAREACH 2 — ] )
T

Improve your reach, add the City Paper to the mix!
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