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298,600 consumers have read one or more of the
past four issues of N’Digo!

174,200 readers per average issue

79,300 Working Women with an Average Income
of $80,663, read N’Digo!

Report: MEDA QUICK PROFILE

Warket: CHICAGO, IL for JUN-AUGINOV-DEC 2007
Bases: WORKING WOMEN

Wedia: NDIGO

Base Population: 2,081,100

THE MEDIA AUDIT

% in Media: 3.8

Wedia Persons: 79,300

Al Groups
TOTAL

The Audience Has... '

Total Income: $6,388,500,000
Annual Mean Income: $80,663

6.2%
6.2%

Gender Profile

Mean Age: 48 el
s 45-49 23.8% Female 1004
Home Owners: 68% 50-54 18.5%
Mean Home Value: $230,277 55-64 97.9%
Mean Miles Driven Past Week: 83 65-74 . .
0 40 0 100
Ethnicity Profile ' Education Profile '
White 84.2% 15- 25K—-E 4% H.S. or Less 6.9%
25-35K | 13% T e .
Black 84.9% 35-50K__ 12.6% .5. Graduate 14.9%
50-?5K=0.6% Some College 37.1%
Hispanic| 6.2% g 0
P ’ 4 100K—- 2.8% One Degree 17.5%
100-150K 11.2%
Other §4.8% | 150K+- 13.2% | Two+ Degrees 23.5% .
0 100 0 35 50

Source: THE MEDIA AUDIT Chicago Jun —Dec 2007
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24% of ALL African Americansin
Chicago read N’Digo!

1in 8 read every issue!

| Age Analysis |
| N'Digo Gender Profile |
18-20 0.9%
21-248.7% 76+5.3%

65-74 10.3%
25-34 10.8%

FEMALE 48.2% 55-64 18.5%
MALE 51.8%
95-44 20.2%
4549 11.0 50-54 16.4%
Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDLA REPORT THE MEDLA AUDIT Cume Index
Market: CHICAGO, IL for JUN-AUG/MMNOV-DEC 2007
Bases: ADULTS AGE 18+
Media: NDIGO

N'Digo Readers are Affluent Families!

MARKET INDEX = 100

AFFLUENT BLUE COLLAR WORKER-FAMILY INCOME $75000+
GRAYING AFFLUENTS-AGE 50+/FAMILY INCOME $50,000+
AFFLUENT FULL NESTERS--§75K +/KIDS AT HOME

STAGE IN LIFE CYCLE-CHILDREN AT HOME ANY AGE
AFFLUENT WORKING WOMEN-FAMILY INCOME §75,000+
INVESTORS-HAVE CD'S/IRA'S/M01KS-AGE 55 PLUS

AFFLUENT EMPTY NESTER--§50K+/NO KIDS HOME/AGE 45+

Source: THE MEDIA AUDIT Chicago Jun —Dec 2007
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N’'Digo delivers Affluent Working Women!
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Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDI& REPORT THE MEDLA AUDIT
Market: CHICAGO, IL for JUN-AUGMOW-DEC 2007

Bases: ADULTS AGE 18+

Media: NDIGO

Most Often Index

Each week, N'Digo is 61% more likely to reach Affluent Working VWWomen!

T T
0 50 100

MARKET INDEX = 100 100
POTENTIAL SPA USERS-FEMALE/AGE 25-54/575K+ INCOME 165
WORKING WOMEN--AGE GROUP--35 PLUS 164
AFFLUENT WORKING WOMEN-FAMILY INCOME $75,000+ 161
PAST 4-WEEKS PURCHASED WOMEN'S CLOTHING 130
WORKING WOMEN 115
|
T
150

|
1
200

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDIA AUDIMT
Market: CHICAGO, IL for JUN-AUG/MMNOW-DEC 2007

Bases: ADULTS AGE 18+

Media: NDIGO

Most Often Index

N'Digo Loyal Readers are Most Likely to Earn a High Income!

MARKET INDEX = 100 100
AMNUAL HOUSEHOLD INCOME--$100,000-5149.999 121
AMNNUAL HOUSEHOLD INCOME--$75,000 PLUS 120
AMNUAL HOUSEHOLD INCOME--$100,000 PLUS 112
AMNMNUAL HOUSEHOLD INCOME--UNDER $50,000 101
AMNUAL HOUSEHOLD INCOME--550,000-574.999 61
|
T 1
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Source: THE MEDIA AUDIT Chicago Jun —Dec 2007
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