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2 Million+ Los Angeles Adults Plan on a

IS Year

Report: TARGET QUICK PROFILE

Market: LOS AMGELES, CA for MAR-APRMISEP-OCT 2007
Bases: ADULTE AGE 18+

Target: PLARM BUN RERT 12 MONTHS--MNEW FURMITURE

Base Population: 9 670,600

THE WEDIS AUDIT

% in Target: 20.9

Al Groups
TOTAL

Target Persons: 2,024 900

Age Analysi

Gender Profile

Total Income: $148,189,250,000 18-20
21-24
Mean Income: $73,180 5.34 29.6% Male 47.1%
- 4
Mean Age: 41 35-44 24.3%
45-49
5T
Home Owners: 57% 50.54
55-64
Mean Home Value: $727.556 Female 52.9%
65-T4
Mean Miles Past Week: 207
75+
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White 31.T7% H.S. or Less
15-25K
Black 25-35K 17.3% H.S. Graduate
35-50K 18.7%
Hispanic 38.9% Some College
50-T5K 16.1%
Asian 75-100K One Degree 27.6%
100-150K
Other Two+ Degrees
150K+
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lkea Leads the Market in Furniture
Share

SIT'NSLEEP [ |

LA-Z-BOY FURNITURE GALLERIES

JC PENNEY

TARGET

ETHAN ALLEN HOME INTERIORS

LA CURACAO |

LIVING SPACES FURNITURE

COSTCO WHOLESALE

SEARS

MACY'S

WICKES FURNITURE SHOWROOMS

LEVITZ FURNITURE

IKEA |

0 50,000 100,000 150,000 200,000 250,000 300,000 350,000

Source: The Media Audit, Los Angeles Mar-Apr / Sep-Oct 2007



LA Weekly Reaches the Most
Furniture Buyers

Report: FANKER REPORT THE MEDI& ALDIT
Market: LOS AMGELES, CA for MAR-APRMISEP-OCT 2007

Bases: ADULTE AGE 18+

Target: PLARM BUN RERT 12 MONTHS--MNEW FURMITURE

Base Population: 9 670,600 % In Target: 20.9%

Cume Ratings

Target Persons: 2,024 900

LA Weekly Print and Internet Net Reach is 48% Greater than LA Nagazine

LA WWEE KL ILAMWEE KLY, C

LOS ANMGELES MAGAZINE

LA TIM*EM*LIFEF ASHM

LA TIM=WD™LIFE/F ASHM

THE wWAWE MEWSPAPERS

PASADERMAWVEEKLY

THE OMNIOMN

LOE AMGELES CITYBEAT

BASED ON 656 RESPOMDENMTS OUT OF THE TOTAL SAMPLE OF 3,207 BASE # OF RESPOMDENTS




LA Weekly Net Print and Internet Audience

Furniture Spending
Spending in Millions
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Home Office Living Room Kitchen/ Living Room Wall Units Sofas Bedroom*
Tables Dining Chairs

* Excluding Mattresses

Source: The Media Audit, Annual Consumer Buying Power Los Angeles Mar-Apr / Sep-Oct 2007



Reach 4-Times More Bedroom
Furniture Dollars with LA Weekly

Report: ARNMUAL COMNSUMER BIYING POWER RANKER REPORT THE MEDI&S AUDIT Total Expenditures - Cume Rating §'s
Market: LOS AMGELES, CA for MAR-APRMISEP-OCT 2007

Bases: ADULTE AGE 18+

Target: OTHER BEDROOM FURMITURE

Base Population: 9 670,600 % In Target: 6.1% Target Persons: 593,300

LA Weekly's Net Audience Spends 4x More on Bedroom Furniture

LA WWEE KL ILAMWEE KLY, C 1,473,564,800

THE OMNIOMN 365,264,128
LA TIM=WD*LIFEF ASHM 308,854,208
265,391,192

LA TIMTSMTLIFE/F ASHM

OURWEEKLY 168,109 424

LOS AMGELES MAGAZIMNE 152,784,208
LOS AMGELES CITYBEAT 122,970,360
THE wWaWE MEWSPAFPERS 117,612,072
| | |
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BASED ON 193 RESPOMDENMTS OUT OF THE TOTAL SAMPLE OF 3,207 BASE # OF RESPOMDENTS
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