7 the ONION

Repart: RAMKER REPORT THE MEDI& AUDIT

Market: MEW Y ORK, MY for JAN-FEB 2005

Baszes: ADULTS AGE 15+

Target: PLAM TO BUY & HOME DURING MEXT 2 YEARS

Basze Population: 14,252 500 % In Target 12.7% Target Persons: 1,516,200

THE ONION REACHES 155,200 ADULTS PLANNING TO BUY A HOME
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71 the ONION

THE ONION READERS ARE:
- 71% more likely to be home owners planning to buy a home
- 118% more likely to be home buyers with $50,000+ Incomes

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE WEDIA& ALDIT Cume Index
Market: MEW ¥ ORK, MY for JAM-FEB 2008

Bazes: ADULTS AGE 15+

Media: THE QRIS

THE ONION IS HIGHLY TARGETED & EFFICIENT IN REACHING
HOME BUYERS

MARKET INDEX = 100

PLAN TO BUY A HOME DURING NEXT 2 YEARS

PLAN TO BUY A HOME DURING NEXT 2 YEARS--NOW OWN

PLAN TO BUY A HOME DURING NEXT 2 YEARS--NOW RENT

PLAN TO BUY A HOME NEXT 2 YEARS--$50K+ INCOME 218
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71 the ONION

Report;
Market:
Bazes:
hedia:

MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDILA ALDIT Mozt Often Index
MEW Y ORK, WY for JAN-FEB 2005

ADULTS AGE 15+

THE I

THE ONION READERS HAVE HIGH HOME VALUES

MARKET INDEX = 100
MARKET VALUE OF HOME--$1,000,000 PLUS 358
MARKET VALUE OF HOME--$200,000 PLUS
MARKET VALUE OF HOME--$300,000 PLUS

MARKET VALUE OF HOME--$400,000 PLUS

MARKET WVALUE OF HOME--$500,000 PLUS
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7 the ONION

Report: RAMHER REPORT THE MEDIL& ALUDIT
hdarket: MEWY Y ORK, MY for JARN-FEB 2005

Bazes: PLAM TO BUY A& HOME DURIMG MNEXT 2 YEARS

Target: MATURIMNG YUPPIE--25-44C . GRADITECH-PROF -MGRMIDS

Baze Population: 1,816,200 % In Target: 8.8%

Cume Index

Target Persons; 160,100

MATURING YUPPIES - HOME BUYERS

THE ONION

TIME OUT NEW YORK

THE VILLAGE VOICE

NEW YORK MAGAZINE
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THE ONION IS THE MOST TARGETED & EFFICIENT




7 the ONION

Report: RAMHER REPORT THE MEDIL& ALUDIT Cume Index
hdarket: MEWY Y ORK, MY for JARN-FEB 2005

Bazes: PLAMN T BUY & HOME DURIMG MEXT 2 YEARS--MCWY Chivb)

Target: ANMIAL HOUSEHOLD INCOME--F150,000 OR MORE

Baze Population: 813,600 % In Target: 32.1% Target Persons; 261,000

THE ONION IS MOST EFFICIENT IN HOME BUYERS WITH $150k+ INCOME
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7 the ONION

Reportt: RAMKER REPORT THE MEDIAL, ALDIT Most Often Incex
Market: MEW ¥ ORK, MY for JAM-FEB 2008

Bazes: ADULTS AGE 15+

Target: AnMUAL HOUSEHOLD INCOME--F1:50 000 OR MORE

Base Populstion: 14,252 600 W n Target 13.7% Target Persons: 1,949,700

THE ONION IS MOST EFFICIENT IN ADULTS WITH $150.000+ INCOME

THE ONION
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7 the ONION

Report: RANKER REFPORT THE MEDIA, ALDIT Cume Index
hlarket: MEW ¥ ORK, WY for JAM-FEB 2008

Bazes: ADLLTE AGE 18+

Target: AFFLUENT WWHITE COLLAR WORKER--FAMILY INCOWME $100K+

Baze Population: 14,252 500 % In Target 16.7% Target Persons; 2,382,100

THE ONION IS MOST EFFICIENT IN REACHING AFFLUENT WHITE COLLAR
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7 the ONION

Report; RAMNKER REPORT THE MEDIL, AUDIT
Market: MEW YORK, MY for JAM-FEB 2005

Bazes: ADULTS AGE 15+

Target: HOMELPT. REMTER--CAWYELLIMG LIMIT--REMTED

Base Population; 14,252 600 % In Target: 36.1%

Target Persons: 5,135,700

THE ONION REACHES 335,000 HOME/APARTMENT RENTERS
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71 the ONION

Report;
harket:
Bases:
Media:

MARKET IMDEX, MULTIPLE TARGET SINGLE MEDIA REPORT
MEWY S ORK, BY for JAMN-FEB 2008

ADULTS AGE 18+

THE QMION

THE MEDILA AUDIT

Mozt Often Index

THE ONION READERS ARE 167% MORE LIKELY TO BE HIGH-INCOME RENTERS

MARKET INDEX = 100

HOME/APT. RENTER--INCOME--$75,000 OR MORE
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