Delivering Home Buyers
OCALA

MAGAZINE




Nearly Half of All Ocala Home Buyers Live in Marion County

Feport: CREOSSTAR REPORTS
Market:; oCAaLL FL for JURN-JUL 2007 f MAR-APRE 2005
Hazes: ADULTS AGE 15+

Primary Target:  PLAN TO BUY & HOME DURING MEAT 2 YEARS

Basze Population: 5658 823
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Yerical
Target Percent
LIVE IM--LAKE COLMTY 9.9
LIVE IM--MARION COLMTY T 45F O

LI%E IM--SUMTER COLIMTY

11.5




Ocala Magazine Delivers Marion County Prospects

Report: MEDIA, PROFILE REPORT
Market: QCAaLAs FL for MAR-APR 2003
Bases: ADULTS AGE 15+

Media: QAL A Mo TIMNE

Target: LIVE IM--RAARICN COUMTY

Media Persons: 107 207

THE MEDIL& ALDIT

Target Percent: 53.5%

All Groups

Target Perzons: 59,590

84% OF OCALA MAGAZINE READERS LIVE IN MARION COUNTY h

OTHER. 16.2%

TARGET 83.8%




Ocala Magazine Delivers Home Buyers

Report: MARKET INDEX, MULTIPLE TARGET SIMNGLE MEDIA REPORT THE MEDI&, ALIDIT Mozt Often Index
Market: QCaLs FL for JUW-JUL 2007 / MAR-APR 2005

Bases: ADULTS AGE 15+

Media: QAL A Mo TIMNE

OCALA MAGAZINE OUTPERFORMS THE MARKET IN DELIVERING HOME
BUYERS
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MARKET INDEX = 104

PLAH TO BUY A HOME DURING HEXT 2 YEARS

PLAH TO BUY A HOME DURING HEXT 2 YEARS--HOW OWH

PLAH TO BUY A HOME DURING HEXT 2 YEARS--HOW RENT 133
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