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REPORT: CROSSTAB REPORTS

MARKET: MEW Y ORK, MY FOR JUM-21G 2005
BASE: TOTAL ADULTS
FRIMARY TARGET: ADULTS--AGE 1S +

Total Audience: 14 230 900

[ u]

Targets Total Yertical
Persons Percent
BUILDIMNG SUPPLY SHOP PAST B MOS--HOME DEPOT a,41.3,500 591
BUILDIMNG SUPPLY SHOP PAST B MOS--LCWE'S 2570100 181
BUILDIMNG SUPPLY SHOP PAST B MOS--ACE HARCWYYARE BES 600 47

Source: The Media Audit New York, NY Jun-Aug 2005
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THE MEMA AUDIT
TARGET MARKET PROFILE REFORT
GEHERAL BASE = ADOULTS AGE 18+

Report hiaret: NEW Y ORK, NY

Report Period: JUH-aUG 2005

TARGET: EUILDING SUPPLY SHOP PAST & MOS--HOME DEFOT

BASE POPLUILATION: 14,230,900

hMAREET TARGET
PROFILE PROFILE

WMARKET PROFILE GROUPS PERCENT PERCENT IMDEH 0 100
MALES AGE 18 + 47.2 433 102 |
FEWALES AGE 18 + 528 517 a3 |
AGE 18-20 a0 31 G2 |
AGE 21-24 6.4 50 Ta |
AGE 25-34 12.0 7.0 a4 |
AGE 3544 21.2 i 12 ]
AGE 45-49 0.0 17 16 |
AGE 50-54 249 105 1a |
AGE 55-64 136 1449 109 ]
AGE 65-74 a7 78 a9 |
AGETS + a1 6.3 7a |
RACE-WHITE 421 5449 114 |
RACE-BLACEK 16.6 142 25 ]
RACE-HIZPAMIC 0.7 174 a6 ]
RACE-A%1AN 27 T a7 ]
RACE-OTHER 5.2 58 ag |
UNDER 25000 15.5 ] fid
F25000-F34494 13.5 a3 it
F35000-F49939 1.3 0.5 aG
F50000-F74999 16.4 181 10
Fr5000 PLUS 333 423 127
H.5. OR LESS a2 6.2 &7 ]
H.5. GRADUATE 2240 261 an |
5SOME COLLEGE 222 243 109 |
COLLEGE DEGREE 24.5 %A 10 |
ADWAMCED DEGREE 14.4 16.0 11 |

Source: The Media Audit New York, NY Jun-Aug 2005
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A Close Match

THE MEDIA AUDIT
TARGET WE. MEDIA PROFILE REFORTS
GEMERAL BASE = ADULTS AGE 18+

Report hiarket: HEWY YORHK, NY

Report Period: JUN-AUG 2005

WED | AL NEW Y ORKSSWDAY

TARGET: BUILDING SUPFLY SHOF PASTE MOS--HOME DEFQT

TARGET PERSONS: 8,413,500

MARKET FROFILE GROUFS TARGET PERCENT i 0 40 fi0 MED |4 PERCENT 1] 0 a0
ML E 433 | . 510 e —
FEWALE 517 | . 400 S
AGE 18-24 a1 ——— . . . 145 I . .
AGE 75-34 170 I X : k1| | :
AGE 36-44 ™I I X : 30 I :
AGE 45-54 1.3 I . . 0.4 I .
AGE 55-64 14.9 I . . 56 b . .
AGE 65-74 73 — . . . 132 m . .
AGE TS PLUS 6.3 E | . . . 7 | . .
UNDER 25,000 9.8 ] . : . 1z ] . .
Fa,000-F34, 998 9.3 ] . : . 183 ] . .
§36,000-F49 9948 0.5 ] : : . T ] : .
F450,000-F74,299 18.1 ] . : . 120 ] . .
E7A,000 PLUS 423 ] : . . 308 ] : .
H% OR LESS .2 _— : X : 12 I : :
H% GRAOUATE 6.1 ] X : anz ] :
SOME COLLEGE 4.3 I . . 17.4 I .
COLLEGE GRADUATE 6.9 I . . 2.1 I .
ADNAHCED DEGREE 16.0 I : . 0.7 I . .

Source: The Media Audit New York, NY Jun-Aug 2005
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Over Half of AM New York's Readers are Home Depot Prime Customers

TARGET 51.1% OTHERS 48.9%

Percent of AM New York Cume Readers
Source: The Media Audit New York, NY Jun-Aug 2005
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63%0 of Home Depot’s Customers are 25-54...
and 75% of AM New York’s Readers are 25-54

Report:
fdarket:
Bases:
fdedia:

Target:

AGE DEMO AMALYSIS

MEW Y ORK, WY for JUN-AUG 2005

GEMERAL BAZE = ADULTS AGE 18+

A M, MBS YORK DY

BUILDIMG SUPPLY SHOP PAZT 6 MOS--HOME DEPOT

Total Market Persons: 14,230,900
Total Market Persons: 14,230,900

THE MEDIA, ALIDIT

Wedia Percent: 8 6%
Target Percent: 59.1%

Age Demo Analysiz

Media Persons: 1,223 700
Target Persons: 5,413 500

100—

BUILDING SUPPLY SHOP PAST 6
MOS--HOME DEPOT

BELOW TARGET IM TARGET (25-54) ABOVE TARGET

100

A.M. NEW YORK"™WDAY

BELOWI TARGET IN TARGET (25-54) ABOVE TARGET

Source: The Media Audit New York, NY Jun-Aug 2005
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AM New York Readership Trends
NY Market Adults 18+
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Source: The Media Audit New York, NY



http://www.am-ny.com/�

AM New York Readership Trends
Frequent Building Supply Store Shoppers
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Source: The Media Audit New York, NY
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