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Source: The Media Audit Annual Consumer Buying Power for Austin, TX – May-June07/April-May08



Source: The Media Audit Annual Consumer Buying Power for Los Angeles – Mar-May07/Sept-Oct08



Source: The Media Audit Annual Consumer Buying Power for Chicago, IL – May-June/Nov-Dec08



Source: The Media Audit Annual Consumer Buying Power for Denver – May-June/Oct-Nov08



Source: The Media Audit Annual Consumer Buying Power for New York, NY – July-Aug07/Jan-Feb08



Source: The Media Audit Annual Consumer Buying Power for San Francisco – June-Aug/Dec07-Feb08



THE ONION/ THE 
ONION.COM THE ONION

MSA MARKET
Total Dollar 

Expenditures
Total Dollar 

Expenditures
AUSTIN, TX $2,267,092 $2,267,092
CHICAGO, IL $27,129,476 $23,724,974
DENVER, CO $10,553,861 $6,903,767
LOS ANGELES, CA $15,744,706 $14,734,348
MADISON, WI $6,074,402 $6,074,402
MILWAUKEE-RACINE, WI $9,409,606 $8,897,021
MINNEAPOLIS-ST. PAUL, MN $21,004,352 $18,564,762
NEW YORK, NY $19,637,624 $12,477,622
SAN FRANCISCO, CA $10,335,416 $8,892,228
WASHINGTON, DC $9,630,844 $6,648,088

TOTAL ANNUAL MUSICAL 
INSTRUMENT SPENDING BY 
THE ONION READERS: $131,787,379 $109,184,304

     ANNUAL EXPENDITURES FOR 
MUSICAL INSTRUMENTS

The Media Audit
ANNUAL CONSUMER BUYING POWER

THE ONION READERS 
SPEND NEARLY $132 MILLION 

ANNUALLY ON
MUSICAL INSTRUMENTS
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