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71 the ONION

& Austin

AMMUAL CONSUMER BUYIMG POWER RANKER REPORT THE MEDIA ALDIT Average §'s Expenditure -- Cume Rating

Report:

Market: ALSTIM, T for MAY -JUR 2007 %W APR-MAY 2008

Bases: ADULTS--AGE 15-44

Target: CDS, TAPES, RNEEDLES OR RECORD MOT PURCHASED FROM A

Base Population: B35,799 % In Target: 38.3% Target Perzons: 262 452

THE ONION 18-44 READERS SPEND AN AVG OF $508 ANNUALLY ON
MUSICAL INSTRUMENTS

THE ONION 508
THE AUSTIN CHRONICLE
I I I I I I
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Source: The Media Audit Annual Consumer Buying Power for Austin, TX — May-JuneO7/April-May08




71 the ONION

& Los Angeles

Repart: AMMUAL COMSUMER BUYIMNG POWWER RANMKER REPORT THE MEDIA ALDIT Average $'s Expenditure -- Most Often Rating
Market: LS AMGELES, CA for MAR-MAYSEP-OCT 2003
Bazes: ADULTS--AGE 15-44
Target: MUSICAL INSTRUMENMTS AMD ACCESSORIES
Base Population: 5,175,959 ¥ In Target: 2.2% Target Persons 115,523
THE ONION READERS AGE 18-44 SPEND AN AVG OF $1,044/YEAR
ON MUSICAL INSTRUMENTS
THE ONION 1,044
L.A. WEEKLY 828
. I I
0.0000 0.0005 0.0010 0.0015

Source: The Media Audit Annual Consumer Buying Power for Los Angeles — Mar-May07/Sept-Oct08




7 the ONION

& Chicago

Report: AMMUAL CONSUMER BUYING PCWER RAMKER REPORT THE MWEDIA AUDIT Average §'s Expenditure -- Cume Rating
harket: CHICAGD, L for MaAY -JUMMOY-DEC 2008
Bazes: ADULTS AGE 15+
Target: MUSICAL INSTRUMENTS AND ACCESSORIES
Base Population: 5,971,707 Y In Target: 2 6% Target Perzons: 152 932
THE ONION READERS SPEND AN AVG OF $729 ANNUALLY ON
MUSICAL INSTRUMENTS
THE ONION 729
TIME QUT CHICAGO

CHICAGO READER

0.0000 0.0002 0.0004 0.0006 0.0008

Source: The Media Audit Annual Consumer Buying Power for Chicago, IL — May-June/Nov-Dec08




71 the ONION

s Denver

Repart: AMMUAL COMSUMER BUYIMNG POWVER RAMHER REPORT
Market: DEMYER, CO for MAY-JUMOCT-MOY 2003

Bases: ADULTS--AGE 15-44

Target: MUSICAL INSTRUMENTS AMD ACCESSORIES

Basze Population: 1,066,253 JIn Target: 5.2%

THE MEDIA ALIDIT

Average §'s Expendiure -- Most Often Rating

Target Persons: 55,952

THE ONION

Report: AMMUAL COMSURMER BUYING POWER RANKER REPORT
Market: DENYER, CO for MAY-JUMADCT-NOY 2005

Baszes: ADULTS--&GE 15-44

Target: hUSICAL INSTRUMENTS ANMD ACCESSORIES

Basze Populstion; 1,066,259

THE ONION READERS SPEND ON AVERAGE $402 ANNUALLY ON
MUSICAL INSTRUMENTS

402

THE MEDIA AUDIT

% In Target: 5.2%

Mot Often Average §'s
Ir-.ﬂedia Perzons Expenditure F0 403
| THE ORICN 7 854 40 |
WESTWORD * *

Source: The Media Audit Annual Consumer Buying Power for Denver — May-June/Oct-Nov08




71 the ONION

< New York City

Report: AMMUAL CONSUMER BUYING PCWER RAMKER REPORT THE MEDIA AUDIT Average §'s Expenditure -- Most Often Rating
harket: MEWS Y ORK, MY for JUL-AUS'07AN-FEB 2005

Bazes: ADULTS AGE 15+

Target: MUSICAL INSTRUMENTS AND ACCESSORIES

Ba=se Population: 14 252 513 Y In Target: 4 6% Target Perzons: 631 206

THE ONION READERS SPEND ON AVERAGE $745 ANNUALLY ON

MUSICAL INSTRUMENTS
THE ONION 745
THE VILLAGE VOICE
TIME OUT NEW YORK
T T T I
0.0000 0.0002 0.0004 0.0006 0.0008

Source: The Media Audit Annual Consumer Buying Power for New York, NY — July-Aug07/Jan-Feb08




7 the ONION

< San Francisco

Repoatt: ApMUAL COMSUMER BUYING POWER RAMKER REPORT THE MEDA, AUDIT Average §'s Expenditure -- Cume Rating
Market: SAM FRAMCISCO, CA for JUN-2UGDEC'DF-FEB 2005

Baszes: ADULTS AGE 18+

Target: mUSICAL IMETRUMERNTS ARND ACCESSORIES

Basze Population; 5,353,552 % In Target: 3.3% Target Persons: 175,135

THE ONION READERS SPEND AN AVERAGE OF $817 ANNUALLY ON
MUSICAL INSTRUMENTS

THE ONION 817

SF BAY GUARDIAN

EAST BAY EXPRESS

|
0.0000 0.0002 0.0004 0.0006 0.0008 0.0010

Source: The Media Audit Annual Consumer Buying Power for San Francisco — June-Aug/Dec07-Feb08




71 the ONION

THE ONION READERS
SPEND NEARLY $132 MILLION
ANNUALLY ON
MUSICAL INSTRUMENTS

s,

The Media Audit
ANNUAL CONSUMER BUYING POWER

@' the ONION

America’s Finest News Source

ANNUAL EXPENDITURES FOR
MUSICAL INSTRUMENTS

O
enler

THE ONION/ THE

ONION.COM THE ONION
Total Dollar Total Dollar

MSA MARKET Expenditures |Expenditures
AUSTIN, TX $2,267,092 $2,267,092
CHICAGO, IL $27,129,476| $23,724,974
DENVER, CO $10,553,861 $6,903,767
LOS ANGELES, CA $15,744,706| $14,734,348
MADISON, WI $6,074,402 $6,074,402
MILWAUKEE-RACINE, WI $9,409,606 $8,897,021
MINNEAPOLIS-ST. PAUL, MN $21,004,352| $18,564,762
NEW YORK, NY $19,637,624| $12,477,622
SAN FRANCISCO, CA $10,335,416 $8,892,228
WASHINGTON, DC $9,630,844 $6,648,088

TOTAL ANNUAL MUSICAL

INSTRUMENT SPENDING BY
THE ONION READERS:

$131,787,379

$109,184,304
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