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Report:
Market:
Baszes:
Target:

METAIRIE Zip Area: 70001 through 70006

FAMKER: REPORT THE MEDIS AUDIT Cume Ratings
HEWY ORLEANS, L&, for AUG-OCT 2006 Tatal Adults
70001 ; 70002 ; 70003 ; 70005 ; 70006

ADULTS AGE 15+

Basze Population: 69,500 Y In Target: 100.0% Target Perzons: B9800

WMTI/ KKND / WDVW Reach 25.4% of Adults in Zips
70001 through 70006

254

WMTI | KKND / WDVW

Source: The Media Audit New Orleans Aug-Oct 2006



METAIRIE Zip Area: 70001 through 70006

WMTI /| KKND /WDVW Reach 17,700 Adults in Zips
70001 through 70006
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Source: The Media Audit New Orleans Aug-Oct 2006



@si METAIRIE Zip Area: 70001 through 70006

Repart: AGE DEMO ANALYSIS
harket: MEA ORLEANS, LA for AUG-0CT 2006
Bazes: 0001 ; 70002, F0003 ; Y0005 ; 70006

hecdis: WHATI-F i

WMTI-FM
100

Over Three-Fourths of
WMTI Listeners
In Metairie

are Age 25-54.

26.1

IN TARGET (25-54) ABOVE TARGET

Source: The Media Audit New Orleans Aug-Oct 2006



@si METAIRIE Zip Area: 70001 through 70006

Repart: AGE DERMO ARALYSIS
harket: MEA ORLEANS, LA for AUG-OCT 2006
Bazes: 0001 ; F0002 , ¥O003, FO0005S ; FO0006

KHMD-Fh

KKND-FM

100

Two-Thirds of
KKND Listeners
In Metairie
are Age 25-54.

35.3

IN TARGET (25-54) ABOVE TARGET

Source: The Media Audit New Orleans Aug-Oct 2006



«C>> Citadel Broadcasting Corporation

METAIRIE Zip Area: 70001 through 70006

88% of

WDVW Listeners

In Metairie
are Age 25-54.

Repott:
harket:
Bazes:
Mediz;

100

AGE DEMO AHALYSIS
NEWY ORLEANS, L& for AUG-0CT 2008
70001 ; 70002 : 70003 ; 70005 ; 70006
WDNFM

WDVW-FM

12.6

88.2

BELOW TARGET IN TARGET (25-54)

Source: The Media Audit New Orleans Aug-Oct 2006




(©> Ciadel Broadastng Corpraion METAIRIE Zip Area: 70001 through 70006

WMTI / KKND / WDVW Metairie Listeners are 104% MORE
Likely

MARKET INDEX = 100 100

PLAN BUY--CAR 204

0 50 100 150 200 250

To Buy A Car During Next 12 Months i

Source: The Media Audit New Orleans Aug-Oct 2006




(©> Citadel Broadcasting Corporation J effers on Par | S h ReS | d ents

53% of WDVW Adult Listeners Reside in Jefferson Parish h

OTHER 47.0%
TARGET 53.0%

Source: The Media Audit New Orleans Aug-Oct 2006



Jefferson Parish Residents

» WMTI Listeners are 34% More Likely to Live in Jefferson Parish
» WDVW Listeners are 27% More Likely to Live in Jefferson Parish

WMTI & WDVW Outperform the Market in Delivering
Jefferson Parish Residents

WMTI-FM 134

WDVW-FM

150

Source: The Media Audit New Orleans Aug-Oct 2006




(@) 'rtadelranstingCorporatlon Jefferson Parish Residents

Nearly One-Third of WMTI Adult Listeners Reside in Jefferson Parish h

TARGET 30.6%

OTHER 69.4%

Source: The Media Audit New Orleans Aug-Oct 2006



(@) 'rtadelranstingCorporatlon Jefferson Parish Residents

One-Fourth of KKND Adult Listeners Reside in Jefferson Parish h

TARGET 25.0%

OTHER 75.0%

Source: The Media Audit New Orleans Aug-Oct 2006



(@) Ctadel Bradcasting Corpoato Jefferson Parish Residents

WMTI /| KKND I WDVW Jefferson Parish Listeners are 83% MORE Likely

MARKET INDEX = 100

VOLKSWAGEN

PLAN BUY--NEW CAR/VAN/TRUCK/SUV

0 50 100 150 200

To Be New Car Buyers h

Source: The Media Audit New Orleans Aug-Oct 2006




St. Tammany Parish Residents

» WMTI Listeners are 100% More Likely to Live in St. Tammany Parish
» KKND Listeners are 18% More Likely to Live in St. Tammany Parish

WMTI & KKND Outperform the Market in Delivering
St. Tammany Parish Residents

WMTI-FM 200

KKND-FM

200

Source: The Media Audit New Orleans Aug-Oct 2006



St. Tammany Parish Residents

28% of KKND Listeners Live in St. Tammany Parish h

TARGET 27.7%

OTHER 72.3%

Source: The Media Audit New Orleans Aug-Oct 2006



(@) Ctadl Bunicasig Conraion St. Tammany Parish Residents

Over One-Fifth of WDVW Listeners Live in St. Tammany Parish

TARGET 20.4%

OTHER 79.6%

Source: The Media Audit New Orleans Aug-Oct 2006



(@) Ctadl Bunicasig Conraion St. Tammany Parish Residents

Nearly Half o WMTI Listeners Live in St. Tammany Parish h

TARGET 46.9%
OTHER 53.1%

Source: The Media Audit New Orleans Aug-Oct 2006



St. Tammany Parish Residents

WMTI /| KKND / WDVW St. Tammany Listeners are 257% MORE Likely h

MARKET INDEX = 100 100

PLAN BUY--NEW CAR/VAN/TRUCK/SUV 357

| | | |
I
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To Buy a New Car During Next 12 Months h

Source: The Media Audit New Orleans Aug-Oct 2006
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