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The Tampa Area Chevrolet Owners
Age Profile

58.3% are Age 25-54

59.6% are Age 35-64

MAKE OF VEHICLES NOW
OWNED--CHEVROLET

100—

58.3

BELOW TARGET IN TARGET (25-54) ABOVE TARGET

100

MAKE OF VEHICLES NOW
OWNED--CHEVROLET

99.6

BELOW TARGET IN TARGET (3564) ABOVE TARGET

Source: The Media Audit Tampa-St. Pete Dec06-Jan07
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Q105 WRBQ LISTENERS

Age Profile
60.2% OF WRBQ LISTENERS ARE AGE 25-54 86.4% OF WRBQ LISTENERS ARE AGE 35-54
OTHER 13.6%
OTHER 39.8%

TARGET 60.2%

TARGET 86.4%

Source: The Media Audit Tampa-St. Pete Dec06-Jan07
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Repott:
Market:
Bazes:
hediz:

MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDIA ALUDIT
TAMPA-ET. PETEREBURG, FL for DEC '06-FEB 2007

ADULTS AGE 18+

WWREE-Fil

Cume Incesx

WRBQ LISTENERS ARE 38% MORE LIKELY TO BE CHEVROLET OWNERS

MARKET INDEX = 100

MAKE OF VEHICLES NOW OWNED--CHEVROLET 138
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Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIS REPORT THE MEDIA AUDIT host Often Index
Market: TAMPA-ST. PETERSBURG, FL for DEC '06-FEB 2007

Bases: ADULTS--AGE 25-54

hecia: WRBIG-FhA

WRBQ LISTENERS AGE 25-54 ARE 84% MORE LIKELY TO BE DOMESTIC
VEHICLE BUYERS

MARKET INDEX = 100

PLAN BUY--DOMESTIC CARIVANITRUCKISUY 184

0 50 100 150 200

WRBQ-FM and Plan to Buy Domestic Vehicle During Next 12 Months
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Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIS REPORT THE MEDIA AUDIT host Often Index
hlarket: TAMPA-ST. PETERSBURG, FL for DEC '06-FEB 2007

Baszes: ADULTS--AGE 35-64

hiledia; WRBIG-FR

WRBQ LISTENERS AGE 35-64 ARE 125% MORE LIKELY TO DOMESTIC
VEHICLE BUYERS

MARKET INDEX = 100

PLAN BUY--DOMESTIC CARIVANITRUCKISUY 225

]
0 50 100 150 200 250

WRBQ-FM and Plan to Buy Domestic Vehicles During Next 12 Months
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WRBQ DRAMATICALLY OUTPERFORMS THE MARKET IN DELIVERING
ADULTS 25-54 PLANNING TO BUY A VEHICLE DURING THE NEXT 12 MONTHS...
BOTH NEW AND USED.

Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT THE MEDI& ALDIT A D U LTS A G E 2 5 E 54
Market: T&MPA-ST. PETERSBURG, FL for DEC '06-FEB 2007

Bazes: ADULTS--AGE 25-54
hediz: VWRBC-FM

WRBQ-FM LISTENERS AGE 25-54

MARKET INDEX = 100

PLAN BUY--NEW CARIVANITRUCKISUV

PLAN BUY--USED CARIVANITRUCKISUV 178

200




WRBQ DRAMATICALLY OUTPERFORMS THE MARKET IN DELIVERING
ADULTS 35-64 PLANNING TO BUY A VEHICLE DURING THE NEXT 12 MONTHS...
BOTH NEW AND USED.

HEVROLET. "~

MARKET INDEX, MULTIPLE TARGET SINGLE MEDIA REPORT
TAMPA-ST. PETERSBURG, FL for DEC '06-FEB 2007
ADULTS--AGE 35-64

WWRBG-F

THE MEDI&, ALDIT

ADULTS AGE 35-64

WRBQ LISTENERS AGE 35-64

MARKET INDEX = 100

PLAN BUY--NEW CARIVANITRUCKISUY

PLAN BUY--USED CARIVANITRUCKISUY

300
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WRBQ IS AMARKET LEADER IN REACHING THE
BEST CUSTOMER PROSPECTS FOR

TOM MOORE CHEVROLET

Report: RAMKER REPORT THE MEDIA ALUDIT Cume Ratings
harket: TAMPA-ST. PETERSBURG, FL for DEC '06-FEB 2007

Bazes: ADULTS--AGE 35-64

Target: PLAM BUY --CARMN ANITRUCHKSLY

Baze Population: 1,047 900 % In Target: 14.0% Target Persans: 145 900

ADULTS AGE 35-64 & PLAN TO BUY A VEHICLE DURING THE NEXT 12 MONTHS
WOQYK-FM 33,500
WRBQ-FM 31,800
WFUS-FM

WMTX-FM

WFLA 18,100
WSJT-FM 17,400
WDUV-FM

WWRM-FM
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