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GRAB LIFE BY THE HORNS

Best Customer Prospects




Profile Comparison
Dodge Owner and Radio Disney Listener

Radio Disney super-serves the 35-44 demo with disposable income to spend!
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Maost Often Indesx

Radio Disney Listeners are 58% More Likely to be Dodge Owners
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Cume Index

Radio Disney Listeners are 20% More Likely to Buy an American Vehicle
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Radio Disney Delivers New Vehicle Buyers, especially Van/Truck/SUV
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Radio Disney Dramatically Outperforms the Market
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STAGE IN LIFE CYCLE--CHILDREN--ANY AGE 13-17
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In Delivering Families...Great Prospects for SUV's
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