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Profile of Frequent Beer Consumer in Lexington Market
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Media Day Analysis

Report: MEDIL DAY ANALY SIS THE MEDIA &LCIT Target Market
Market: LEFIMGTON, KY for APR-MAY 2006

Bases: GEMERAL BASE = ADULTS AGE 15+

Target: PAST 2HWEEMS DRAMNK BEER O E + DAYS

Basze Population: 393,400 Target Percent: 6.5 Target: 26,700

Frequent Beer Consumers Spend Over 36% of Their Media Day with Radio

WEB SITES 15.28%

RADIO 36.11%
OUTDOOR 10.29%

NEWSPAPER 3.90%

TELEVISION 34.43%




Clear Channel Listeners are 43% More Likely
Than the Market Average to be FREQUENT BEER CONSUMERS

Repart: MARKET INDEX REPORT, MULTIFLE TARGET SIMNGLE MEDIA THE MEDIA AUDIT
hdarket: LEXIMGTOM, KY for APR-bAY 2006

Bazes: GEMERAL BASE = ADULTS AGE 18+

tedia: CLEAR CHANMEL RADIC
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Clear Channel Stations are Highly Targeted
In Reaching Frequent Beer Consumers

Report: RAMKER REPCRT THE MEDIA ALIDIT
Market: LEXIMGTON, Y for APR-hAY 2008

Bazes: GEMERAL BASE = ADULTS AGE 15+

Target: PAST 2AMEEKS DRARMK BEER OM E + DAYS

Baze Population: 393 400
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WLKT-FM

WLAP

WKQQ-FM

WBUL-FM

WMXL-FM

WMKJ-FM

206

214

200

250




Clear Channel is THE Radio Cluster to Reach the MOST
Frequent Beer Consumers

Report: RAMKER REPORT THE MEDIA ALUDIT
harket: LEXIMGTOM, WY for APR-MAY 2006

Bazes: GEMNERAL BASE = ADULTS AGE 15+

Target: PAST 2-WEEKS DRANK BEER OM & + DAY'S

Baze Population: 393 400 Y In Target: 6.5%

Cume Ratings

Target Persons: 26,700

Clear Channel Radio Reaches the MOST Frequent Beer Consumers
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Clear Channel Reaches 74.2% of Frequent Beer Consumers
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