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Pennsylvanians Generate Over 2
Million Casino Trips

States Generating Over 2 Million
2005 Casino Trips
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1-in-5 Pittsburgh Adults Visited a

Casino Iin the Past

Year

Report:
Market:
Bases:
Target:

TARGET QUICK PROFILE

PITTSBURGH, PA for MAR-APRSSEP-OCT 2005
ADLULTS AGE 18+

WISITED A GAMBLING CASING 1+ TIMES PAST YEAR

Base Population: 1,813 676

THE MEDIA AUDIT

% in Target: 204

All Groups
TOTAL

Target Persons: 369,311

Target Profile

Age Analysis
21.24i 2

Gender Profile

Total Income: $23,276,108,500
Mean Income: $63,026 2534 | 12.6% Male 44.2%
35.44 20.8%
Mean Age: 52 £
15.54 19.6%
Home Owners: 86%
55.64 22.5%
Mean Home Value: $164,924 65.71 18.1% Female 55.8%
Mean Miles Past Week: 198 75+ ! 8.3%
0 35 0 70
Ethnicity Profile Education Profile
White 85.9% <15k g 2.8% HS. or Less [l 2.3%
15.25K
Black 8% 25.35K H.S. Graduate 12.2%
35.50K 24.2%
Hispanic | 0.6% Some College 25.6%
50.75K
Asian [ 1.7% 75-100K One Degree 20%
100-150K
other [N 3.9% 150K+ Two+ Degrees 9.3%
0 100 0 40 0 55
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Pittsburgh Gamers

are more likely to be age 35-44 or 55-74, and earn $75k+

THE MEDIA AUDIT
TARGET MARKET PROFILE REPORT

REPORT MARKET: PITTSBURGH, PA

REPORT BASE:  ADULTS AGE 13+

REPORT PERIOD: MAR-APRISEP-OCT 2008

TARGET: WISITED A GAWBLING CASIND 1+ TMES PAST YEAR

BASE PORLILATION: 1,513,675 % IN TARGET: 20.4% TARGET RERSONS: 368,310

MARKET TARGET
PROFILE PROFILE

WMARKET PROFILE GROURS PERCENT PERCENT INDEX 0 100 200 300
GENDER$-MALE 47.1 442 53—

GENDER3-FEMALE 524 555 105 ——

AGES-15-20 43 . -

AGES-21-24 B4 20 20 -

AGES--25-34 139 16 o) I

AES-aha 165 0 126 |

| i [iKi] T 7

AGES-Ei1-54 0.0 104 105

BIES- 564 6.0 715 140 I

AGES-65-74 1.7 14.1 171

] e [ 3 77 I

ETHNICITY--UHITE 8.5 2.4 00—

ETHNICITY--BLACK 74 80 05—
ETHNICITY--HISPANIC 04 0 72—

ETHNICITY--ASIAN 14 17 11—

INCOME--< 15K 55 73 51—

INCOME- 15K 25K 134 0.4 75—

INCOME-25K:35K 137 147 07—

INCOME-35K:50K 4.1 4. 00—
| (N OME. 60175k 174 1.5 0;_ I—

INCOME-75K-AD0K 127 164 132
INCOME-100K-150K 80 87 05—

K OME-- 150K+ 43 57 134
EDUCATION-H.5. OF LESS .2 14 36—

EOUCATION-H.5. GRADUATE 402 42 105 I—

EDUCATION--$0ME COLLEGE 14 24 f 114 —
EDUCATION-COLLEGE DEGREE 00 200 00—
EOUCATION--ADVANCED DEGREE 0.6 83 37—

I
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Casino Games by Age

Favorite Games by Age

According to the Harrah’s
I 2006 Gamer Profile

EHtEElJPDHBr {Met)

750  74% — Table Gamers skew young

01 - .02 8% T4 T%
$.05 - .10 9% 17%  18% — Slot Players skew older
%25 - .50 4 2% 405
1200 - 4.00 89 T %
25.00 + 196 1%

Tabxke Games 1 0¥ L= 5]

8%

840

1%

1.4%0

290 690 5%
]

]

1%

5%

%

Blackjack/Z1

Roulette 19 1%
Craps 1% 1%
Live Poker 19 20
other 5% 5%
Don't Kknow 2%
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WQED-PBS Reaches the Youn

Table-Gamer

er

Report:
harket:
Bases:

hMedliz:

Target:

MEDIA PROFILE REPORT

THE MEDIA ALDIT

PITTSBURGH, PA for MAR-APRISEP-OCT 2008

ADULTS AGE 18+
C13WGEED PBS TOTAL
ADULTS--AGE 25-49

Media Persons: 776516

Target Percent: 31 .4%

Al Groups

Target Persons: 244 647

Nearly a Third of WQED PBS Viewers are Age 2549

TARGET 31.4%

OTHER GZ.6%

MEDIA AUDIENCE ANALYSIS 15 BASED ON 873 RESPOMDENTS IN THE AUDIEMCE OF THE MEDIA
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And WQED-PBS Targets th

Slot-Player

e Older

Repart: MEDIL PROFILE REPORT

Market: PITTSBURGH, PA for MAR-APRISEP-QCT 2008
Bases: ADULTS AGE 18+

Medis: C13WGED PBS TOTAL

Target: ADULTS--AGE 50 PLUS

Media Persons: 776516

THE MEDIA ALDIT

Target Percent: 60.1%

Al Groups

Target Persons: 467 577

60% of WQED PBS Viewers are Age 50 Plus

OTHER 29.9%

TARGET G0.1%

MEDIA AUDIENCE ANALYSIS 15 BASED ON 873 RESPOMDENTS IN THE AUDIEMCE OF THE MEDIA
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40% of Pittsburgh Casino Gamers

Watch WQED-PBS

Report: RAMNKER REPCRT THE MEDIA AUDIT
Market: PITTSBURGH, PA for MAR-APRSSEP-OCT 2008

Bazes: ADULTS AGE 18+

Target: WISITED A GAMBLING CASING 1+ TIMES PAST YEAR

Base Population: 1,813 675 % I Target: 20.4%

Cume Ratings

Target Persons: 369,310

WQED PBS Top Day-Parts for Reaching Casino Gamers

C13WQED PBS 8-1 F'M__ 380
C13WQED PBS T 3-8F‘ru1__ 34.4

C13WaQED PBS E-TPM__ 329
C13WQED PBS 7-7 SPM__ 328

C13WQED PBS 5-6PM

C13WQED PBS 4-5 PM

C13WQED PBS 7-9 Al

40

a0

BAZED OM 457 RESPONDENTS OUT OF THE TOTAL SAMPLE OF 2,080 BASE # OF RESPONDENTS
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WQED-PBS Gamers Spent Over $23.7
Million on Alcohol at Restaurants

Repart: AMMUAL COMNSUMER BUYING POWER RAMKER REPORT THE MEDIA &UDIT Total Expenditures -- Cume Rating §'s
Market: OITTSELEREH b for e n D rcED —eT 200

Baszes: YISITED A GAMBLING CASING 1+ TIMES PAST YEAR

Target: ALCOHOLIC BEVERAGES AT RESTALURANTS, CAFETRS, DRIVE

Base Population: 369,310 % I Target: 20.8% Target Persons: 76,9587

Total Expenditures -- Cume Rating $'s

C13WQED PBS TOTAL 23,737,972

BASED Ol 530 RESPORNDENTS OUT OF THE TOTAL SAMPLE OF 457 BASE # OF RESPONDENTS
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WQED-PBS Gamers Spent $78 Million on

Lunches & Dinners at Full-Service Restaurants

Repart: AMMUAL COMNSUMER BUYING POWER REPCRT THE MEDIA &UDIT Cume § Repart
Market: DILISEURSH P for bAAE #DEACED —-T 200

Baszes: YISITED A GAMBLING CASING 1+ TIMES PAST YEAR

hedis: C13WGQED PES TOTAL

Base Population: 369,310 % In Media Audience: 40.2% Media Perzons: 148 562

Cume $ Total Expenditures

LUNCH AT FULL SERVICE RESTAURAMTS 23,675,274

DIMNMER AT FULL SERVICE RESTAURAMNTS 54,377,748

TOTALS 78,053,024

I I 1
0.0e+00 2.0e+07 4.0e+07 G.0e+07 8.0e+07

BAZED Ohl 205 RESPORNDENTS OUT OF THE TOTAL SAMPLE OF 437 BAZE # OF RESPONDENTS

Rivers

CASINO
PITTSBURGH



WQED-PBS Viewers Spend
Person on Gaming & Betting

More per
Activities

Report: AMMUAL CONSUMER BUYING POVYER RANKER REPORT THE MEDIA AUDIT
Market: PITTSBURGH, PA for MAR-APRSSEP-OCT 2008

Bazes: ADULTS AGE 18+

Target: LOTTERIES AND PARI-MUTLEL AND GAMBLING LOSSES

Base Population: 1,813 675 % I Target: 32.6%

Average $'s Expenditure -- Most Often Rating

Target Persons: 590 937

Average $'s Expenditure -- Most Often Rating

C13WQED PBE TOTAL

Ca3WPGH FOXTOTAL

G4 WTAE ABC TOTAL

G2 RDEACBE TOTAL

C11 WFKI MBC TOTAL

WDWE-Fhl

2,470

I I I
0.0000 0.0005 0.0010 0.0015

I 1
0.0020 0.0025

BASED OM 720 RESPONDENTS OUT OF THE TOTAL SAMPLE OF 2,050 BASE # OF RESPONDENTS
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WQED-PBS Viewers Lost Over $382.6

Million on Gaming and Betting

Report: AMMUAL CONSUMER BUYING POVYER RANKER REPORT THE MEDIA AUDIT Total Expenditures -- Cume Rating §'s
Market: PITTSBURGH, PA for MAR-APRSSEP-OCT 2008

Bazes: ADULTS AGE 18+

Target: LOTTERIES AND PARI-MUTLEL AND GAMBLING LOSSES

Base Population: 1,813 675 % I Target: 32.6% Target Persons: 590 937

Total Expenditures -- Cume Rating $'s

C13WQED PBES TOTAL 392,688,704

WED-Fh 15,138,071

BASED OM 720 RESPONDENTS OUT OF THE TOTAL SAMPLE OF 2,050 BASE # OF RESPONDENTS

Rivers
CASINO

PITTSBURGH



Additional Slides — No Casino
Gamer Base
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WQED-PBS Viewers Spent Over $144.9
Million on Alcohol at Restaurants

Report: AMMUAL CONSUMER BUYING POVYER RANKER REPORT THE MEDIA AUDIT Total Expenditures -- Cume Rating §'s
Market: PITTSBURGH, PA for MAR-APRSSEP-OCT 2008

Bazes: ADULTS AGE 18+

Target: ALCOHOLIC BEVERAGES AT RESTAURANTS, CAFETRS, DRIVE

Base Population: 1,813 675 % I Target: 23.2% Target Persons: 421 270

Total Expenditures -- Cume Rating $'s

C13WQED PBS TOTAL 144,948,336

0 50 100 150

BASED OM 424 RESPONDENTS OUT OF THE TOTAL SAMPLE OF 2,050 BASE # OF RESPONDENTS
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WQED-PBS Viewers Spent $508.7 Million

on Lunches & Dinners at Full-Service Restaurants

Report: AMMUAL CONSUMER BUYING POVWER REPCRT THE MEDIA AUDIT Cume § Repart
Market: PITTSBURGH, PA for MAR-APRSSEP-OCT 2008

Bazes: ADULTS AGE 18+

hedia: C13WWGEED PBS TOTAL

Base Population: 1,813 675 % In Media Audience: 42.9% Media Perzons: 778518

Cume $ Total Expenditures

LUNCH AT FULL SERVICE RESTAURAMTS 153,742,080

DIMNMER AT FULL SERVICE RESTAURAMNTS 394,978,144

TOTALS 508,720,224

I I I I 1
0.0e+00 1.0e+08 2.0e+08 3.0e+08 4.0e+08 5.0e+08 6.0e+08

BASED OM 873 RESPONDENTS OUT OF THE TOTAL SAMPLE COF 2,050 BASE # OF RESPONDENTS

Rivers

CASINO
PITTSBURGH



	Slide Number 1
	Pennsylvanians Generate Over 2 Million Casino Trips
	1-in-5 Pittsburgh Adults Visited a Casino in the Past Year 
	Pittsburgh Gamers �are more likely to be age 35-44 or 55-74, and earn $75k+ 
	Casino Games by Age
	WQED-PBS Reaches the Younger Table-Gamer
	And WQED-PBS Targets the Older Slot-Player
	40% of Pittsburgh Casino Gamers Watch WQED-PBS
	WQED-PBS Gamers Spent Over $23.7 Million on Alcohol at Restaurants
	WQED-PBS Gamers Spent $78 Million on Lunches & Dinners at Full-Service Restaurants 
	WQED-PBS Viewers Spend More per Person on Gaming & Betting Activities
	WQED-PBS Viewers Lost Over $382.6 Million on Gaming and Betting
	Additional Slides – No Casino Gamer Base
	WQED-PBS Viewers Spent Over $144.9 Million on Alcohol at Restaurants
	WQED-PBS Viewers Spent $508.7 Million on Lunches & Dinners at Full-Service Restaurants 

