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Report: MEDLA QUICK PROFILE THE MEDLA AUDIT Audience Profile
Market: MLIAMUFT. LAUDERDALE, FL for NOVW '07-JAN 2008 TOTAL
Bases: ADULTS AGE 18+

Media: VWLRN-FM

Base Population: 3,128,500 % in Media: 7.8 Media Persons: 250,100

[ Audience Profile |

Total Income: $20,669,000,000
WIEERINPIStEnERS
ave a

Mean Age: 47 : g\ Combined income

Mean Income: $82,643

[ Miami
ol over

Mean Home Value: $483,617 $20 .6 Billien

Home Owners: 85%

Mean Miles Past Week: 256
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Report: MARKET INDEX, MULTIPLE TARGET SINGLE MEDLA REPORT THE MED
Market: MIAMUFT. LAUDERDALE, FL for HOW "07-JAN 2008 -
Bases: ADULTS AGE 18+ 0 (D C 0
Media: WVWLRN-FI
- € - £ CA e,
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WLRN Listener Profile |

el el Average Resident

OCCUPATION-BUSINESS OWNER/PARTNER/CORP.OFFICER 142% more likely to be Business OQwners & CEQ'’s

OCCUPATION-FPROFESSIOMNAL TECHMICAL

OCCUPATION-PROFPRIETORS MANAGERS




Want to enhance your
Business through positive
word of mouth ?

Who would your potential customers consult ,
regarding partners for business services....... C
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Report: RANKER REPORT THE MEDIA AUDIT
Market: MIAMUFT. LAUDERDALE, FL for NOV '07-JAN 2008
Baszes: 3
Target: OPINION LEADER
A % In Target: 4.7% / They wOUZd aSk
: DIN1C eade
[ )
a WLRN Listener!
Cume Cume
Rank |Media Persons Rating 0 10 19 29'
1 WLRN-FM 42,700 282
2 WBGG-FM 41,100 272
3 WFLC-FM 38,800 257
4 WIOD 30,300 20.0
5 WMXJ-FM 24 600 16.3
& WINZ 22,100 146
7 WLYF-FM 18,700 12.4 WLRN reaches more
8 WHYLFM 18,600 12.3 ..
9 WHDR-FM 18,500 122 ODIHIOH Leaders
10 WaQl 14,800 9.5 I
11 WAMR-FM 14,300 o5 than any other
12 WOAM 13,800 9.2 . .
pehtee 12400 —-_— local radio station.
14 WMIB-FM 11,000 7.3
15 WCMQ-FM 10,200 &7 I
16 WEDR-FM 7,800 .2
17 WQBA 6,900 45 I
18 WAXY 6,300 45
19 WKIS-FM 8,300 42
20 WRMF-FM 5,500 1.6 N
I 21 WRP-FM 5,400 3.6 N
22 WFTL 5,200 3.4
23 WXDJ-FM 4,300 3.2




In 2007 WLRN’s Listeners spent over
$96 Million on Accounting Fees

Report: ANNUAL CONSUNER BUYING POWER COMPOSITION REPORT THE MEDLA AUDIT

Market: MIAMUFT. LAUDERDALE, FL for JUN-JUL/NOV'OT-JAN 2002

Bazes: ADULTS AGE 18+

Media: WLRN-FM

Base Population: 3,185,500 % In Media Audience: 8.2%
Media Total Average

Targetz Persons Ly} L3

ACCOUNTING FEES 54,600 96,113,824 1,758




in conclusion:
e WLRN showcases the best of South Florida Residents
e point #2
e point #3

e point #4
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