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Competitive Position in the Detroit Market

Bank One / Chase Bank is the Market Leader,
With nearly 14% of Detroit Metro Adults as Customers...
Followed by Standard Federal.

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR M&Y-JUL 2005
BASE: TOTAL ADULTS

PRIMARY TARGET: ADULTS--AGE 18 +

Tatal Audience: 3,461 600

Targets Target Settical
Persons Percent

CUSTOMER--ALL CREDIT UMICNS [MET] 762,300 220
CUSTOMER--BARNK OME f CHASE BARK 475,900 138
CUSTOMER--STAMDARD FEDERAL BARK 403,500 1.7
CUSTOMER--COMERICA BARK 307 500 .9
CUSTOMER--MATIOMNAL CITY BANK 299,400 g.6
CUSTOMER--CHARTER OME BAMK 291,200 d.4
CUSTOMER--FIFTH THIRD BaRK 134,900 39
CUSTOMER--DEARBORM FEDERAL CREDIT LIMICH 115,300 3.3
CUSTOMER--HUMTIMGTOMN MATIONAL BAMK 105,200 31
CUSTOMER--BARNK OF AMERICA, 104,000 3.0
CUSTOMER--CREDIT UMICR ORE 93,300 29
CUSTOMER--TCF MATIONAL BAMK a1 600 26

THE
@bserver (5 Eccentric . . .
ugwépm Source: The Media Audit Detroit May-July 2005
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Competitive Position in the Detroit Market

Standard Federal is Huntington’s Primary Competitor, with 14.7%
Of Huntington’s Customers also banking at Standard Federal.

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR MAY-JUL 2005

BASE: TOTAL ADULTS

PRIMARY TARGET: CUSTOMER--HUNTIMGTOMN MATIONAL BAMK

Tatal Audience: 3,461 600 % In Target: 3.1

Targets Total Target Harizontal Yertical
Perzonz Petsons Percent Percent

CUSTOMER--STAMDARD FEDERAL BAMNK 403,500 15,900 3.9 147
CUSTOMER--BAMNK OME F CHASE BANK 476,300 14,500 3.0 134
CUSTOMER--ALL CREDIT UMICHS [MET] 62,300 T,7o0 1.0 71
CUSTOMER--CHARTER ORE BANK 291 200 2,600 1.9 5.2
CUSTOMER--BAMK OF AMERICA 104,000 3,800 37 3.4
CUSTOMER--FIFTH THIRD BARMK 134,300 3,400 2.3 31
CUSTOMER--MATIOMAL CITY BARK 295,400 3,400 11 31
CUSTOMER--COMERICA BANK 307,500 2,700 0.4 2.5

THE
(‘Dhsewer&i&ccmm Source: The Media Audit Detroit May-July 2005
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Huntington Customers - BANK SERVICES

60.8% of Huntington Customers Have an IRA/KEOGH Account
at a Financial Institution

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR M&Y-JUL 2005

BASE: TOTAL ADULTS

PRIMARY TARGET: CUSTOMER--HUNTIMGTOMN MATIONAL BAMK

Tatal Audience: 3,461 600 Yo In Target: 3.1

Targets Tatal Target Harizontal Yertical
Persons Persons Percent Percent

HAYVE IRAMEOGH ACCOUMT 1,303,200 65,800 S0 e—)p  BO0E
HANE A 401K ACCOUNMT 1,347 800 47,800 3.3 44 2
HANE COYSSAVINGS CERTIFICATES 936,000 41 600 4.4 3.4
HANE CAR LOAR 1,138,700 41 500 36 354
HAYE HOME EQUITY LOAR ga5,400 41,100 4.6 ]
TRADED STOCKSBONDSSECURITIES DURIMG PAST YEAR g20,700 33,300 av 326

THE
@bserver (5 Eccentric . ] )
ugwépm Source: The Media Audit Detroit May-July 2005
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Huntington Customers - LIFESTYLE

The Largest Percentage of Huntington Customers
Are Affluent Full Nesters at 18.1%.

Also, Huntington Customers are 192% more likely

than the market average to be Maturing Yuppies.

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR MAY-JUL 2005

BASE: TOTAL ADULTS

PRIMARY TARGET: CUSTOMER--HUNTIMGTOMN MATIONAL BAMK

Tatal Audience: 3,461 600 % In Target: 3.1

Targets Total Target Harizontal Yertical
Perzonz Petsons Percent Percent

AFFLUEMT FULL MESTERS--$73K +HIDS AT HOME 205,400 19,600 3.9 — 151
GRAYING AFFLUENTS--AGE S0+FAMILY INCORE 350,000+ 325,000 13,600 3.3 17.2
AFFLUEMT EMPTY MESTER--F20K+MO KID'S HOMESAGE 43+ 435,200 16,100 3.3 149
MATURIMG % UPPIE--25-4442 . GRADTECH-PROF-MGRMKIDS 131,700 12,000 91 1141
W OUMNG WYITH MORMEY --AGE 18-3455100,000+ IMCORME 110,900 E,300 5.1 6.3
AFFLUEMT WurORKIMG WWORMER--F AMILY IMCORE §75,000+ 236,300 3,800 23 34
YUPPIES--&GE 21-34C0LLEGE GRADITECH-PROF-MGR JOB 100,500 5,700 av 33
AFFLUEMT WWHITE COLLAR WORKER--FARMILY INCORME $1 00K+ 281,900 2300 0.4 2.3

THE
@bserver (5 Eccentric . . .
ugwépm Source: The Media Audit Detroit May-July 2005
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Huntington Customers - MORTGAGE PROSPECTS

Mortgage Prospects: Over 15,000 Huntington Customers are active HOME BUYERS.
Refinancing: 82.4% of Huntington Customers are HOME OWNERS, and are 100%
more likely than the market average to have home values of $500K+.

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR MAY-JUL 2005

BASE: TOTAL ADULTS

PRIMARY TARGET: CUSTOMER--HUNTIMGTOMN MATIONAL BAMK

Tatal Audience: 3,461 600 % In Target: 3.1

Targets Tatal Target Horizontal Settical
Persons Persons Percent Percent

PLAMN TO BUY A HOME DURING MEXT 2 YEARS 444 500 — 15,200 3.4 14.0
PLAMN TO BUY A HOWME DURING MEXT 2 YEARS--MOW CiNI 278,600 11,500 4.2 1049
PLAMN TC BUY & HOWME DURIMNG MEXT 2 YEARS--MCW REMT 136,700 3,400 22
PLARN TO BUY A HOWME MEXT 2 YEARS--F30K+ INCORME 255 200 g,100 24
MARKET WALUE OF HOME--UNMDER $100,000 255,500 8,300 3.3
MARKET % aLUE OF HOME--$100,000-%193,335 1,021,100 27,00 27
MARKET % aLUE OF HOME--F200,000-%233,335 328,000 14,400 27
MARKET % ALUE OF HOWE--$300 000-5393 395 204 ;300 12800 6.3
MARKET “ALUE OF HOWME--$500,000 + 147,100 9,200 6.3
HORE CAWMER--CAWELLIMG LIRIT--CANRED 2,743,800 33,200 3.3

THE
@bserver (5 Eccentric . . .
ugwépm Source: The Media Audit Detroit May-July 2005
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Huntington Customers - CAR LOAN PROSPECTS

One-Third of Huntington Customers Plan to Buy a Vehicle this year.
29.4% Plan to Buy NEW, and are 130% more likely than the market to buy a new vehicle.
They are 111% more likely to spend over $30,000 on their vehicle purchase.

REPORT: CROSSTABR REPORTS

MARKET: DETROIT, Ml FOR MAY-JUL 2005

BASE: TOTAL ADULTS

PRIMARY TARGET: CUSTOMER--HUNTIMGTOMN MATIONAL BAMK

Tatal Audience: 3,461 600 % In Target: 3.1

Tatal Target Harizontal Yertical
Persons Perzonz Percent Percent

-CARMNAMNTRUCKSSLN 751,700 35,200 4.7 — 325
PLAMN BILY--MEN CARMA AMTRUCKSLY 442 200 3,800 7.2 294
PLAMN BILY--USED CARM AMTRUCHSSY 237,700 3,400 1.3 31
PLARN BIY--CAR 254 500 G500 2.4 6.3
PLAMN BILY -5 ARTRUCK S 395,500 18,700 4.7 17.3
PLAMN BUY--DOMESTIC CARMAMTRUCKSUY B17 G600 25,400 4.5 262
PLAMN BN --FOREIGM CARMN ARTRUCH SN G4 200 f,500 10.6 6.3
PLARN BIY--WILL PAY $20000 PLUS FOR MEXT YEHICLE 457 300 35,200 7.5 325
PLAMN BIY-MILL PAY $30000 PLUS FOR MEXT YEHICLE 160,500 10,600 BB 9.5

THE
@bserver &5 Eccentric

NEWSPAPERS

Source: The Media Audit Detroit May-July 2005
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O&E Outperforms the Market in Users of Financial Services

OBSERVER & ECCENTRIC READERS

MARKET INDEX = 100

HAVE IRA/KEOGH ACCOUNT

HAVE CD'S/SAVINGS CERTIFICATES

HAVE A 401K ACCOUNT

HAVE HOME EQUITY LOAN

TRADED STOCKS/BONDS/SECURITIES DURING PAST YEAR

THE
@bserver &5 Eccentric

NEWSPAPERS

Source: The Media Audit Detroit May-July 2005
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O&E Readers Have Accumulated Wealth

OBSERVER & ECCENTRIC READERS

MARKET INDEX = 100

LIQUID ASSETS [CASH/STOCKS/CD'SETC]--$250K PLUS

THE
@bserver (5 Eccentric . . .
ugwépm Source: The Media Audit Detroit May-July 2005
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O&E Readers Are Business Leaders and
Business Banking Decision-Makers

OBSERVER & ECCENTRIC READERS

MARKET INDEX = 100
BUSINESS OWNER/PARTNER/CORPORATE OFFICER

INFLUENCE BUSINESS BANKING DECISIONS

THE
@bserver (5 Eccentric . . )
ugwépm Source: The Media Audit Detroit May-July 2005
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O&E Outperforms the Market in Delivering
CAR LOAN and HOME MORTGAGE PROSPECTS.

OBSERVER & ECCENTRIC READERS

MARKET INDEX = 100
PLAN BUY--CARVANTRUCK/SUV

PLAN TO BUY A HOME DURING NEXT 2 YEARS

THE
@bserver (5 Eccentric . . )
ugwépm Source: The Media Audit Detroit May-July 2005
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Huntington National Bank and O&E are a great Gender Match.
Both Skew Female.

Huntington Bank Customer Gender Profile Observer & Eccentric Gender Profile

"%II H un tlng ton @bserver gi&ccmﬁ:

NEWSPAPERS

MALE 38.8%

MALE 45.6%

FEMALE 54.4%

FEMALE 61.2%

THE
@bserver (5 Eccentric . ] )
ugwépm Source: The Media Audit Detroit May-July 2005
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Huntington and O&E are a great Age Demo Match.
66% of Huntington’s Customers are 25-64...and 73% of O&E’s Readers are 25-64.

Report: AGE DEMO AMALY SIS THE MEDIA AUDIT Age Demo Analysis
Market: DETROIT, M1 for MAY-JUL 2005

Bazes: GEMERAL BASE = ADULTS AGE 18+

ez CBSAECCEN*SUN OF THU

Target: CUSTOMER--HUMTIMGTOMN MATIOMAL BARNK

Total Market Persons: 3 461 800 Media Percent: 15 6% Media Perzons: 644,300
Total Market Persons: 3 461 800 Target Percent: 3.1% Target Per=zons: 108,200

CUSTOMER--HUNTINGTON NATIONAL OBS&ECCEN*SUN OR THU
BANK

BELOW TARGET IN TARGET (25-64) ABOVE TARGET BELOW TARGET IN TARGET (25-64) ABOVE TARGET

THE
-‘p -
(‘Dhsewer&uccmm Source: The Media Audit Detroit May-July 2005
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O&E is a Market Leader in number of
Huntington current CUSTOMERS reached.

HUNTINGTON NATIONAL BANK CUSTOMERS

DETROIT NEWS "WEEKDAY
FREE PRESS ' "WEEKDAY
OBS&ECCEN'SUN OR THU
OAK. PRESS " 'SUNDAY

OAK. PRESS" " "WEEKDAY

THE
@bserver 5 Eccentric - . .
"Ewém Source: The Media Audit Detroit May-July 2005
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O&E is a Market Leader in the number of
Huntington’s prime COMPETITORS reached.

Report: COMPOSITE AVERAGE REPORTS THE MED!2, AUDIT Cume Rating
harket: DETROIT, Ml for MAY-JUL 2005

T =R 0 = (R = R T He £ P s =i |

Target 1: CUSTOMER--ALL CREDIT UNMICHS [MET]
Target 2 CUSTOMER--BAMK OF AMERICA
Target 3 CUSTOMER--BAMK OME ¥ CHAZE BAMNK
Target 4 CUSTOMER--CHARTER OMNE BARK

- __ D

=l e (=] N

HUNTINGTON'S BANK COMPETITORS

FREE PRESS " " "WEEKDAY

DETROIT NEWS "WEEKDAY

OBS&ECCEN'SUN OR. THU

OAK. PRESS " "WEEKDAY

OAK. PRESS"*"SUNDAY

THE
@bserver 5 Eccentric - . .
"Ewém Source: The Media Audit Detroit May-July 2005
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O&E is the MOST HIGHLY TARGETED & EFFICIENT in reaching
HOME MORTGAGE / AUTO LOAN Prospects.

COMPOSITE AWYERAGE REPORTS THE MEDIA ALUDIT Cume Index
DETROIT, M1 far MAY -JUL 2005
w al Bh e Gl T i = |
PLAN BILNY--CAR M ANTRUCK SN
PLAN TO BUY & HOME DURING MEXT 2 YEARS

HOME BUYERS / AUTO BUYERS

OBS&ECCEN"SUN OR THU

DETROIT NEWS "WEEKDAY

OAK. PRESS " "WEEKDAY

FREE PRESS** "WEEKDAY

OAK. PRESS**"SUNDAY

THE
@bserver 5 Eccentric - . .
"Ewém Source: The Media Audit Detroit May-July 2005



https://www.huntington.com/�

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16

