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Reaching LaSalle Bank’s Best Customer Prospects
In the
Detroit Market
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LaSalle Bank

ABN AMRD
Report: TARGET PROFILE REFORT THE MEDIA AUDIT Age Analysis
Market: DETROIT, Ml for MAY-JULMOYW'05-FEB 2006
Baszes: GEMERAL BASE = ADULTS AGE 15+
Target: CUSTOMER--LASALLE BANK
Base Populstion: 3,461 500 % In Target: 12.3% Target Persons: 426 700

Age Profile of LaSalle Bank Customers

18-24 7.5% 75+ 5.1%
65-74 6.7%

25-34 17.4%

55-64 17.7%

35-44 22.0%

45-54 23.7%

Prime Demo is 35-64




el .

@
b
@
b
N
@
>
b
\Q
\Q
Ul

LaSalle Bank
ABN AMRO

Customer Gender Profile
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Repott:
Market:
Bases:
Target:

TARGET PROFILE REPORT

DETROIT, MI for MAY-JULMON'05-FEB 2006
GEMERAL BASE = ADULTS AGE 18+
CUSTOMER--LASALLE BARK

Base Population: 3,461 500

THE MEDI& ALUCIT

Y In Target: 12.3%

Gender Profile

Target Persons: 426 700

Gender Profile of LaSalle Bank Customers

MALE 51.6%

Nearly a 50/50 Gender Split

FEMALE 48.4%
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LaSalle Bank
ABN AMRO

Customer Ethnicity Profile

Report:
Market:

Bases:
Target:

TARGET PROFILE REPORT

DETRiOIT, bl for AN -JULMOY'05-FEB 2006
GEMERAL BASE = ADULTS AGE 18+
CUSTOMER--LASALLE BANK

Baze Population: 3 461 500

THE MEDIA AUDIT

% In Target: 12.3%

Ethnicity Profile

Target Persaons: 426 700

Ethnicity Profile of LaSalle Bank Customers

OTHER 3.2%
ASIAN 0.9%
HISPANIC 3.7%

BLACK 16.9%

WHITE 75.3%

An Ethnically Diverse Customer Base
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LaSalle Bank
ABN AMRO
Report: TARGET PROFILE REPCRT THE MEL!&, ALDIT Annual Income
Market: DETROIT, M for MAY-JULMOY'05-FEB 2006
Bases: GEMERAL BASE = ADULTS AGE 15+
Target: CUSTOMER--LASALLE BAMK
Basze Populstion: 3,481 500 Y In Target: 12.3% Target Persons: 426 700

Income Profile of LaSalle Bank Customers

< 25K 8.9%

25K - 34K 9.2%

7oK+ 43.0%

35K - 49K 14.2%

50K - T4K 24.7%

Upscale Clientele
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LaSalle Bank and V98.7 share very similar Age Profiles.

Repart:
farket:
Bazes:
edia:

Target:

Total Market Perzons: 3 461 600
Total Market Perzons: 3 461 600

AGE DEMO AMALYSIS THE MEDIA AUDIT
DETROIT, M for MOY '05-FEB 2006

GEMERAL BASE = ADULTS AGE 18+

WA -F A

CUSTOMER--LASALLE BANK

Media Percert: 8.7%
Target Percent: 13.1%

Age Demo Analysis

Media Persons: 293 500
Target Persons: 424 500

100—

CUSTOMER--LASALLE BANK

100—

BELOW TARGET IM TARGET (35-64) ABOWE TARGET

WVMV-FM

ABOWE TARGET

BELOW TARGET IM TARGET (35-64)
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V98.7 WVMYV Listeners are 14% more likely than the market average
to be LaSalle Bank Customers

Report: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA THE MEDIA AUDIT Cume Inde:x
harket: DETROIT, Ml for MAN-JULMOYW'05-FEB 2006

Bases: ADLULTS

Media: W -F I

V98.7 Outperforms the Market in Delivering LaSalle Bank Customers

MARKET INDEX = 100 100

CUSTOMER--LASALLE BANK 114
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V98.7 delivers top-level business banking decision makers.

Repart: MARKET INDEX REPORT, MULTIPLE TARGET SIMGLE MEDIA, THE MED&, ALIDIT Most Often Incex
hlarket: DETROIT, Ml for bAY-JULMCY'05-FEB 2006

Bazes: ADULTS

Ml i WY -F )

WVMV QOutperforms the Market in Top-Level Business Decision Makers

MARKET INDEX = 100

BUSINESS OWNER/PARTNER/CORPORATE OFFICER 134

INFLUENCE BUSINESS BANKING DECISIONS 130
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VV98.7 is a Market Leader in delivering the most LaSalle Bank Customers.

Report: ADJUSTED ARBITROM RATINGS RANKER REPCORT THE MEDIA ALDIT
Market: DETROIT, Ml for MOY '05-FEB 2006
Bazes: ZEMERAL BASE = ADLLTS AGE 18+
Target: CUSTOMER--LASALLE BAMK
Davypart: Monday - Sunday Gam to Midnight Arbitror: FALL 2005
Tatal Audience: 3451 900 % In Target Audience: 13.1%
A0H Adjusted A0H &Adiusted
Rank |Media Perzonz Rating
1 LA 5 046 1.1
2 iR -F I 4313 [IR]
3 WRIF-Fh 4307 ng
4 YMIC-Fhi 4111 ng
5 ihE D-F i 39035 na
[ WCIMC-F A 3877 05
7 WILB-Fid 3,865 ns
EE WG -Fid 3522 ns
) LA 3477 ns
10 WD TY-F A 3,283 oy
1 WD -F i 3109 nr
12 WS R-F 2938 0E
13 WDRG-Fi 2 Ea5 IR
14 i - 213 05
15 WyHTD-FA 2105 ns
16 YT 2091 ns
17 WD D-F i 1,991 04
15 W CD-Fi 1,874 0.4
19 CIDR-Fid 1512 0
20 ClIiX-Fhl 1457 03
i DT 1,274 03
22 WD 1,259 03
23 WAL Z-F A 1,258 0
24 Wl RRH-Fi 1,187 03
25 CHMA 1,049 nz
25 WYWCHB 1,017 0z
) WPR-F i M5 nz
2 CHLYY 494 1|
29 WS A G-F i 92 *
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V98.7 is More Highly Targeted in Reaching Business Owners.

Report: RAMKER REPCRT THE MEDIA, AUDIT Mozt Often Index
Market: DETROIT, M for MOY '05-FEB 2006

Bases: GEMERAL BASE = ADULTS AGE 18+

Target: BUSINESS OWvWNERIPARTHMERICORPORATE OFFICER

Basze Populstion: 3,461 500 % In Target: 6.4% Target Persons: 222 500

Business Owner/ Partner/ Corporate Officer

WVMV-FM 195

WJR

WwWJ

200
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V98.7 is More Highly Targeted in Business Banking Decision-Makers.

Report: RAMKER REPORT THE MEDIA, AUDIT Most Often Index
harket: DETRCIT, M for MNOY '05-FEB 2006

Bases: GEMERAL BASE = ADULTS AGE 18+

Target: IMFLUEMCE BUSIMESS BAMKIMNG DECISIONS

Base Population: 3,461 800 % In Target: 51% Target Perzons: 280,500

INFLUENCE BUSINESS BANKING DECISIONS

WVMV-FM

154

WJR

WWJ

200
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