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Repart: MEDIA PROFILE REPORT ADULTS Al Groups
harket: BOSTOM, MA for DEC '04-JAR 2005
hedia: WL R-Fhd

Media Persons: 303,500

Age Analysis
_T4 o
1824 9.6% |"T'5 TR o1 10.1%
25-34 10.6%

45-54 34.2%

35-44 34.7%

Gender Profile

__FEMALE 40.8%

MALE 59.2%

Ethnicity Profile

OTHERS 6.0%
HISPANIC 2.6%

WHITE 91.4%

Annual Income

< 25K 4.1%
25K - 34K 8.7%

50K - T4K 16.8%

ON AIR

The Media Audit Boston Report for Dec '04 — Jan ‘05

Education Profile

HSORLESS 2.8%  apv. DEGREE 13.4%

HS GRAD. SO.O%H

COLL. GRAD. 34.0

SOME COLL. 19.8%
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52.7% of WZLX Listeners Have Children at Home

Feport: MEDIL PROFILE REPORT ADULTS
Market: BOSTOM, M, for DEC '04-J4K 2005

Media: WELM-Fi

Target: STAGE IM LIFE CYCLE--CHILDREN &MY AGE AT HOME

hedia Perzons: 303,500 % In Target Audience: 32.7%

Target Analysis

Target Audience: 180,100

52.7% of WZLX Listeners Have Children in the Home

OTHERS 47.3%

TARGET 52.7%

The Media Audit Boston Report for Dec '04 — Jan ‘05
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WZLX Listeners are 60% more likely than the market average to be Affluent Full Nesters

Feport: MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, ADULT= Cume Index
tarket: BOSTOM, Ma for DEC '04-JAK 2003
tedia: WELR-Fh

WZLX-FM

MARKET INDEX = 100 100

AFFLUENT FULL NESTERS--$75K +/KIDS AT HOME 160

The Media Audit Boston Report for Dec '04 — Jan ‘05
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WZLX Listeners are 44% more likely than the market average to be Affluent White Collar

Report: MARKET IMDEX REPORT, MULTIFLE TARGET SINGLE MEDIA ADULTS Curme Inces
harket: BOSTOM, WA for DEC '04-JAN 2005
heclia: WZLH-Fh

WZLX-FM

MARKET INDEX = 100

AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME $100K+ 144

The Media Audit Boston Report for Dec '04 — Jan ‘05
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WZLX reaches MORE Affluent Families than most of the market’s radio stations
Report: RAMKER REPORT ADULTS Mozt Often Ratings
Market: BOSTOM, MA, for DEC '04-J8M 2005
Target: AFFLUEMT FULL MESTERS--573H +MIDS AT HOME
Total Audience: 4,016 400 % In Target Audience: 17.6% Target Audience; 07 200
s
Maost Often Maost Often
Rank |WMedia Perzons Rating 0 B 13 a0
1 WEEI SE,100 74 |
2 WWBICH-Fh 36,000 51 |
3 WEZLX-FM 34 400 449 ]
4 W THI-Fh 34,300 49 |
g WSS H-F I 33,800 448 ]
g WRKD 3,300 4.4 ]
7 WERS-FM 27 GO0 = |
g ‘i ERH-F 26,300 37 |
9 WISDE-Fi 25 600 3E I
10 WBZ 25000 35 |
11 WERS-Fh 24 800 35 |
12 WWRCIR-Fhi 20,700 29 |
13 W IMAR-F b 17,800 25 I
14 WhBR-Fi 15,300 22 |
13 WA AF -Fid 13,000 21 |
16 ittt L -F R 12,200 1.7 |
17 WILD 12,100 1.7 |
18 WISEH-FIM 9,100 1.3 |
19 WAHLE-FM 5400 1.2 |
20 i PLIA-F il &,100 141 |
1 WELO-F 7,300 1.0 -
22 WICRB-Fi 7,300 1.0 |
23 WEZID-Fi 7,200 1.0 |
24 WWBCS-Fh 6200 IR |
25 WEZE 3500 05 |
26 WTAG 3400 s |
27 WBOG-Fi 3,100 04 |
25 WEREY -Fid 3100 04 |
29 i K -F 2,800 0.4 |
30 W RL-F i * * .
nE | AN A CThd X X

The Media Audit Boston Report for Dec '04 — Jan ‘05



http://www.wzlx.com/�
http://www.wzlx.com/�
http://www.wzlx.com/onair/default.asp�

	Slide Number 1
	100.7 WZLX Listener Profile
	100.7 WZLX Reaches Families
	100.7 WZLX Listeners NEED Life Insurance
	100.7 WZLX Listeners Can Easily Afford LARGE Insurance Policies
	100.7 WZLX is a Market Leader in Reaching Affluent Full Nesters

