
100.7 WZLX Listeners

Prime Prospects for Life Insurance

http://www.wzlx.com/�
http://www.wzlx.com/�
http://www.wzlx.com/onair/default.asp�


100.7 WZLX Listener Profile

The Media Audit Boston Report for Dec ’04 – Jan ‘05
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100.7 WZLX Reaches Families

52.7% of WZLX Listeners Have Children at Home

The Media Audit Boston Report for Dec ’04 – Jan ‘05
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100.7 WZLX Listeners NEED Life Insurance

WZLX Listeners are 60% more likely than the market average to be Affluent Full Nesters

The Media Audit Boston Report for Dec ’04 – Jan ‘05
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100.7 WZLX Listeners Can Easily Afford LARGE 
Insurance Policies

WZLX Listeners are 44% more likely than the market average to be Affluent White Collar

The Media Audit Boston Report for Dec ’04 – Jan ‘05
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100.7 WZLX is a Market Leader in Reaching 
Affluent Full Nesters

WZLX reaches MORE Affluent Families than most of the market’s radio stations

The Media Audit Boston Report for Dec ’04 – Jan ‘05
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