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The Fan Reaches a Quality Audience

Qur Listeners are Fiscally Fit
« Total aggregate income of $20.2 Billion

« Average Household Income $102,400
— 30% higher than the Market Average

e 959 of our Listeners own homes
— Average Home value of $222,600

— 60% of these homeowners earn at least $100,000
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The Fan Listeners are Educated,
Affluent Families

Report: MARKET IMDEX, MIULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDI& ALUDIT Cume Index
Market: ATLAMTA GA for QCT-MOY 2008
Bases: ADULTE AGE 18+
hedia: WC IR
MARKET IMNDEX =100 100
AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME 100K+ 277
HOME OVYMER--IMCOME--$100,000 OR MORE 208
AFFLUEMT FULL NESTERS--$75K +IKIDS AT HOME 206

EDUCATION--5INGLE ANDIOR ADVARNCED DEGREE

ANEUAL HOUSEHOLD INCOME $50,000 PLUS--AGE 25-64

STAGE IN LIFE CYCLE--CHILDREN AT HOME ANY AGE 125

MARKET PROFILE IS BASED ON 1,040 REZPOMDEMTS. AUDIENCE PROFILE IS BAZED OM 34 RESPOMDENTS
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The Fan LEADS all Other Radio Stations

iIn Average Household Income

REPORT MARKET: ATLANTA, GA
REPORT BASE:  ADULTS AGE 18+
REPORT PERIOD: OCT-HOV 2008
FRIMARY TARGET: ADLULTS AGE 13+

BASE PERSONS: 3 836,008
BASE INCOME: 301,161,296 750

TARGET

THE MEDIA AUDIT
CROSSTAR INCOME REPORT
CrossTab Income Repart - Awvg [Mean)

FRIMARY TARGET: 100.0°% OF BASE PERSONS
PRIMARY TARGET INCOME: 100.0% OF BASE INCOME

PRIMARY TARGET: 3,836,093 PERSONS
PRIMARY TARGET INCOME: $301,161 896,750

AG

(MEAN)
INCOME g0 1,196

§102,301

PAST 7-DAY CUME RADIO-WCHN

102,307

PAST 7-DAY CUME RADIO--WZGC-FM
PAST 7-DAY CUME RADIO--WF 5H-FM
PAST 7-DAY CUME RADIC-WSB
PAST 7-DAY CUME RADIO--WGST
PAST 7-DAY CUME RADIO--WLUIBL-FM
FAST 7-DAY CUME RADIC-N/STR-Fhd
PAST 7-DAY CUME RADIO--MABE-FM
PAST 7-DAY CUME RADIO--WKHE:FM
PAST 7-DAY CUME RADIO--WY AY-FM
PAST 7-DAY CUME RADIC--WSB-Fi
ADULTS AGE 18+

PAST 7-DAY CUME RADIO--WUNMY-FM
PAST 7-DAY CUME RADIC--nMEE-Fi
PAST 7-DAY CUME RADIO--WBTS-FM
PAST 7-DAY CUME RADIO--iAJ-FI
PAST 7-DAY CUME RADIO--KLS-FM
PAST 7-DAY CUME RADIO--WHTA FM
PAST 7-DAY CUME RADIO--WWSRAFM
PAST 7-DAY CUME RADIO--JZZ-FM
PAST 7-DAY CUME RADIO--WALR-FM
PAST 7-DAY CUME RADIO-- WA 0- Fi
PAST 7-DAY CUME RADIO--WPZE-FM

102,078 I
3,060
40,760
40,343 I
i7.477 I

86,301 I
25,131 I

83,160 I
82,550 I
79,30
78,507 I
78,450 I
77,460 I
77,350
77,140 I
5,016
5,351
73,970
73,050
72,967 I
69,134 I

46,056 I
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The Fan Listeners with Children have the
HIGHEST Average Income in the Market

REPORT MARKET: ATLANTA, GA

REPORT BASE:  ADULTS AGE 18+

REPORT PERIOD: OCT-HOV 2008

PRIMARY TARGET: STAGE IN LIFE C¥CLE-CHILDREN AT HOME ANY AGE

BASE PERSONS: 3 836,008
BASE INCOME: 301,161,296 750

TARGET

THE MEDIA AUDIT
CROSSTAR INCOME REPORT
CrossTab Income Repart - Awvg [Mean)

PRIMARY TARGET: 40.1% OF BASE FERSONS
PRIMARY TARGET INCOME: 53.8% OF BASE INCOME

PRIMARY TARGET: 1,524,005 PERSONS
PRIMARY TARGET INCOME: $162,201 680,000

L
(MEAN)
INCOME g0 $7.458 §114.210

PAST 7-DAY CUME RADIO-WCHN

114,010

PAST 7-DAY CUME RADIC-WSB
PAST 7-DAY CUME RADIO--WZGC-FM
PAST 7-DAY CUME RADIO--WGST
PAST 7-DAY CUME RADIO--WSTR-FM
PAST 7-DAY CUME RADIO--WY AY-FM
FAST 7-DAY CUME RADIC-NLIBL-Fid
PAST 7-DAY CUME RADIO--WF 5H-FM
PAST 7-DAY CUME RADIO--WKHE:FM
PAST 7-DAY CUME RADIO--WUNMY-FM
ADULTS AGE 18+

PAST 7-DAY CUME RADIO--MABE-FM
PAST 7-DAY CUME RADIC--WSB-Fi
PAST 7-DAY CUME RADIC-BTS-Fid
PAST 7-DAY CUME RADIO--WHTA FM
PAST 7-DAY CUME RADIO--KLS-FM
PAST 7-DAY CUME RADIO--WWSRAFM
PAST 7-DAY CUME RADIO--AVEE-FM
PAST 7-DAY CUME RADIO--iAJ-FI
PAST 7-DAY CUME RADIO--WALR-FM
PAST 7-DAY CUME RADIO-- WA 0- Fi
PAST 7-DAY CUME RADIO--JZZ-FM
PAST 7-DAY CUME RADIO--WPZE-FM

106,285 I
104,763 I
43,705 I
43,157 I
P ]
6,73
94,307 I
91,025
0,607 I
26,141 I
25,574 I
3,565 I

80,061 I

78,015

78,334 I

78,300 I

45,344 I

73,400 I

70,175

67,715

66,310 I

61,458 I
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The Fan’s Listeners Spend
$32 Million on Hospital Services

REPORT MARKET: ATLANTA, GA

REPORT BASE:  ADILTS AGE 13+

REPORT FERIOD: APR-hAY/OCT-HOY 2002
PRIMARY: FAST 7-0AY CUME RADIO--MCHN

BASE POPULATION: 3,836,100

THE MEDIA AUDIT
ANNUAL CONSUMER BUYING POWER CROSSTAE REFORT

% IN TARGET AUDIENCE: 4.2

TOTAL AVERAGE
TARGETS ¥s LG
HOSPITAL ROCK AND MEALS 18,194,434 20,858
HOSPITAL SERVICES OTHER THAN ROOM AND MEALS 8,102 572 i 562
OTHER MEDICAL CARE SERMICES (E.G. QUTRATIENT HOSPI §,087 557 2,073
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The Fan’s Listeners Spend MORE
Per Person on Hospital Services

Repart: ANMUAL CONSUMER BUYING POWER RANKER REPORT THE MWEDIA AUDIT Average §'s Expenditure -- Cume Rating
harket: ATLANTA GA for APR-MAYAOCT-MNCY 2008
Baszes: ADULTS AGE 18+
Target: HOSPITAL SERWICES OTHER THAN ROOM AND MEALS
Base Population: 3,836,109 % In Target: 66% Target Persons: 253 496
' . .
Average $'s Expenditure -- Cume Rating
WS G562
WEB
WZGC-FM
I I I I
n.ooa 000z 0.004 0.006 0.o0g
BASED OM 138 RESPOMDEMTS QUT OF THE TOTAL SAMPLE OF 2,081 BASE # OF RESPONDENTS
SPOATS RADID
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The Fan’s Listeners Donated $235.7 Million

to Charities, Religious Organizations, & Political Organizations

THE MEDIA AUDIT
ANHUAL CONSUMER BUYING POWER CROSSTAR REPORT

REFORT MARKET: ATLANTA, GA
REPORT BASE:  ADULTS AGE 13+
REPORT PERIOD: APR-MAY/OCT-NOW 2008

PRIMARY: PAST 7-DAY CUME RADIO-MCHN
BASE POPLILATION: 3,836,109 % IN TARGET AUDIENCE: 4.8

TOTAL AWERAGE
TARGETS LE ¥z
CASH CONTRIBUTIONS TO CHARITIES AND OTHER ORGANISA 34,025,960 T
CASH COWTRIBUTIONS TO CHURCHES OR RELIGIOUS ORGANI 118,550,008 183
CASH CONTRIBUTIONS TO POLITICAL ORGANISATIONS 720 466 J3
OTHER CASH GIFTS 92,040,043 1,138
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http://www.inmagine.com/is862/is862043-photo�
http://www.inmagine.com/is172/is172018-photo�
http://www.inmagine.com/ie176/ie176051-photo�

The Fan’s Listeners Donations Per
Person is HIGHEST

Report: AnRUAL CONSUMER BUYING POWWER RAKNKER REPORT THE MEDIA AUDIT Average §'s Expenditure -- Cume Rating
Market: ATLANTA, GA for APR-MANYIOCT-NOY 2008

Bases ANMUAL HOUSEHOLD INCOME--$100,000 PLUS *ANMD* STAGE IN LIFE CYCLE--CHILDREN AT HOME ANY AGE

Target: CAZH CONTRIBUTIONS TO CHARITES AND OTHER ORGARMZA

Base Population: 557 155

Average $'s Expenditure -- Cume Rating

2,360

WCRN

WWEB

WZGC-FM

| | | | |
I I I I 1
0.0000 0.0005 0.0010 0.0015 0.00z20 0.0025

BAZED OM 96 RESPOMDENTS OUT OF THE TOTAL SAMPLE OF 231 BASE # OF RESPONDENTS
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