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AFFLUENT WORKING WOMEN ARE 76% MORE LIKELY TO
EXERCISE AT AHEALTH CLUB

REFPORT: CROSSTABR REPORTS
MARKET: MEW ORLEAMNS, LA FOR AUG-QCT 2006
BASE: ADULTS AGE 158+

PRIMARY TARGET: EXERCIZED 12+ TIME= AT A HEALTH CLUB PAST YEAR
Baze Perzons: a0 757

Targets Target
Incde:x
AFFLUEMT WORKING YWOMEMN--F AMILY INCOME $75 000+ 176

Source: The Media Audit New Orleans Aug-Oct 2006
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AFFLUENT WORKING WOMEN
Spend the Largest Part of their Media Day with RADIO

Repart: MEDIS DAY ANALYSIS THE MEDIS ALDIT
Market: MEW CRLEANS, LA for AUG-OCT 2006

Baszes: ADULTS AGE 18+

Target: AFFLUEMT WORKING YWOMEN--F AMILY INCOME §75,000+

Baze Populstion: 730,800

% In Target: 9.1%

Target Market
Tatal Adults

Target Persons: 66 600

AFFLUENT WORKING WOMEN - MEDIA DAY ANALYSIS h

INTERNET 24.28%

RADIO 30.29%

BILLBOARDS 10.03%

NEWSPAPER 6.13%
TELEVISION 29.27¢

Source: The Media Audit New Orleans Aug-Oct 2006
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DIVA 92.3 WDVW Delivers Hot Prospects for New Orleans Health Clubs
... AFFLUENT WORKING WOMEN

DIVA 92.3 LISTENERS ARE 302% MORE LIKELY TO BE
AFFLUENT WORKING WOMEN

MARKET INDEX = 100 100

AFFLUENT WORKING WOMEN--FAMILY INCOME $75,000+ 402

Source: The Media Audit New Orleans Aug-Oct 2006
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DIVA 92.3 WDVW Delivers Hot Prospects for New Orleans Health Clubs
... AFFLUENT WORKING WOMEN

WDVW DIVA 92.3 LISTENERS ARE 86% MORE LIKELY TO HAVE
$100,000+ INCOMES

MARKET INDEX = 100 100

ANNUAL HOUSEHOLD INCOME--$100,000 PLUS 186

Source: The Media Audit New Orleans Aug-Oct 2006
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DIVA 92.3 is Most Highly Targeted in Reaching
AFFLUENT WORKING WOMEN

WDVW-FM 402
WLMG-FM
WEZB-FM
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Source: The Media Audit New Orleans Aug-Oct 2006
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