
WZLX is a Market Leader in Reaching the Most
Dieters who are Frequent Fast Food Customers
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WZLX is the MOST HIGHLY TARGETED and EFFICIENT station
In reaching DIETERS WHO ARE FREQUENT FAST FOOD CUSTOMERS.
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WZLX is a Market Leader in Reaching the Most
Snow Skiers who are Frequent Fast Food Customers



WZLX Frequent Fast Food Customers are 194% MORE LIKELY to be
Snow Skiers, with Healthy & Active Lifestyles.

Source:  The Media Audit Boston, MA  Dec’04-Jan’05



WZLX is a Market Leader in Reaching Frequent Fast Food Customers
With Healthy Lifestyle Habits such as Bicycling.

Source:  The Media Audit Boston, MA  Dec’04-Jan’05



WZLX is a the MOST HIGHLY TARGETED & EFFICIENT STATION
in Reaching Frequent Fast Food Customers

With Healthy Lifestyle Habits such as Bicycling.

Source:  The Media Audit Boston, MA  Dec’04-Jan’05
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