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Reaching Lexington’s Best Patient Prospects

for

CENTRAL BAPTIST HOSPITAL



Profile of Central Baptist Hospital’s Best Patient Prospects 
Average Age: 44.3 Years 



RADIO

The Average Age of Central Baptist’s Best Customer Prospects is 44.3 Years, 
closely matching the average age of Heavy Radio Listeners.



TELEVISION

Heavy TV Viewers Skew Older…50+



RADIO
Heavy Radio Listeners have higher incomes than Heavy TV Viewers,

And Radio’s income closely matches the income of
Central Baptist Hospital’s Best Customer Prospects



Central Baptist Hospital’s Best Prospects Media Day Analysis
Nearly 27% of their Media Day is Spent with Radio.



Clear Channel’s Audience Profile is a Close Match
To The Profile of Central Baptist Hospital’s

Best Patient Prospects Profile



Clear Channel Radio Listeners are 47% More Likely than the Market Average
To Be Highly Qualified Prospects for Central Baptist Hospital.



Clear Channel Radio is the Most Highly Targeted & Efficient Radio Cluster
In Reaching Central Baptist Hospital’s Prime Prospects.

VERSUS OTHER RADIO



Clear Channel Radio Reaches MORE of 
Central Baptist Hospital’s Prime Prospects than ANY Radio Cluster.

VERSUS OTHER RADIO



Clear Channel Radio is More Highly Targeted and Efficient
In Reaching Central Baptist Hospital’s Prime Prospects than ANY TV Station.

VERSUS TELEVISION



Clear Channel Radio Reaches MORE of 
Central Baptist Hospital’s Prime Prospects than ANY TV Newscast.

VERSUS TELEVISION NEWSCASTS
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