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Over 218,000 Adults in LA
are Planning Lasik Surgery

Report: TARGET QUICK PROFILE THE MEDIA AUDIT
Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009

Bazes: ADULTS AGE 18+

Target: PLAN MEXT 12 MONTHS--LASIK EYE SURGERY

Base Population: 9,733,191 Y in Target: 2.2

All Groups
TOTAL

Target Persons: 218,062

Target Profile

Age Analysis

Gender Profile

Total Income: $15,502,613,000 18-20
21-24
Mean Income: $71,093 Male
2534
Mean Age: 45 35.44 20.1%
Home Owners: 57% 45-54
5564 19.9%
Mean Home Value: $679,029 Female
6574
Mean Miles Past Week: 181 75+
35 0 70
Ethnicity Profile Education Profile
White 30.9% < 15k jgg2.1% H.S. or Less
15.25K
Black 7.1% 25_35K H.S. Graduate
35-50K 22.9%
Hispanic 43% Some College
50-75K
Asian 75-100K One Degree
100-150K
Other 150K+ Two+ Degrees
0 55 0 35 0 10
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The Potential for
Lasik Prospects is High

e In a study conducted by Ohio State University in 2007,
35% of current contact lens wearers were dissatisfied with their
lenses and 26% reported that they would prefer LASIK surgery
or eyeglasses to contact lens wear. 1

« Consumer confidence in contact lenses cleaning solutions was
shaken in recent recalls of two popular contact lenses disinfectant
solutions. -

conpLere

Moisture
B

Source: 1Ocular Surgery News 2007; Vol 25, No 6. p 62.
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9% of LA Adults Plan to Buy

Prescription

Glasses/

Contacts

Report: TARGET QUICK PROFILE

Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009
Bases: ADULTS AGE 18+

Target: PLAN BUY NEXT 12 MONTHS--GLASSESICONTACT LENS

Base Population: 9,733,191

THE MEDIA AUDIT

% in Target 287

All Groups
TOTAL

Target Persons: 2,792 439

Target Profile

Age Analysis

Gender Profile

Total Income: $206,342,865,750 18-20
21-24
Mean Income: $73,893 Male
2534
Mean Age: 46 3544
Home Owners: 61% 45-54
55-64
Mean Home Value: $611,866 Female
65-74
Mean Miles Past Week: 187 75+
40 70
Ethnicity Profile
White < 15K H.S. or Less
15-25K
Black 25_35K H.S. Graduate
35-50K 17.5%
Hispanic Some College
50-7T5K 18.5%
Asian 75-100K One Degree
100-150K
Other 150K+ Two+ Degrees
0 55 30 0 10
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ldentify Your Customer: Age

You have suggested...

Research Data Sugqgests

Adults age 55-64 present opportunity.
64% of those considering Lasik are age 25-64

“Your best targets are adults 25-54”

Plan in the Next 12 Months...
(% Comp)

10.6%
A18-24

5

19.5%

A25-54

|57.8%

43.9%
Index =124 [16.9%
A55-64
Index = 130 19.9%
14.8%
16.7%

ABS+
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Question: During the next 12 months, do you plan Lasik Eye Surgery?

OPlan Lasik Surgery OBuy Glasses/Contacts

During the next 12 months, do you plan to purchase prescription eyeglasses or contacts?
Base: Los Angeles MSA adults

Source: The Media Audit, Los Angeles Mar.-May & Sep.-Oct. 2008, Mar.-May 2009



Adults Considering Lasik Spend
23% More Time with Radio

Report: MEDIA DAY ANALYSIS, TW BREAKOUT THE REDIA AUDIT Target Market
arket: LOS AMNGELES, CA for MAR-MAY 2005 f SEP-OCT 2008 f MAR-LPR 2009

Bazes: ADULTS AGE 18+

Target: PLAMN MEXT 12 MOMNTHS--LASIK EYE SURGERY

Base Populstion: 9,733,191 % In Target: 2.2% Target Persons: 218061

Lasik Candidates Spend at Least 3 Hours Daily with Radio

RADIO 23.6%

INTERNET 36.2%

Report: MEDIA DAY ANALYSIS, TV BREAKOUT

Market: LOS ANGELES, CA for MAR-MAY 2008 / SEP-OCT 2008 / MAR-APR 2009
Bases: ADULTS AGE 18+

Target: PLAN NEXT 12 MONTHS--LASK EYE SURGERY

Base Population: 9,733,191

BROADCAST TV 11.7% Total Target nclex
Market IMarket o
edia Minutes: Mlinutes: Dbarket
Fadio 15214 187.52 123

LOCAL CABLE 10.6% BILLBOARDS 6.5%

:

SATELLITE TV 5.0% NEWSPAPER 6.4%

TOTAL MARKET PROFILE IS BASED O 4,514 RESPONDENTS. TARGET MARKET PROFILE IS BASED O 108 RESPOMDENTS.
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Over Half of Adults that Plan Lasik
Do NOT READ the Weekday Newspaper

THE MEDIA AUDIT
CROSSTAB REFORTS
Cross Target Verical Percent

REFORT MARKET. LOS ANGELES, CA
REFORTBASE:  ADULTS AGE 13+

. - IAAR-AAY 2008 / SEP-OCT 2008 / hAR-APR 2008
PRIMAR'Y TARGET: PLAN NEXT 12 MONTHS--LASIK EYE SURGERY I

BASE PORLILATION: 9,733,191  INTARGET: 2.2% TARGET RERSONS: 218,061
BASE PRIMARY WERTICAL
TARGET PERSONS PERSONS PERCENT D 1§ i i
NOT EXROSED TO-WEEKDAY NEWSPAPER 5.4m.100 131,885 g4
NOT BXROSED TO-SUNDAY NEWSPARER 514,077 107 15 4.3
THE MEDIA AUDIT
CROSSTAR REPORTS

Cross Target Verical Percent

REPORT MARKET: L% ANGELES, CA
REPORTBASE;  ADULTS AGE 18+

. - WAR-MAY 2008 / SER-OCT 2008 / MAR-APR 2009
PRIMARY TARGET: FLAN BUY NEKT 12 MONTHS-- GLASSESICONTACT LENS I

BASE POPULATION: 8,733,191 % IN TARGET: 28.74 TARGET PERSONS: 2,702,430
BASE PRIMARY WERTICAL
TARGET REREONS PEREONS PERCENT 0 14 a7 i

NOT EXPOSED TO-WEEKDAY NEWSPAPER 5,471,170 1530574 48
NOT BXROSED TO--SUNDAY NEWS PARER 8324007 1324584 44
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KCRW Reaches The Right Target

Repott: MEDIA PROFILE REPORT

Market: LOS ANGELES, CA for MAR-MAN 2008 / SEP-OCT 2008 f MAR-APR 2009
| Bages AOLLTS ACE 18,

hedlia: HCRYFIA & KCRW.COM

Target: ARRUAL HOUSEHOLD INCORME $50,000 PLUS--AGE 25-64

Media Persons: 441 821

THE MEDIA AUDIT

Target Percert: 71 4%

All Groups

Target Persons: 315,514

TARGET 71.4%

71% of KCRW Audience is Age 25-64 with a Household Income of $50K+

OTHER 28.6%

MEDIA AUDIENCE AMALYSIE 15 BASED ON 216 RESPOMDEMTS IM THE AUDIEMCE OF THE MEDIA
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KCRW Reaches The Right Target

Repott: MEDIA PROFILE REPORT

Market: LOS ANGELES, CA for MAR-MAN 2008 / SEP-OCT 2008 f MAR-APR 2009
| Bages AOLLTS ACE 18,

hedlia: HCRYFIA & KCRW.COM

Target: PLAN BUY MEXT 12 MONTHE--GLASSESICONTACT LENS

Media Persons: 441 821

THE MEDIA AUDIT

Target Percert: 36.2%

All Groups

Target Persons: 160,088

36% of KCRW Audience Will Purchase Glasses/Contact Lenses

TARGET 36.2%

OTHER 63.8%

MEDIA AUDIENCE AMALYSIE 15 BASED ON 216 RESPOMDEMTS IM THE AUDIEMCE OF THE MEDIA
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CRW Reaches The Right Targe

Report: MARKET INDEX, MULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDI& AUCIT Cume Index
Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTS AGE 18+

hedia: WCRWFI & KCRWL.COM

KCRW Reaches Affluent Adults Planning on Purchasing Glasses/Contacts

MARKET INDEX = 100

AFFLUENT FULL MESTERS--FT5K +/IDS AT HOME

AFFLUENT WHITE COLLAR WORKER--FAMILY INCOME $100K+

ANMUAL HOUSEHOLD INCOME §50,000 PLUS--AGE 25-64

PLAN BUY MEKT 12 MONTHS--GLASSES/CONTACT LEMS

MARKET PROFILE IS BASED OM 4,514 RESPONDENTS. AUDIEMCE PROFILE 1= BASED OM 216 RESPONDENTS
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KCRW-FM Listeners that will Buy Glasses/Contacts
Have the Highest Average HHI

THE MEDIA AUDIT
CROSSTAR INCOME REPORT
CrozsTab Income Report -- Awg (Mean)

| EEEOETIiaRKET LS ANGELES. [8

REFORT BASE: ADULTS AGE 18+

REFORT PERIOD: MAR-MAY 2008 f SEP-OCT 2008 / MAR-APR 2009
PRIMARY TARGET; PLAM BUY NEXT 12 MONTHS--GLASSES/CONTACT LENS

BASE PERSONS: 9,733 191 PRIMA&RY TARGET: 23.7% OF BASE PERSONS PRIMARY TARGET: 2,792,439 PERSONS

BASE IMCOME: $622,724 270,750 PRIMARY TARGET INCOME: 22.6% OF BASE INCOME PRIMARY TARGET INCOME: $206,242 2658 750
PG
PRIMARY TOTAL MEAN]

TARGET PERSOMHS INCOME INCOME $0 42,187 F104,394

PAST 7-0AY CUME RADIO--KC Ril-Fhi 146,003 16,285, 709,500 104,304 I I
(CPET O COE R R T e "

PAST 7-DAY CUME RADIO--KPCC-Fid 36,280 22 628,151 500 yoopo;@ ________|

PAST 7-DAY CUME RADIO--KSPH 71,860 7046 450 250 93,754 I

PAST 7-DAY CUME RADIO--KFI 340,227 33,305,026, 750 O, 0

PAST 7-DAY CUME RADIO--KARC 1870914 17,910 462 250 05,112 I

PAST 7-DAY CUME RADIO--KLEH-Fid 120,656 11,366,418 500 04,114 I

PAST 7-DAY CUME RADIO--KNX 171,962 24,802 441 500 91,100 I

PAST 7-DAY CUME RADID--KLAC 75,907 fi,749 647 000 29,575 I

PAST 7-DAY CUME RADIO--KCBS-FM 254437 21 577 430,750 20,128 I

PAST 7-DAY CUME RADIO--KEJZ-Fiu 96,432 7,597 662 500 87,907 I

PAST 7-DAY CUME RADIO--KTLE TS0 3,141 848,000 3,850 I

PAST 7-DAY CUME RADIO--KFWE 218,307 18,158 672 500 23,145 I

PAST 7-DAY CUWE RADIO--KINAE-Fhd 43,332 4,318,101,000 82,363 I

PAST 7-DAY CUME RADID--KFRG-FM 49,919 4,125 945 500 22,652 I

PAST 7-DAY CUME RADIO--KROQ-FM 178 622 21 867 184,250 82,072 I

PAST 7-DAY CUME RADIO--KLOE-Fi FAEA L] 17 205,051,760 82,012 I

PAST 7-0AY CUME RADIO--KY SR-Fid 148,134 12 114641 250 81,752 I

PAST 7-DAY CUME RADIO--KF $H-Fid TrAEN 6,218,762 2460 20,127 I

PAST 7-DAY CUME RADIO--KBIG-Fid 144,428 11,462, 273,000 79,204 I

PAST 7-DAY CUME RADIO--KOST-Fhd 134983 17,746,978 250 74,821 I

PAST 7-DAY CUME RADID--KUSC-FM 111,620 8,762,267 2460 74,457 I

PAST 7-DAY CUME RADIO--KRTH-Fi 253,705 19,595 763,250 77,230 I

PAST 7-DAY CUME RADID--KEGO-Fid 96,212 7.202,713,000 74,363 I

PAST 7-0AY CUME RADID--KTiR:Fid 196,006 14,349 656,000 T3.210

PAST 7-DAY CUME RADID-- K1 5-FhifkhAS- Fhd 388,610 28,028 666,500 71,125 I

PAST 7-DAY CUME RADIO--KPFE-FM 4652 5,287 371,250 70,822 I

PAST 7-DAY CUME RADIO--KHHT-Fi 125937 8 Bfid 575 750 70,320 I

PAST 7-DAY CUME RADID--KSWWD-Fh a7 .are 6,051,345, 000 69,007 I

PAST 7-0AY CUME RADIO--KRCOD-FMERCLWEFI 78061 5,324,033 500 3,204 I

PAST 7-DAY CUME RADID--KJLH-Fii 6,023 4,353,014,750 64,932 I

PAST 7-DAY CUME RADID--KPUWR-Fh 125,205 14,405 576,750 63,012 I

PAST 7-0AY CUME RADIO--KSCAFM 60,950 2 640 564 500 44,12 I

PAST 7-DAY CUME RADIO--KLVE Fiu 23512 3,482,458 740 345,351 I

PAST 7-0AY CUME RADIO--KB U E-FRKELLA Fil 56,877 1,873,199 250 32,924 I
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KCRW Effectively Targets

Adults that Plan to Buy Glasses/Contacts

Report: RAMNKER REPCRT THE MECIA &LDIT Cume Index
Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009

Bazes: ADULTS AGE 18+

Target: PLAN BUY NEXT 12 MONTHS--GLASSESICONTACT LENS

Base Population: 9,733,191 % I Target: 28.7% Target Persons: 2,792 439

KCRW Effectively Targets Adults that Plan to Buy Glasses/Contacts h

KCRW-FM & KCRW.COM

KFI

KIIS-F Mk S-F i

BAZED OM 1,452 RESPOMNDENTS OUT OF THE TOTAL SAMPLE OF 4,514 BASE # OF RESPONDENMTS
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KCRW Better Targets
Middle & Upper-Class Adults Age 25-64

Report: RAMNKER REPCRT THE MECIA &LDIT Cume Index
Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009

Bazes: ADULTS AGE 18+

Target: AMNUAL HOUSEHOLD INCOME $50,000 PLUS--AGE 25-64

Base Population: 9,733,191 % I Target: 39.6% Target Persons: 3,856 438

KCRW is Most Effective at Reaching Adults Age 25-64 with a HHI of $50K+ h

KCRW-FM & KCRW.COM

KFI

KIIS-F Mk S-F i

200

BAZED OM 1,767 RESPOMNDENTS OUT OF THE TOTAL SAMPLE OF 4,514 BASE # OF RESPOMNDENMTS
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KCRW Reaches an Audience that

Spends Over $139 Million on Eyecare

Report: AMMUAL CONSUMER BUYING POVWER REPCRT THE MEDIA AUDIT Cume § Repart
Market: LOS ANGELES, C& for MAR-MAY 2008 / SEP-OCT 2008 f MAR-APR 2009

Bazes: ADULTS AGE 18+

hedia: WCRWFI & KCRWL.COM

Base Population: 9,733,191 % In Media Audience: 4 5% Media Perzons: 441 821

Cume $ Total Expenditures

EYECARE SERVICES (E.G. E¥AM, TREATMENT, OR SURGERY 57,111,388

EYEGLASSES AND CONTACT LEMSES, INCL. WARRANTY 82,625,720

TOTALS 139,637,104

I 1
0.0e+00 5.0e+07 1.0e+08 1.5e+08

BASED OM 216 RESPONDENTS OUT OF THE TOTAL SAMPLE COF 4,514 BASE # OF RESPONDENTS
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KCRW Audience Profile

Repott: MEDIA QUICK PROFILE

Market: LOS ANGELES, CA for MAR-MAN 2008 / SEP-OCT 2008 f MAR-APR 2009
. GE 18+

hedlia: HCRYFIA & KCRW.COM I

Base Population: 9,733,191

THE MEDIA AUDIT

% in Madis: 4.5

All Groups
TOTAL

Media Perzons: 441 822

Audience Profile

Age Analysis

Gender Profile

Total Income: $44,541,568,750 18-20
21-24
Mean Income: $100,813 Male
25.34
Mean Age: 44 35.44 29.9%
Home Owners: 60% 45-54
55-64
Mean Home Value: $638,728 Female
65.-74
Mean Miles Past Week: 177 75+
45 0 70
Ethnicity Profile Education Profile
. . < 15K
White 51.3% H.S. Graduate
15-25K
Black 25-35K
Some College
35-50K
Hispanic
50-75K
One Degree 48.5%
Asian 75-100K
100-150K I b
wo+ Degrees
Other 150K+
0 65 35 0 60
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