
Maloney Vision Institute
Reaching the Best Prospects



Over 218,000 Adults in LA 
are Planning Lasik Surgery



The Potential for 
Lasik Prospects is High

• In a study conducted by Ohio State University in 2007, 
35% of current contact lens wearers were dissatisfied with their 
lenses and 26% reported that they would prefer LASIK surgery
or eyeglasses to contact lens wear. 1

• Consumer confidence in contact lenses cleaning solutions was 
shaken in recent recalls of two popular contact lenses disinfectant 
solutions.

Source: 1Ocular Surgery News 2007; Vol 25, No 6. p 62. 



29% of LA Adults Plan to Buy 
Prescription Glasses/Contacts



Identify Your Customer: Age

“Your best targets are adults 25-54”

You have suggested… Research Data Suggests
Adults age 55-64 present opportunity.

64% of those considering Lasik are age 25-64. 

Plan in the Next 12 Months...
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Plan Lasik Surgery Buy Glasses/Contacts

Question: During the next 12 months, do you plan Lasik Eye Surgery?   
During the next 12 months, do you plan to purchase prescription eyeglasses or contacts? 

Base: Los Angeles MSA adults
Source: The Media Audit, Los Angeles Mar.-May & Sep.-Oct. 2008, Mar.-May 2009
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Adults Considering Lasik Spend 
23% More Time with Radio



Over Half of Adults that Plan Lasik 
Do NOT READ the Weekday Newspaper



KCRW Reaches The Right Target



KCRW Reaches The Right Target



KCRW Reaches The Right Target



KCRW-FM Listeners that Will Buy Glasses/Contacts

Have the Highest Average HHI



KCRW Effectively Targets
Adults that Plan to Buy Glasses/Contacts



KCRW Better Targets
Middle & Upper-Class Adults Age 25-64



KCRW Reaches an Audience that 
Spends Over $139 Million on Eyecare



KCRW Audience Profile


	�Maloney Vision Institute�Reaching the Best Prospects
	Over 218,000 Adults in LA �are Planning Lasik Surgery
	The Potential for �Lasik Prospects is High
	29% of LA Adults Plan to Buy Prescription Glasses/Contacts
	Identify Your Customer: Age
	Adults Considering Lasik Spend 23% More Time with Radio
	Over Half of Adults that Plan Lasik �Do NOT READ the Weekday Newspaper
	KCRW Reaches The Right Target
	KCRW Reaches The Right Target
	KCRW Reaches The Right Target
	KCRW-FM Listeners that Will Buy Glasses/Contacts �Have the Highest Average HHI
	KCRW Effectively Targets�Adults that Plan to Buy Glasses/Contacts
	KCRW Better Targets�Middle & Upper-Class Adults Age 25-64
	KCRW Reaches an Audience that Spends Over $139 Million on Eyecare
	KCRW Audience Profile

