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Profile of St. Joseph’s Best Patient Prospects

Report hiarket:
Report Period:
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BASE POPLULATION: 393,400

Average Age: 44.3 Years
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RADIO

The Average Age of St. Joseph's Best Customer Prospects is 44.3 Years,
closely matching the average age of Heavy Radio Listeners.

REPORT: CROS5TAB REPORTS

MARKET: LEXINGTOMN, KY FOR APR-hAY 2005
BASE: ADULTS AGE 15+

PRIMARY TARGET: ADULTS AGE 15+

Baze Perzons: 393,341

% In Target: 100.0
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TELEVISION

Heavy TV Viewers Skew Older...50+

MARKET INDEX REPORT, MULTIPLE TARGET SINGLE MEDIA, THE MEDI& AUDIT Cume Inclex
LEXINGTOR, K for APR-hAY 2006

GEMERAL BASE = ADULTS AGE 18+

HEANY TELEYISION

HEAVY TELEVISION VIEWERS

MARKET INDEX = 100 100

ADULTS--AGE 21-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-49

ADULTS--AGE 50-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74




RADIO
Heavy Radio Listeners have higher incomes than Heavy TV Viewers,
And Radio’s income closely matches the income of
St. Joseph Health Care’s Best Customer Prospects

REPORT: CROSSTABR REPORTS

M ARHET: LEXINGTOM, K FOR APR-hAY 2008
BASE: ADULTS AGE 18+

PRIMARY TARGET: ADULTS AGE 18+

Baze Perzonsz; 393 341 % In Target, 100.0
Total Income: 24 719 261,528 % In Target Income: 100.0

Targets Primarsy Total Average

Persons Income Income

PLAM HOSPITAL STAY MEXT YEAR & HAWE MEDICAL IMZ. 25 646 1,391 991 252 G5, 046
HEAW™Y EXPOSURE RADID a0,3585 5,136 036,352 63,393
HEANY EXPOSURE TELEWISION G4 245 3417 572 505 53,196




Report:
Market:
Bases:
Target:

St. Joseph Health Care’s Best Prospects
MEDIA DAY ANALYSIS

Nearly 27% of their Media Day is Spent with Radio.

MEDIA DAY ANALY SIS THE MEDIA ALDIT
LEXIMGTOM, KY for APR-bAY 2006

GEMERAL BASE = ADULTS AGE 18+

PLAMN HOSPITAL STAY NEXT YEAR & HAWE MEDICAL INS.

Baze Population: 393 400 Target Percent: 7.3

Target Warket

Target: 28,700

MEDIA DAY ANALYSIS

WEE SITES 18.65%
RADIO 26.62%

QUTDOOR 11.87%

NEWSFPAPER 6.79%

TELEVISION 36.07%

PLAN HOSPITAL STAY NEXT YEAR & HAVE MEDICAL INSURANCE

SHARE OF TOTAL MEDIS EXPOSURES IN MINUTES SPEMT ¥WWITH EACH MEDIA PER AWERAGE WWEEKDAY




Clear Channel’s Audience Profile is a Close Match
To The Profile of St. Joseph Health Care’s
Best Patient Prospects Profile

THE MEDMA AUDIT
TARGET %5, MEDIA PROFILE REFORTS
GEMERAL BASE = ADULTS AGE 15+

Report hiarket: LEKINGTOHN, KY

Report Period: APR-MAY 2008
WAED A CLEAR CHAMHEL RADIO

TARGET: FLAN HOSPITAL STAY NEXT YEAR & HAYE MEDICAL INS.
A CLEARCHANNEL
TARGET PERSONS: 28.700 - i
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Clear Channel Radio Listeners are 47% More Likely than the Market Average
To Be Highly Qualified Prospects for St. Joseph Health Care.

MARKET INDEX REPORT, MULTIFLE TARGET SIMNGLE MEDIA THE MEDI& ALDIT
LEXIMGTOM, KY for APR-mMAY 2006

GEMERAL BASE = ADULTS AGE 18+

CLEAR CHANMEL RADIC

CLEAR CHANNEL RADIO - LEXINGTON

MARKET INDEX = 100

PLAN HOSPITAL STAY NEXT YEAR & HAVE MEDICAL INS.
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Clear Channel Radio is the Most Highly Targeted & Efficient Radio Cluster

Repart:
farket:
Bazes:
Target:

In Reaching St. Joseph Health Care’s Prime Prospects.

RANKER REPORT THE MEDIA AUDIT Mozt Often Index
LEXIMGTOMN, WY for APR-pAY 2008

GEMERAL BASE = ADULTS AGE 18+

PLAN HOSPITAL STAY MEXT YEAR & HAVE MEDICAL INS.

Base Population: 393 400 % In Target: 7.3% Target Persons: 28,700

PLAN HOSPTAL STAY DURING NEXT YEAR & HAVE MEDICAL INSURANCE

CLEAR CHANNEL RADIO

L.M. COMMUNICATIONS

CUMULUS RADIO




i T » 0 R RADIO

Clear Channel Radio Reaches MORE of
St. Joseph Health Care’s Prime Prospects than ANY Radio Cluster.

Repart: RANKER REPORT THE MEDIA ALDIT
hlarket: LEXIMGTOR, KY for APR-mMAY 2006

Bazes: GEMERAL BASE = ADULTS AGE 18+

Target: PLAN HOSPITAL STAY NEXT YEAR & HAWE MEDICAL INS.

Basze Population: 393 400 % In Target: 7.3% Target Perzons: 28 700

PLAN HOSPITAL STAY DURING NEXT YEAR & HAVE MEDICAL INSURANCE

CLEAR CHANNEL RADIO

CUMULUS RADIO

L.M. COMMUNICATIONS

WALLINGFORD RADIO

MORTENSON RADIO




Clear Channel Radio is More Highly Targeted and Efficient
In Reaching St. Joseph Health Care’s Prime Prospects than ANY TV Station.

Repaort: RANKER REPORT THE MEDIA ALDIT Mozt Often Index
Market: LEXIMNGTON, Ky for APR-MAY 2006

Bazes: GEMERAL BASE = ADULTS AGE 18+

Target: PLAM HOSPITAL STAY MNEXT YEAR & HAVE MEDICAL INS.

Base Population: 393 400 % In Target: 7.3% Target Persons: 28,700

PLAN HOSPITAL STAY DURING NEXT YEAR & HAVE MEDICAL INSURANCE
CLEAR CHANNEL RADIO 147
€65 WLJC IND TOTAL 122
C27 WKYT CBS TOTAL
€36 WTVQ ABC TOTAL
€56 WDKY FOX TOTAL
C46 WKLE PBS TOTAL

C18 WLEX NBC TOTAL

C67 WUPX ITV TOTAL




Repart:
Market:
Bazes:
Target:

Clear Channel Radio Reaches MORE of

St. Joseph Health Care’s Prime Prospects than ANY TV Newscast.

RANKER REPORT
LERINGTOM, Y for APR-MAY 2006
GEMERAL BASE = ADULTS AGE 18+

THE MEDIA AUDIT Cume Ratings

PLARM HOSPITAL STAY MEXT YEAR & HAVE MEDICAL INS.

Base Population: 393 400

% In Target: 7.3% Target Persons: 28,700

PLAN HOSPITAL STAY NEXT YEAR & HAVE MEDICAL INSURANCE

CLEAR CHANNEL RADIO

EARLY NEWS*WLEX C 18

EARLY NEWS*WKYT C 27

LATE NEWS*WLEX C 18

EARLY NEWS*WTVQ C 36

LATE NEWS*WKYT C 27

MORN NEWS*WTVQ C 36

MORN NEWS*WLEX C 18
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