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NWOSN poston., Reaching Boston’s College Students

Almost 70% are between the Ages of 18-24.

Repott: TARGET PROFILE REPORT Aige Analysiz
Market: BOSTOMN, MA for JUN-JUL'04DECD4-JAN0S

Base: ADLLTS

Target: QCCUPATION--STUDENT

Base Populstion: 4,016 400 % In Target: 1.8% Target Persons: 71,700

Age Profile of Adult Students in the Boston Market

99-64 2.2%
45-54 3.2%

18-24 67.4%

Source: The Media Audit June-July/Dec’04-Jan’05
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Leisure Activities of Boston’s 18-24's

REPORT: CROSSTAB REPORTS
MARKET: BOSTOM, Ma FOR JUN-JUL 2004/DEC '04-JAN 2005
BASE: ADULTS AGE 15 +
PRIMARY TARGET:  ADULTS--AGE 18-24
Tatal Audience: 4,016 400 Y In Target: 12.5
Target Yertical Target
Targets Persons Percent Indlex
Ciyh MOTOR CYCLE 78400 155 187 N
ATTENDED PAST 12 MONTHS--ROCKIPOP. MUSIC COMCERT 181,300 361 158
PARTICIPATED PAST 12 MONTHS--SNOWY SKING 101 500 02 154
ATTEND 3+ COLLEGEPROF. SPORTS EVENTS PAST YEAR 150,100 357 142
ATTENDED PAST 12 MOMNTHS--BARSMNIGHT CLUBS 302,300 0.0 140 . .
EXERCISED 12+ TIMES AT & HEALTH CLUB PAST YEAR 210,300 47 139 >- Active Llfestyle
RODE BICYCLE 12+ TIMES PAST YEAR 147 300 292 131
HAYE A DO 162,100 322 120
PLAN TO TAKE OCEAN CRUISE MEXT 2-3 YEARS 144 £00 287 114
HAWE A CAT 161,300 321 107
PURCHASED 12+ BOOKS FROM A BOOK STORE PAST YEAR 224 300 445 104 ,
il POWER OR MOTOR BOAT 44,000 a7 100
PARTICIPATED PAST 42 MONTHS--Z0LF 3 PLUS TIMES 74 500 1458 s
ATTENDED PAST 12 MOMNTHS--MA&JOR THEME PARK 86,300 174 a1
STAYED IN HOTELMOTEL 10+ MIGHTS PAST YEAR 135,200 265 86
ATTENDED PAST 12 MOMNTHS--0PER A/SYMPHORY THEATER 133 400 77 78
PARTICIPATED PAST 42 MONTHS--LAWN IS ARDENING 236,900 470 73
PURCHASED LOTTERY TICKETS PAST 4-WEEKS 151,800 301 73
DIETERS--OM & DIET FOR 4+ WEEKS PAST YEAR 93,100 185 70
YISITED & GAMBLING CASING 1+ TIMES PAST YEAR &2 500 164 g2
REMTED CAR 5+ TIMES PAST YEAR 25 400 50 &0
il RYMOTOR HOME 7 500 15 45
USED TRAVEL AGENT 3+ TIMES PAST YEAR 20,400 40 43

Source: The Media Audit June-July/Dec’04-Jan’05
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Purchasing Patterns

REPORT: CROESTABR REPORTS
MARKET: BOSTOM, M& FOR JUM-JUL 2004/DEC '04-JaK 2005
BASE: ADULTS AGE1S +
PRIMARY TARGET: ADULTS--AGE 18-24
Tatal Audience: 4,016 400 % In Target: 12.5
Target Wettical Target
Targets Persons Percent Index
PLAN B --USED CARA AMTRUCHKSSPORT UTILITY a5 .800 176 204
PLAMN B NEXT 12 MOS--STEREOITAPE OR COVDWD PLAYER 149 60O 287 196
PLAM BILY --CAR 54,400 16.7 176
FAST FOOD RESTAURAMT--3 + PURCHASES PAST WEEK 117 200 233 159
PLAN B --FOREIGH CARMAMTRUCHKSPORT UTILITY EO,200 114 153 TR
PAZT 40WEEKS ATTEMDED MOYIE THEATER 331 8900 G548 151 o
PLAM TO BUY A HOME DURIMG MEXT 2 YEARS--MOW RENT 34,100 6.5 144
PLAN B MEXT 12 MOMTHS--VIDED CAMERA N CRIDYD 128100 254 144
PLAN B --DOMESTIC CARASAMTRUCHKSPORT UTILITY 52,800 105 143
PLAMN B NEXT 12 MOS--PERSOMAL COMPUTERECILIPMENT 179,500 =) 140
PLAM B RNEXT 12 MOMTHS--MNEW T SET g7 500 194 140
PLAN B --CARMAMTRUCHSPORT UTILITY 125 400 249 137
FAST FOOD RESTALURAMT--5 + PURCHASES PAST WEEK 3,700 B3 134
PAST 4%EEKS AUTO PARTS STORES SHOPPED 1 + TIMES 170,700 339 125
COMNSUMED SOFT DRINKS 10 + TIMES PAST 7-DAYS 119,400 237 127
PAST 4WWEEKS--BOUGHT STERED TAPESICD' =D D's 244 700 456 127
COMSUMED SOFT DRIMNKSE 5 + TIMES PAST 7-DAN'E 233300 463 117
PAST 44%EEKS SHOPPED SPORTIMG GOODS STORES 173,700 3445 114
PAST 4-WEEKS--BUYREMTED MOYIE WCR TAPES OR OWD's 2893 500 = 114
PAST 4WEEKS SHOPPED JEWELRY STORES 113 400 x5 113
PLAMN TO BUY A HOME MEXT 2 YEARS--FS0K+ INCORME 39,200 Fi=] 112
PLAMN B --% ARTRUCKSPORT UTILITY 41,100 g2 111
PLAM TO BUY A HOME DURIMG MEXT 2 YEARS 7,000 113 110
PLARN B MEXT 12 MOMTHS--BEDIMATTRESSIETC, 05,200 195 106
PAST 4WEEKS--BUY/RENTED WIDED GAMES 95,200 19.2 105
PAST 4WEEKS--BOUGHT BOTTLED WATER 283 400 562 105
PURCHASED 12+ BOOKS FROM & BOOK STORE PAST YEAR 224 300 44 .5 101

Source: The Media Audit June-July/Dec’04-Jan’05
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REPORT: CROSSTAR REPORTS .
MARKET: BOSTON, MA FOR JUN-JUL 2004/DEC 'D4-J4K 2005 L oC al Ret al I
BASE: ADULTS AGE 15 + .
PRIMARY TARGET.  ADULTS--AGE 18-24 S h 9 p p N g Patt erns
Total Audience: 4 016,400 % In Target: 125 T
, Q&M m -]

| Target ‘ Wertical Target i'm lovin' it
Targets Persons Percernt Indlex
SHOPPED PAST 6 MONTHS--H & M DEPT. STORE 89,700 138 263 - Sprint & ? URGER
COMSUMED PAST 7-DAY S--MOUNTAIN DEW 136,100 270 258 ~ oprimt S B lNG
ATE FAST FOOD PAST 44WEEKS--TACO BELL 50,200 100 219 A= y
MALL/CENTER SHOP OFTEM--THE MALL AT ROCKINGHAM PARK £9,500 138 207 L5
COMNSUMED PAST 7-DAYS--DR PEFPER 70,800 141 201 b
SHOP ELECTROMICS/APPLIANCES--TARGET 32,700 65 140 A
COMSUMED PAST 7-DaYS--SPRITE 153,000 3|3 185 EMERALD SQUARE | . o
MALL/CENTER SHOP OF TEN-—-CAMBRIDGESIDE GALLERIA 45,100 9.1 177
ATE FAST FOOD PAST 4AEEKS-WENDY'S 162,400 322 172 TARGET
CELL PHOME CARRIER USED--T-MOBILE 52,300 104 164
MALL/CENTER SHOP OF TEN--EMERALD SQUARE MALL 20,700 41 164
CUSTOMER--CITIZENS BAMK 108 500 ME 154 ‘F ” ||_ |E N |E | S . .
ATE F&ST FOOD PAST 43EEKS--KFC 39,700 74 154 CambridgeSide
SHOP ELECTROMICS/APPLIANCES--BEST BUY 276,500 549 144
SHOP ELECTROMICS/APPLIANCES- ML MART £2,700 124 142
ATE FAST FOOD PAST 4-AEEKS--BURGER HING 134,300 %7 142 THE MALL AT A
SHOPPED PAST B MONTHS—-OLYMPIA SPORTS 72,700 14.4 138 ROCKINGHAM PARK s+«  NEXTEL
BUILDING SUPPLY SHOP PAST 6 MOS--AUBLCHON HARDWWARE 26,600 53 137 -
MALL/CENTER SHOP OF TEN--SQILARE ONE MaLL 30,700 B4 136
SHOPPED PAST B MONTHS--FILENE'S BASEMENT 110,800 220 135
ATE FAST FOOD PAST 4 MEEKS--MCDONALDS 238,300 473 135
COMSUMED PAST 7-DAYS--COCA COLA, 306,500 605 133
SHOPPED PAST B MONTHS--EASTERN MOUNTAIN SPORTS (EMS) 74,100 147 131 ITURE
MALLICENTER SHOP OF TEM--MALL OF MEW HAMPSHIRE 23,500 47 13
COMNSUMED PAST T-DAYS--PEPSI COLA 213,800 424 130 .
MALL/CENTER SHOP OF TEM-INDEPENDENCE MALL 22,200 4.4 130 V¢ e o)
CELL PHOME CARRIER UISED--MEXTEL 47 900 95 129 & Citizens Bank
CUSTOMER--SOVEREISN BANK 58,000 117 125 Not your typical bank”
STORE SHOP FOR FURMTURE--BOB'S DISCOUNT FURMTURE 49,900 94 124
MALL/CEMTER SHOP OFTEM--THE MALL AT WHINEY FIELD 72,800 45 124
COMSUMED PAST 7-DaAYS--CANADS DRY 85,100 169 123
CELL PHOME CARRIER USED--SPRINT PCS 40,800 81 124 . .
ATE FAST FOOD PAST 4-WEEKS--DUMNKIN' DONUTS 32,100 6.4 118 Soverelgn Bank
MALL/CEMTER SHOP OF TEM--AUBURMN MALL 26,200 532 117 '
SHOP SUPERMARKET PAST YWEEK--FOCODMASTER SUPERMARKET 13,500 27 116

SHOPPED PAST B MONTHS--GAP 122900 24 .4 116 “lympla Smr-ts

Source: The Media Audit June-July/Dec’04-Jan’05
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Media Usage: MORE College Students are Heavily Exposed to RADIO
than to any other medium.

Repatt: RAMKER REPORT

Cume Ratings
Market: BOSTOM, W& for JUN-JUL'04DECD4-JAN DS
Base: ADULTS
Target: OCCUPATION--STUDENT
Base Populstion: 4 016 400 o In Target: 1.8% Target Persons: 71,700
College Students in the Boston Market
HEAVY RADIO

34.3

HEAVY NEWSPAPER

HEAVY TELEVISION

Source: The Media Audit June-July/Dec’04-Jan’05
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Media Usage: WBCN reaches MORE College Students
than ANY Television Newscast.

Report: RANKER REPORT
Market: BOSTOMN, M for JUR-JUL'D4DEC' D4-JAN'05
Base: ADULTS
Target: CCCUPATION--STUDERT
Baze Population: 4,016 400 % In Target: 1.5%
Cume Cume
Rank |Media Perzons Rating 0 10 21 372
1 WWBICH-FM 22,000 307 |
2 EARLY NEMAS*ANHDH C 7 16,600 232 |
3 PRIME MEWS*AFHT C 25 16,400 2289 |
4 LATE MEAS*WHDH C 7 13,700 191 |
5 EARLY MEWSHMCYE C 5 7,200 1000 |
E EARLY MNENASHNEE C 4 7,200 1000 |
7 LATE MEWS*NCWE C 5 7,200 1000 |
g PRIME MEWS*AL5] C 56 5,000 g4 |
9 LATE MEWS*WBZ C 4 5,800 g1 |
10 EARLY MEWSHMMUR C 3 3,700 52 ]
1 MORER MEWS*AWUR C 9 3,700 52 ]
12 LATE MEMWS*AMUR C 3 3,700 52 ]
13 MORMN MEWSWMIWE C 5 3,300 45 |
14 MORM MEWS*WHDH C 7 3,300 45 |
15 MORM MEWS*AFRT 25 2,500 35 I
16 MORR MEWSVBE C 4 2,300 32 .
17 PRIME MEWS*SEK 35 * *

Source: The Media Audit June-July/Dec’04-Jan’05
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Media Usage: WBCN reaches MORE College Students
than ANY section of the Boston Globe.

Fepart: RAMKER REPORT
Market: BOSTON, WA for JUM-JUL'04DEC'04-JAN'05
Baze: ADULTS
Target: OCCUPATION--STUDEMT
Base Population: 4 016 400 % In Target: 1 8%
Cume Cume
Rank |Media Personz Rating 0 10 o 2
1 WWBICR-F 22,000 307
2 GLOBE**SM*SPORTS SEC 18,700 2758 |
3 GLOBE*WDSECTION 1 15,500 216 |
4 GLOBE**SM*SECTION 1 15,200 212 |
5 GLOBE*WDALIFEF ASHR 14 500 202 |
B GLOBE*ND*SPORTS SEC 13,900 19.4 |
7 GLOBE**WWDHMOYWIEEMT . 10,600 148 |
o] GLOBE**SM*LIFESF A5HM 5,000 11.2 |
9 GLOBE*SH*BUSIMNESS S 4100 57 |
10 GLOBE**WDAFOOD SEC. 4100 a7 |
11 GLOBE**SM*F OO0 SEC. 4100 a7 |
12 GLOBE**WD*BUSINESS S 4100 57 |
13 GLOBE**SM*MWOYIEEMT. 4100 a7 |
14 GLOBE**WDEMPLOY CLS 2,500 35 |
15 GLOBE*SM*CLASSIF AD 2,500 35 [ |
16 GLOBE**SM*AUTO CLAS 2,500 35 |
17 GLOBE**SM*EMPLOY CLS 2,500 35 |
18 GLOBE**WIS*EMPLOY CL 2,500 35 [ |
19 GLOBE**WD*MH MEWS S, 2,500 35 |
20 GLOBE**WDCLASTIF AD 2,500 35 [ |
M GLOBE**WDAAUTO CLAS, 2,500 35 [ |
22 GLOBE**SM*MH MEWS =, 2,500 35 |
23 GLOBE**SM*HOME SEC. 2,500 35 [ |
24 GLOBE*SH*TRANEL . 2,500 35 [ |

Source: The Media Audit June-July/Dec’04-Jan’05



104.1 FM

Media Usage: WBCN is a market leader in delivering College Students
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Reaching Boston’s College Students

Feport: RAMKER REPORT
Market: BOSTOM, M for JUR-JUL'04/DEC D4-J AR 05
Baze: ADULTS
Target: OCCUPATION--STUDENT
Base Population: 4,016 400 % In Target: 1.68%
CUme CUmE
Rank |Media Perzons Rating 0 13 25 a0
1 IR -F A 25,200 IES
2 W E-F 24100 I36
3 WWEICH-F 22,000 307
4 WERS-FiM 12,500 174 |
5 WEEI 12,400 173 |
G B X -Fhd 11,800 166 |
7 WIODS-Fhd 9,500 137 |
a WWBOT-Fh 5500 7i ]
a WZEH-Fh 5,300 74 I
10 R -F i 3,800 5.4 |
11 WZLX-Fi 3,900 5.4 |
12 WTHH-Fi 2900 40 ]
13 YWHELIR-FM 2500 35 [
14 WIR-Frd 2500 35 [
14 WBOS-Fh 2400 33 |
16 WF R -F A 2400 33 |
17 WL -Fid 2200 31 ||
15 WiZRB-Fh 1,400 20 |
19 WA -F i 1,100 145 |
20 BT &S00 1.1 |
M ) -F A o0 1.1 |

Source: The Media Audit June-July/Dec’04-Jan’05
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