


Reaching Boston’s College Students

Source:  The Media Audit June-July/Dec’04-Jan’05

Almost 70% are between the Ages of 18-24.
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Leisure Activities of Boston’s 18-24’s

Active Lifestyle
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Purchasing Patterns



Reaching Boston’s College Students

Source:  The Media Audit June-July/Dec’04-Jan’05

Local Retail
Shopping Patterns

http://www.hm.com/cz/start/start/index.jsp�
http://www.tacobell.com/home.htm�
http://www.target.com/gp/browse.html/ref=nav_t_logo/601-7831803-2004953?%5Fencoding=UTF8&node=1038576�
http://www.t-mobile.com/personal/individual�
http://www.citizensbank.com/index.asp�
http://www.bestbuy.com/site/index.jsp;jsessionid=23GQ1NFG1EHCFKC4D3GVAGI?�
http://www.filenes.com/gifts/OnlineShopping/FI?Dsp=1&cm_id=hdr_hmpg&c=1�
http://www.mybobs.com/home/default.asp�
https://www.dunkindonuts.com/�
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Media Usage: MORE College Students are Heavily Exposed to RADIO
than to any other medium.
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Media Usage: WBCN reaches MORE College Students
than ANY Television Newscast.
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Media Usage: WBCN reaches MORE College Students
than ANY section of the Boston Globe.
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Media Usage: WBCN is a market leader in delivering College Students
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