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2009 Movie Attendance iIs Up

Annual Ticket Sales

1,500,000,000

:
:
:

Tickets Sold

________________ 11995 11996 11997 11998 11999 12000 '2001 2002 12003 '2004 ‘2005 2006 2007 '2008 2009
Tickets (billion) . 1.22. 1.26. 1.42. 1.44. 1.44. 1,29 1.44. 1,58 1.55. 1.49. 1.40. 1.41. L.400 1.37. 0,94

Rewenue [$bn) $5.29.45.59. 46,51 $6. 77 730 $7.45:145.132 . $9.19: 49,35 $§9.27 1 $2.95. £9.25 $9.65. £9.85 . §5. 72,

Mote: Figures for 2009 are at an annualized rate,

Source: The Numbers — Movie Box Office
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0% of LA Adults Saw a Movie in the
Theater in the Last 4 Weeks

Report: TARGET PROFILE REPORT THE MEDd& AUDIT Target Analysis
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTE AGE 18+

Target: PAST 4WWEEKS ATTEMDED MOWIE THEATER

Base Population: 9,733,191 % In Target: 39.0% Target Persons: 3,795 692

PAST 4WEEKS ATTENDED MOVIE THEATER 39.0%

OTHER §1.0%

MARKET PROFILE IS BASED ON 4,514 RESPOMDEMTS. TARGET PROFILE IS BASED OM 1,761 RESPOMDEMNTS IM THE AUDIEMCE OF THE TARGET.




Move-Goers by Lifestyle Segments

THE MEDIA AUDIT
CROSSTAB REPORTS
Cross Target Vertical Percert

REPORT MARKET: LOS ANGELES, CA

REPORT BASE:  ADULTS AGE 18+

| REPORT FERIOD; MAR-AY 2008 £ SEP-OCT 2006 /WMAR-APR 2008
PRIMARY TARGET: PAST 4WWEEKS ATTENDED MOWE THEATER

BASE ROPULATION: 8,733,191  INTARGET: 9.0% TARGET PERSONS:
BASE FRIMARY VERTICAL

TARGET FERSONS PERSONS FERCENT 0 7 14 il

WM GENERATION--AGE 13-44° Bl MT ANDIAIR WH-1 1,380,201 47 561 e ______|

AFFLUENT WHITE COLLAR WORKER--F AMILY INCOME $100k+ 1,308 902 709,360 127 I

GRAYING AFFLUENTS-AGE S04/FAMILY INCOME $50,000+ 1,706,011 B 418 17.5 I

AFFLUENT FULL NESTER 5875k +KID S AT HOME 1,441 832 40,324 17.| I

AFFLUENT BMRTY NESTER-BA0K+/MD KIDS HOMEAGE 46+ 1,405,205 &58,004 147 I

AFFLUENT WORKING WOMEN--FAMILY INCOME $75,000+ 845,282 440,450 112 I

MATURING YUPPIE-25-44/C. GRAD/TECH-PROF-MGRIKIDS 407 412 254 546 fi.7

YUPPIES--AGE 21-34/COLLEGE GRADTECH-PROF-MGR JOB 440 860 140 487 .G

OUNG WITH MONEY--AGE 18-34/3100,000+ INCOME 472 1166 149,480 .5 I

AFFLUENT BLUE COLLAR WORKER--FAWILY [MCOME $r3000+ k7t 128 86 14 .




Radio & Internet are Key to
Reaching Movie-Goers

Report: MEDLA, DAY ARALY SIS, TV BREAKOUT THE MEDI& ALUDIT Target Market
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTE AGE 18+

Target: PAST 4WWEEKS ATTEMDED MOWIE THEATER

Base Population: 9,733,191 % In Target: 39.0% Target Persons: 3,795 692

Movie-Goers Spend Considerable Time with Radio & Internet

RADIO 21.1%

148 Minutes Daily

INTERNET 37.0%

BROADCAST TV 11.9%

LOCAL CAELE 11.0%
BILLBOARDS 7.8%

SATELLITE TV 5.1% NEWSPAPER 6.1%

TOTAL MARKET PROFILE IS BASED OM 4,514 RESPONDENTS. TARGET MARKET PROFILE I1Z BASED OM 1,761 RESPONMDENTS.




56% of Frequent Movie-Goers are Not
Exposed to the Weekday Newspaper

REPORT MARKET: L% ANGELES, CA
REPORTBASE:  ADULTS AGE 13+

- WAR-MAY 2002 / SEP-OCT 2008 f MAR-APR 2009
PRIMARY TARGET: PAST 4WEEKS ATTENDED MO'IE THEATER I

THE MEDIA AUDIT
CROSSTAR REPORTS
[ross Target Yertical Percert

NOT EXPOSED TO--SUNDAY NEWSPAPER

BASE ROPULATION: 9,733,191 % IN TARGET: 39.0% TARGET |
WERTICAL

TARGET PERCENT D L] i 5

NOT EXPOSED TO-EEKDAY NEWSPARER oy __________|
504




Most LA Frequent Movie-Goers are
Age 25-54, as are KCRW-FM Listeners

THE MEDI& AUDIT

Report: AGE DEMO ANALYSIE
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009
Bases: ADULTE AGE 18+
hedia: HCRW-Fhd
Target: PAST 4WWEEKS ATTEMDED MOWIE THEATER
Total Market Persons: 9,733,191 tedia Percent: 4 4% hedia Persons: 429 081
Total Market Persons: 9,733,191 Target Percernt: 39.0% Target Persons: 3,798,692
100—— 100——
75.9
67.0
11.3
UR=]
v i v i i
BELOW TARGET INTARGET (21-54) ABOWE TARGET BELOW TARGET INTARGET (21-54) ABOWE TARGET
MEDI& AUDIEMCE ARALYSIE IS BASED OM 210 RESPORDEMTS IM THE AUDIEMCE OF THE hEDIA
hARKET PROFILE IS BASED O 4,514 RESPONMDENTS. TARGET PROFILE IS BASED O 1,761 RESPOMNDERTS I THE ALDIEMCE OF THE MEDIA,




KCRW-FM Reaches The Right Target

Report:
Market:
Bases:

hedia:

Target:

MEDLA, PROFILE REPORT

THE WEDIS AUDIT

LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

ADULTS AGE 15+
HCRW-Fhd

PAST 4WWEEKS ATTEMDED MOWIE THEATER
hedia Persons: 429 051

Target Percent: 58 8%

Al Groups

Target Persons: 252 417

Nearly 60% of KCRW-FM Listeners Saw a Movie in a Theater in the
Last 4 Weeks

TARGET 58.8%

OTHER 41.2%

MEDI& AUDIEMCE AMALYSIS IS BASED ON 210 RESPONDEMNTS IM THE AUDIEMCE OF THE MEDIA,




KCRW.com Reaches The Right Target

Report: MEDILA PROFILE REFORT THE MEDI&S AUDIT Al Groups
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTE AGE 18+

hedia: HCRWW-Fh COh

Target: PAST 4WWEEKS ATTEMDED MOWIE THEATER

Media Persons: 82 794 Target Percent: 69 9%

Target Persons: 57,903

70% of KCRW.com Visitors Saw a Movie in a Theater in the Last 4 Weeks

OTHER 30.1%

TARGET 69.9%

MEDIA AUDIEMCE ANMALYSIS IZ BASED ON 42 RESPONDENTS IMN THE AUDIEMCE OF THE MEDIA,

Im
[



KCRW Reaches The Right Target

Report: MARKET IMDEX, MIULTIPLE TARGET SIMGLE MEDIA REPORT THE MEDI& ALUDIT Cume Index
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTE AGE 18+

hedia: HCRW-FR & KCRW COh

KCRW-FM & KCRW.com Effectively Targets Affluent Families & Retirees...

MARKET INDEX =100

AFFLUENT FULL NESTERS--375K +/KIDS AT HOME

GRAYIMNG AFFLUEMTS--AGE S0+FAMILY INCOME 50,000+

AFFLUENT WHITE COLLAR WORKER-—-FAMILY IMCOME §100K+

ADULTS--AGE 25-44

AMRMUAL HOUSEHOLD INCOME £50,000 PLUIS--AGE 25-49

FAST 4-WWEEKS ATTENDED MOVIE THEATER

| | | | | |
| | |
o 50 100 150 200 250 300

That are Frequent Movie-Goers

MARKET PROFILE 1= BASED OMN 4,514 RESPONDENTS. AUDIEMCE PROFILE |5 BASED OM 216 RESPOMNDENTS




KCRW Effectively Targets
Well-Educated Movie-Goers

Report: MARKET IMDEX, MIULTIPLE MEDIA SINGLE TARGET REPORT THE MEDI& ALDIT Mozt Often Index
P n P S bbbl el Bilidala e b 0 0 DR 2009

Baszes: ECUCATION--SINGLE AMDUOR ADNVANCED DEGREE

Target: PAST 4WWEEKS ATTEMDED MOWIE THEATER

Base Populstion: 3,282,?734 e In Target: 46.7% Target Persons: 1,534,165

KCRW is Most Effective at Reaching a Discerning Movie-Goer

MARKET INDEX =100

HCRW-FR & KCRW GO 143
LA TIM=AD*m O ESEMT. 121
LA TIMTSMNTMOVIEEMNT. 119
OC REGTSMN"MOVIE/EMNT.
OC REGTWD™MOVIESEMNT.
|
|
150

BAZED OM 340 RESPOMNDENTS OUT OF THE TOTAL SAMPLE OF 1,532 BASE # OF RESFONDENTS




KCRW Reaches Adults that Spend
$166 Million on Movies & the Arts

Report: AMMUAL CONSUMER BUYIMG POWVER RAMKER REPORT THE MEDI&S AUDIT Total Expenditures - Cume Rating §'s
Market: LOS ANGELES, CA for MAR-MAY 2003 F SEP-OCT 2008 f MAR-APR 2009

Bases: ADULTE AGE 18+

Target: MOYIE, THEATER, COMCERT, OPERA, BALLET (SINGLESSELS

Base Population: 9,733,191 % In Target: 57.6% Target Persons: 5 603 652

Total Expenditures -- Cume Rating $'s

HCRW-F & KCRW.COM 165,547,360

BAZED OM 2,584 RESPOMNDEMNTS OUT OF THE TOTAL SAMPLE OF 4,514 BASE # OF RESPONMDENMTS




KCRW Audience Profile

Repott: MEDIA QUICK PROFILE

Market: LOS ANGELES, CA for MAR-MAN 2008 / SEP-OCT 2008 f MAR-APR 2009
. GE 18+

hedlia: HCRYFIA & KCRW.COM I

Base Population: 9,733,191

THE MEDIA AUDIT

% in Madis: 4.5

All Groups
TOTAL

Media Perzons: 441 822

Audience Profile

Age Analysis

Gender Profile

Total Income: $44,541,568,750 18-20
21-24
Mean Income: $100,813 Male
25.34
Mean Age: 44 35.44 29.9%
Home Owners: 60% 45-54
55-64
Mean Home Value: $638,728 Female
65.-74
Mean Miles Past Week: 177 75+
45 0 70
Ethnicity Profile Education Profile
. . < 15K
White 51.3% H.S. Graduate
15-25K
Black 25-35K
Some College
35-50K
Hispanic
50-75K
One Degree 48.5%
Asian 75-100K
100-150K I b
wo+ Degrees
Other 150K+
0 65 35 0 60
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