
Reaching the Best Prospects



2009 Movie Attendance is Up

Source: The Numbers – Movie Box Office



40% of LA Adults Saw a Movie in the 
Theater in the Last 4 Weeks



Move-Goers by Lifestyle Segments  



Radio & Internet are Key to 
Reaching Movie-Goers

260 Minutes Daily

148 Minutes Daily



56% of Frequent Movie-Goers are Not 
Exposed to the Weekday Newspaper



Most LA Frequent Movie-Goers are 
Age 25-54, as are KCRW-FM Listeners



KCRW-FM Reaches The Right Target



KCRW.com Reaches The Right Target



KCRW Reaches The Right Target



KCRW Effectively Targets
Well-Educated Movie-Goers



KCRW Reaches Adults that Spend 
$166 Million on Movies & the Arts



KCRW Audience Profile
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