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Basic Audience Demographics
Media Profile (gives you 5 pie charts to show % of audience)
Target Profile (pie charts)
Special Reports
Quick Profile
Crosstab

Profile my station
Market Index multiple targets/single media
Composition Report

Learn about clients/prospects
Target Profile
Cross Tab
Special Reports
Quick Profile

Sell WHY Radio
Media Day Analysis
Special Reports/ Generic Media Profile
Ranker (use Heavy Radio, Heavy TV Heavy Newspaper)

Compare against other media
Ranker
Market Index multiple media/single target
Composite Average
Cross Tab:
-Age reports
-Income Reports

Show the power of my audience! How many exclusive listeners?
Combo Builder
Ad Campaign Planner

NEED HELP WITH REPORTS? At the top of each report, click on the question mark for help and definitions. 

Define your universe 
with BASE. 
Example:

A18+

A25-54

Geographic area

Choose gender in actual 
reports- see below

http://www.wmfr.com/default.asp�
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From TMA main menu select “Options” under the Utilities 
reports on the right hand side.  Click on “Select New Logo 
Image.”  Retrieve your logo from file.  All reports when printed 
will include the logo selected.

http://www.wmfr.com/default.asp�
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There are 6,500 listeners with who own a Chrysler listen to Curtis Media (WMFR/WSJS)
9.1% of all Chrysler owners listen to WSJS/WMFR
11.1% of WSJS/WMFR listeners own a Chrysler
Your listeners are 59% more likely to own a Chrysler
CONVERSION RATIO:  23.1% of your total (cume) Chrysler audience listens as their primary station (most often)

http://www.wmfr.com/default.asp�
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Market Index Report

Multiple Media/Single Target

Market Index Report

Multiple Target/Single Media
Build a story about 
who your listener is 
on a single page!

Compare your station to your 
competition based on Index.

http://www.wmfr.com/default.asp�
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Composite Average Reports allow you to analyze 5 targets at the same time for multiple 
media and provides an average of those 5 targets combined 

http://www.wmfr.com/default.asp�
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UNDERSTAND YOUR CLIENT.

Instantly profile your clients customer  for 6 basic criteria with the Target Profile report.

5.4% of 
G-W/S-
HP own a 
GMC

http://www.wmfr.com/default.asp�
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KNOW YOUR LISTENERS!

Instantly profile your station  for 6 basic criteria with the Media Profile report.

12% OF YOUR 
LISTENERS 
OWN A GMC

http://www.wmfr.com/default.asp�
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Use the Composition Report as a “Road Map” to your strengths.
MARKET PERSONS-There are 88,600 ADULTS with 250k Liquid Assests.  MEDIA PERSONS-There are 15,300 

CM listeners who have 250k Liquid Assests.  MEDIA RATING-17.3% of those with 250k assets listen to CM.  
AUDIENCE COMPOSITION-26.2% of your listeners are have 250k assests.  INDEX-Your listeners are 3 times as 

likely to have liquid assest of 250,000 or more.  (Use common sense with categories like 1,000,000 homes where a 
small % of the market owns)

http://www.wmfr.com/default.asp�
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Under Special Report Button

Instantly profile your client for 5 basic categories.  (Similar to Target Profile reports)

47% of the metro is 
male

44% of GMC 
owners are male

http://www.wmfr.com/default.asp�
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Under Special Report Button

Shows a customer profile by media in general.  (Great report to use at the agency 
planner level)

30.7% of those 
who plan to buy a 
new vehicle are 
heavy radio 
listeners.

53.6% of those 
who plan to buy a 
new vehicle 
spend no time 
with any daily 
newspaper.

http://www.wmfr.com/default.asp�
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Under Special Report Button
Understand your audience and match your strengths to the clients’ customer profile. Shows a side 

by side profile of the client’s customer and your listeners. 

(Similar to the Target Profile and Media Profile combined)

63.7% of 
new 
vehicle 
buyers 
are male

59.5% of 
CM 
listeners 
are male.

http://www.wmfr.com/default.asp�
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Under Special Report Button

Shows a side by side comparison of two media.

http://www.wmfr.com/default.asp�
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Demonstrate what Curtis Media can add to the buy.

http://www.wmfr.com/default.asp�
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Radio and 
Internet make up 
48% of the 
Chrysler 
customers media 
time.  Is 48% of 
the budget 
allocated to Radio 
and Internet?

http://www.wmfr.com/default.asp�
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In-depth customer 
profiles!!!

There are multiple uses for Crosstab Reports one of which is a in depth profile for your clients’ customers.   

http://www.wmfr.com/default.asp�
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In-depth customer and station profiles!!!

http://www.wmfr.com/default.asp�
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http://www.wmfr.com/default.asp�
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http://www.wmfr.com/default.asp�
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THE MEDIA AUDIT  
800-324-9921

DEFINITIONS   of *Cume and **Most Often 
Radio Cume = Listened To During Past 7 Days

Radio Primary/Most Often = Average Day/yesterday

Television Cume = Viewed During Past 7 Days

Television Primary/Most Often = Viewed Yesterday

Cable Television Cume = Viewed During Past 7 Days

Cable Television Primary/Most Often = Viewed Yesterday

Weekly/Monthly Print Cume = Read One or More Of Past 4 Editions

Weekly/Monthly Print Primary/Most Often = Read Last Edition

Newspaper Sections Cume = Read one of pst 5 issues for weekday, one of pst 4 for Sunday

Newspaper Sections Primary/Most Often = Regularly Read This Section or read last issue

Internet Cume = Logged On Past 30 Days

Internet Primary/Most Often = Logged On Past Week

BUYING POWER:
# of people in your audience for each target multiplied by cost of clients product/target

_______________________x $______________________ = Buying Power

# of audience in target   cost of target

http://www.wmfr.com/default.asp�
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