Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

Rank Media Cume Rating
1 WSTR-FM 52.5
WWWQ-FM 254
WVEE-FM 14.6
WBTS-FM 14.2
WFSH-FM 12.5
WKHX-FM 12.2
WJIZZ-FM 10.9
WSB-FM 10

© 00 N o o b~ wWw DN

WGST 8.9

=Y
o

WNNX-FM 7.7

PLAN NEXT 12 MONTHS-COSMETIC SURGERY

OVER HALF (52.5%) OF ALL ATLANTA ADULTS WHO PLAN ON
HAVING COSMETIC SURGERY IN THE NEXT 12 MONTHS LISTEN
TO STAR94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics

Star @4, Atlanta’s Comtenporar



jhe STAR 94 Community

Aspiring. Affluent. Acfive.,

$150,000+ HOUSEHOLD INCOME

Rank Media Cume Rating
1 WSB 30.7
WSTR-FM 22.5
WZGC-FM 16.2
WVEE-FM 14.4
WKLS-FM 13.6
WGST 13.4
WKHX-FM 12.6
WLTM-FM 11.2

© 00 N o O b~ wWDN

WHTA-FM 10.9
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WNNX-FM 9.4

STAR 94 LISTENERS HAVE BUYING POWER!

STAR 94 DELIVERS 22.5% OF EVERY HOUSEHOLD WITH
INCOMES OF $150,000 OR MORE.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




jhe STAR 94 Community

Aspiring. Affluent. Acfive.,

$150,000+ HOUSEHOLD INCOME

Rank Media Cume Rating
1 WSB 36.4
WSTR-FM 32.9
WVEE-FM 235
WLTM-FM 21.6
WSB-FM 20.2
WBTS-FM 17.3
WHTA-FM 141
WWWQ-FM 12.9

© 00 N oo o B~ W N

WALR-FM 125

=
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WAMJ-FM 121

STAR 94’S WOMEN HAVE BUYING POWER!

STAR 94 DELIVERS ONE THIRD (32.9%) OF ALL WOMEN WITH
INCOMES OF $150,000 OR MORE.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




ieachihe STAR 94 Community

Aspiring. Affluent. Acfive.

MAJOR APPLIANCE

Most Often
Rank Media Rating

1 WSTR-FM 9.4

WSB 8.4
WVEE-FM 7.5
WKLS-FM 6.1
WBTS-FM 5.2
WABE-FM 4.8
WPZE-FM 4.8
WWWQ-FM 3.9

© 00 N o g M~ W DN

WSB-FM 3.7

WLTM-FM 3.1
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STAR 94 LISTENERS HAVE BUYING POWER!

ONE OUT OF TEN ATLANTA RESIDENTS WHO PLAN TO
PURCHASE A MAJOR APPLIANCE IN THE NEXT YEAR LISTEN TO
STAR 94 AS THEIR PRIMARY STATION.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

18-24 UNDER $35,000
14% 12% $75,000+ 6%

%

50%
$35,000-
$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




the STAR 94 Community

Aspiring. Affluent. Acfive.,

CONTINUING EDUCATION

ADULTS 35 AND OLDER

Media
WSB
WSTR-FM
WSB-FM
WLTM-FM
WPZE-FM
WABE-FM
WZGC-FM
WKLS-FM
WKHX-FM

10 WVEE-FM

Cume Rating
19.3
15.1

14

STAR 94 LISTENERS HAVE LEARNING POWER!

15% OF ALL ADULTS 35 AND OLDER WHO PLAN TO ATTEND
COLLEGE IN THE NEXT YEAR LISTEN TO STAR 94.

AGE COMPOSITION

65+
50-54 o, 1824
14% ’_ 12%

Star @4., Atlanta’s Comte

GENDER COMPOSITION INCOME COMPOSITION

UNDER $35,000
$75,000+ 6%
50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics

rid com for community and o




the STAR 94 Community

Aspiring. Affluent. Acfive.,

YOUNG INVESTORS

Rank Media Cume Rating
1 WSTR-FM 32

WVEE-FM

WBTS-FM

WKHX-FM

WPZE-FM

WWWQ-FM

WFSH-FM

WALR-FM

© 00 N o 0o b~ wWDN

WHTA-FM
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WNNX-FM

FEMALE INVESTORS--HAVE CD'S/IRA'S/401K'S--AGE 18-34

STAR 94’'S WOMEN HAVE SAVING POWER!

STAR 94 DELIVERS ONE THIRD (32%) OF ALL 18-34 WOMEN
WITH CD’S/401K/IRA’S.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

WOMEN

Rank Media Cume Rating
1 WSTR-FM 32.1
2 WSB 18.6
3 WNNX-FM 18.1
4 WZGC-FM 17
5 WSB-FM 16.6
6 WLTM-FM 15.3
7 WALR-FM 15
8 WABE-FM 13.9
9 WBTS-FM 13.3
10 WKHX-FM 12.3

ONE THIRD OF ALL WOMEN WHO ATTENDED A ROCK OR POP
MUSIC CONCERT IN THE PAST YEAR LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o, 1824 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-

$49,999
20%

MALE
37%

45-49
22%

25-34
29%

FEMALE
63%

$50,000-74,999
35-44 24%

0,
22% Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics
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Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

Rank Media Cume Rating
1 WSTR-FM 27.7
WSB-FM 25.7
WSB 20.8
WLTM-FM 19.2
WVEE-FM 14.7
WFSH-FM 141
WKHX-FM 12.6
WBTS-FM 9.9

© 00 N o o b~ wWwDN

WZGC-FM 9.8

=
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WKLS-FM 9.5

STAR 94 DELIVERS MOMS!

27.7% OF ALL FEMALE AFFLUENT FULL NESTERS LISTEN TO
STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o, 1824 UNDER $35,000

14% 12% $75,000+ 6%

50%
$35,000-

$49,999
20%

FEMALE
63%

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics
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Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.

SPORTING FANS

Rank Media Cume Rating
1 WSTR-FM 22.6

WLTM-FM 21.3
WSB-FM 17.3
WKHX-FM 171
WSB 145
WPZE-FM 14.3

west v SPORTS

WBTS-FM 13 #i Wk
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WVEE-FM
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WALR-FM

STAR 94 DELIVERS FEMALE FANS!

22.6% OF ALL WOMEN WHO ARE REGULAR READERS OF THE SPORTS
SECTION LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 18-24 UNDER $35,000

% 10y
14% 6 $75,000+ 6%

50%
$35,000-

$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics



http://thumb.shutterstock.com/photos/display_pic_with_logo/473/473,1107491927,4.jpg�

keachihe STAR 94 Community

Aspiring. Affluent. Acfive.

Rank Media Cume Rating
1 WSTR-FM 19.3
WSB 188 i i ': ’ FORGET THAT '| % NEW YORK' GARD

TWO NEW HOMEGROWN LINES OF T-SHIRTS
PEAL 7O & WEW ORLEANIAN'S SENSE OF

WBTS-FM 18.2
WVEE-FM 17.9
WLTM-FM 17.8
WSB-FM 16.4
WHTA-FM 12.6
WNNX-FM 10.9

© 00 N O 0o b~ W DN

WABE-FM 9.8
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WFSH-FM 9.4

STAR 94 DELIVERS ATLANTA WOMEN WHO ARE LOOKING FOR THINGS
TO DO. 19.3% OF ALL WOMEN WHO ARE REGULAR READERS OF THE
MOVIE AND ENTERTAINMENT SECTION LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

MOVIE GOERS

VELEY Cume Rating
WSTR-FM 18.2 KETS NOW! F
WSB-FM 16.3 £ ,
WVEE-FM 15.5
WLTM-FM 15.3
WBTS-FM 12.8
WKHX-FM 12.4
WSB 12.4
WFSH-FM 11.3

© 00 N O O b~ W N

WPZE-FM 10.9
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WNNX-FM 7.7

STAR 94 DELIVERS 18.2% OF EVERY WOMEN IN THE ATLANTA METRO
ARE WHO HAVE BEEN TO A MOVIE IN THE PAST MONTH!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




keachihe STAR 94 Community

Aspiring. Affluent. Acfive.

SNOW SKIING

Rank Media Cume Rating
1 WSTR-FM 32

WSB

WZGC-FM

WNNX-FM

WABE-FM

WKLS-FM

WGST

WLTM-FM

© 00 N O g b~ W DN

WHTA-FM
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WSB-FM

REACH 1/3 OF ALL ATLANTA SNOW SKIERS WITH STAR 94!

32% OF ALL RESIDENTS WHO PARTICIPATED IN SNOW SKIING
IN THE PAST YEAR LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics

Star @4, Atlanta’s Comtenpora dio Station Far Thre atiaons s WSTF htlarrta, Bé sure to v G o cammunity and on air avents



Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.

Media
WSTR-FM
WSB
WSB-FM
WLTM-FM
WVEE-FM
WKHX-FM
WFSH-FM
WABE-FM
WBTS-FM
WZGC-FM

© 00 N o o b~ W DN
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ONE OUT OF FIVE (20.8%) OF ALL WORKING WOMEN WHO LIVE IN
HOUSEHOLDS OF $75,000 OR MORE LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 18-24 UNDER $35,000

% 10y
14% 6 $75,000+ 6%

50%
$35,000-

$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics
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Rank
1

© 00 N O O b~ w DN
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Media
WSTR-FM
WSB
WSB-FM
WBTS-FM
WABE-FM
WVEE-FM
WZGC-FM
WLTM-FM
WHTA-FM
WFSH-FM

the STAR 94 Community

Aspiring. Affluent. Acfive.,

FOREIGN AIR TRAVEL

v

Cume Rating

20.4
20.2
175
171
14

ONE OUT OF FIVE (20.4%) OF ALL WOMEN WHO HAVE TAKEN 2 OR
MORE AIRLINE TRIPS OUT OF THE COUNTRY LISTEN TO STAR 94!

AGE COMPOSITION

50-54
14%

65+

%

18-24
12%

Star @4., Atlanta’s Comte

GENDER COMPOSITION INCOME COMPOSITION

UNDER $35,000
$75,000+ 6%
50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics

& com for community and o




the STAR 94 Community

Aspiring. Affluent. Acfive.,

DOMESTIC AIR TRAVEL

Rank Media Cume Rating
1 WSTR-FM 24.5
WSB 21.4
WABE-FM 20.2
WBTS-FM 17.4
WVEE-FM 14.4
WALR-FM 141
WSB-FM 12.2
WWWQ-FM 12

© 00 N o o b~ W DN

WZGC-FM 12
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WFSH-FM

ONE OUT OF FOUR (24.5%) OF ALL WOMEN WHO HAVE TAKEN 6 OR
MORE DOMESTIC AIRLINE TRIPS LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 404 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




_ Iihe STAR 94 Community

Aspiring. Affluent. Acfive.

WOMEN
PROPRIETOR/MANAGER

Rank Media Cume Rating
1 WSTR-FM 23.4

WSB-FM 18.8

WVEE-FM 145

WBTS-FM 14.3

WFSH-FM 14

WLTM-FM

WYAY-FM

WKHX-FM

© 00 N o 0o b~ W DN

WSB

[y
o

WZGC-FM

ONE OUT OF FOUR (23.4%) OF ALL FEMALE BUSINESS OWNERS OR
MANAGERS LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




ieachihe STAR 94 Community

Aspiring. Affluent. Acfive.

Rank Media Cume Rating
1 WSTR-FM 19.9
WSB-FM 19.8
WSB 16.9
WKHX-FM 16.7
WLTM-FM 155
WFSH-FM 10.8
WKLS-FM 10.3
WPZE-FM 10.3

© 0 N o o b~ W DN

WYAY-FM 9.4
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WVEE-FM 9.1

ONE FIFTH (19.9%) OF ALL WOMEN WHO DRIVE THEIR VEHICLE
350+ MILES EACH WEEK LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% 6%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Rank Media

=

WSTR-FM
WHTA-FM
WSB
WLTM-FM
WABE-FM
WNNX-FM
WGST
WZGC-FM

© 00O N O o A W N

WSB-FM

[E=Y
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WYAY-FM

Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

VOLKSWAGEN

Cume Rating
26.1
16.9
15.8
15.7
15.5
10.9
7.5

7.2
6.9

53

STAR 94, YOUR #1 DEALER!

ONE OUT OF FOUR (26.1%) OF ALL VOLKSWAGEN OWNERS IN THE
ATLANTA METRO AREA LISTEN TO STAR 94!

AGE COMPOSITION

65+
50-54 o, 1824
14% ’_ 12%

Star @4, Atlanta’s Comtenporar

GENDER COMPOSITION INCOME COMPOSITION

UNDER $35,000
$75,000+ 6%
50%
$35,000-
$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Rank

1

Media
WSTR-FM
WSB
WSB-FM
WABE-FM

Cume Rating
24.7
21.4
20.3

19

keachihe STAR 94 Community

Aspiring. Affluent. Acfive.

WNNX-FM
WBTS-FM
WLTM-FM
WALR-FM

© 00 N oo o b~ W N

WPZE-FM

=
o

WKLS-FM

STAR 94, YOUR #1 DEALER!

ONE OUT OF FOUR (24.7%) OF ALL WOMEN WHO PLAN TO BUY A
CAR IN THE NEXT YEAR LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

-5/ 18'24

14% 12%

UNDER $35,000
$75,000+ 6%
50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

WOMEN
QUALIFIED CAR BUYERS

Rank Media Cume Rating
1 WSTR-FM 17.8
2 WKHX-FM 16.6
3 WSB-FM 16.1
4 WSB 13.8
5 WFSH-FM 13.7
6 WVEE-FM 12.7
7 WLTM-FM 11
8 WBTS-FM 10.2
9 WJIZZ-FM 9.3
10 WALR-FM 8.1

ALMOST ONE IN FIVE WOMEN WITH A CAR LOAN LISTEN TO

STAR 94!
AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION
65+
50-54 o, 1824 UNDER $35,000
14% 12% $75,000+ 6%

50%

$35,000-
MA(I)'E $49,999
37% 20%
45-49 2534
22% 20%
FEMALE
63%
$50,000-74,999
35-44 24%
22% Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics

ad e nity and o



keachihe STAR 94 Community

Aspiring. Affluent. Acfive.

Rank Media Cume Rating
1 WSTR-FM 22.5

WLTM-FM 21

WBTS-FM

WABE-FM

WHTA-FM

WVEE-FM

WSB

WNNX-FM

© 00 N o 0o b~ wWwDN

WKHX-FM

[N
o

WSB-FM

STAR 94, YOUR #1 DEALER!

22.5% OF ALL WOMEN WHO SHOPPED ONLINE AT
AUTOTRADER.COM LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 18-24 UNDER $35,000

% 10y
14% 6 $75,000+ 6%

50%
$35,000-

$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




Reachihe STAR 94 Communily

Aspiring. Affluent. Acfive.,

Rank Media Cume Rating
1 WSTR-FM 22.1
WSB 20.8
WSB-FM 17.9
WPZE-FM 16.1
WKHX-FM 15.7
WALR-FM 14.9
WVEE-FM 12.8
WBTS-FM 121

© 00 N o o b~ w DN

WLTM-FM 9.6
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WZGC-FM 9.3

STAR 94, YOUR #1 DEALER!

22.1% OF ALL WOMEN WHO VISITED A CASINO IN THE PAST YEAR
LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE
63%
$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics
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_ the STAR 94 Community

Aspiring. Affluent. Acfive.

OWN EUROPEAN VEHICLE

Ll
rr

Rank  Media Cume Rating

1 WSTR-FM 25.1
WSB-FM 21.9
WABE-FM 20.6
WSB 17.9
WLTM-FM 17.8
WBTS-FM 131
WZGC-FM 12.5
WNNX-FM 9.4

© 00 N O O b~ w DN

WJIZZ-FM 9.2
WFSH-FM 6.2
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STAR 94, YOUR #1 FEMALE EUROPEAN DEALER!

ONE OUT OF FOUR (25.1%) OF ALL FEMALE EUROPEAN VEHICLE
OWNERS IN THE ATLANTA METRO AREA LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

0, 18-24 UNDER $35,000
% 1oy
14% 6 $75,000+ 6%

50%
$35,000-

$49,999
20%

FEMALE
63%

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




the STAR 94 Community

Aspiring. Affluent. Acfive.,

LUXURY APPARTMENT RENTERS

Rank Media Cume Rating
1 WSTR-FM 45.5
WJZZ-FM 40.8
WWWQ-FM 40.8
WFSH-FM 29.5
WVEE-FM 28.2
WBTS-FM 28.2
WLTM-FM 17.3
WSB-FM 15.2

© 00 N O O b~ w DN

WKHX-FM 7.8
WNNX-FM 5.2

.
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STAR 94, YOUR #1 FEMALE HIGH END RENTER!

ALMOST HALF (45.5%) OF ALL WOMEN WHO RENT THEIR HOME
AND HAVE INCOMES OF $75,000 OR MORE LISTEN TO STAR 94!

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

% 18-24 UNDER $35,000
14% 12% $75,000+ 6%
50%
$35,000-
$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics




jhe STAR 94 Community

Aspiring. Affluent. Acfive.,

WOMEN
WINE LOVERS

Media Cume Rating
WSTR-FM 33
WSB

WABE-FM

WLTM-FM

WSB-FM

WZGC-FM

WKHX-FM

WKLS-FM

© 00 N o o b~ W N P

WNNX-FM
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WWVA-FM

ONE THIRD (33%) OF ALL WOMEN WHO DRANK WINE ON 3 OR
MORE DAYS IN THE PAST 2 WEEKS LISTEN TO STAR 94.

AGE COMPOSITION GENDER COMPOSITION INCOME COMPOSITION

65+
50-54 o4 18'024 UNDER $35,000
14% 12% $75,000+ 6%

50%
$35,000-
$49,999
20%

FEMALE

$50,000-74,999
24%

Source: The Media Audit Nov-Dec 2005. A syndicated service of International Demographics
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