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Nearly 41% of Buffalo Market Adults are NOT EXPOSED TO NEWSPAPER
ON AN AVERAGE WEEKDAY.

That's 354,300 ADULTS!

TARGET ANALYSIS - NOT EXPOSED TO NEWSPAPER ON AVG WEEKDAY

TARGET40.5%,)

" TOTHER 59.5%
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The Yladiz ,LJ,J}f arch shows...

ENTERCOM RADIO is the le
who are NOTEXPOSEDTON ISPAPER ON

ENTERCOM reaches nearly 81 0! !55 ults who

NOT EXPOSED TO NEWSPAPER ON AVG. WEEKDAY

ENTERCOM RADIO 228

INFINITY RADIO

22.2

CITADEL RADIO

Cume Ratlngs

-t'.!.:' Buffalo, NY Jov Dec 2003




| _@ f_é’@'/ (]

about contact news markets investors jobs —

-—

TR J_)JC*' NE

iﬂﬂs MEDIA AUDIT

IS unique ‘:_
newsg&g allars |
multi-m ualita
readership (or Iz

the newsE “%\\‘




. _@_t_w Eﬁf'/ v |

about contact news  markets investors  jobs market research

N ENTERCOM BUFFALO




| _@ f_é’@'/ (]

about contact news markets investors jobs —

-—

- F 1
—_— i | —
= e "a.‘rﬁ
= 3
= = ;_;F' \

-
L ——————




about contact news markets investors jobs market research

—

The Madizra _a.es_earch shows...

The Buffalo News reaches nearly 62% of the
vehicle this year.

ENTERCOM reaches nearly ------ ' planned

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

BUF. NEWS*****WD/SUN . ENTERCOM RADIO
Cume Ratings

~ The Media Audit Buffalo, NY Elov-Dec 2003
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IHEREHIAnHIEResearch shows...
People read specific sections of the newspaper |
cover. |

I'lHI'.

While the Buffalo News does reach nearly 62% of
the Sunday auto section only reaches about 13
reaches less than 10%. s =

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

9.5

BUF. NEWS****WD/SUN B.NEWS*SN*AUTO CLAS B.NEWS*WD*AUTO CLAS.

Cume Ratings

'he Media Audit Buffalo, NY iov-Dec 2003
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IHERVIENIEATIITIRESearch shnows...

Comparing potential to potential, ZNEREOM s 52% reach of planned new vehicle purchasers is
nearly 400% the potential reach of the Buffalo News auto sections!

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

B.NEWS*SN*AUTO CLAS B.NEWS*WD*AUTO CLAS.
Cume Ratings
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HiasAUHItsesearch snows...
Together, the Buffalo News auto sections reach less than 22%

of Buffalo planned new vehicle purchasers.

Report: AD CAMPAIGH PLAHHER REPORT ADULTS AGE 18 +

Target: PLAH BUY--HEW CARVANTRUCK/SPORT UTILITY

Market: BUFFALQ, HY for HOV-DEC 2003

CUME CUME HET CUME
PERSOHS RATING REACH
9,100 133 33
B 500 95

MEDIA TYPE
B.MEY L

MEDIA SUMMARY

PRIMT MEDA, 15,600

15,600
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Adding ENTERCOMSS reach of planned new vehicle purchasers to the Buffalo News auto sections

will nearly TRIPLE the reach potential of planned new vehicle purchasers to over 62%.

Report: AD CAMPAIGH PLAHHER REPORT ADULTS AGE 13 +
Target: PLAH BUY--HEW CARVANTRUCK/SPORT UTILITY

Market: BUFFALQ, HY for HOV-DEC 2003

CUME CUME HET CUME
MEDIA TYPE PERSOHNS RATING REACH
EMTERC Oh RO 3 a1 1.3

8,100 133
f,500
MEDIA SUMMARY

RADIC
PRIMT MEDIA

51,100
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InERVEmiEEATitEResearch shows...

Buffalo Market adults who are heav €
who have fewer consumer needs an -=' Nt -4_

HEAVY NEWSPAPER READERS

MARKET INDEX = 100

ADULTS--AGE 18-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

179

ADULTS--AGE 75 PLUS

I | | |
0 50 100 150 200

Cume Index

ia Audit Buffalo, NY lov—Dec 2003
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The Madizr Audier -**‘“‘— £h shows...

Heavy Radio Listeners in Buffalo are youngs
active lifestyles, and depend on radio for inforrr

HEAVILY EXPOSED TO RADIO

MARKET INDEX = 100

(

ADULTS--AGE 18-24 135

1 ADULTS--AGE 25-34 133

\ ADULTS--AGE 35-44

ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

I |
0 50 100 150

Cume Index

ndit Buffa |O NY!OV-DGC 2003
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SRS Exclusive to The Media Audit

THE MEDIA AUDIT offers FVEREAM a un
substantial automotive dollg
market qualitative servicehto

n the Bu
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Newspaper section informﬁn
playing field to pursue the It

With some minor modifi
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