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Reaching Comcast Customer Prospects
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WZMX-FM Annual Income Profile

< 25K 6.9%

25K - 34K 10.3%

39K - 49K 34.8%

50K - 74K 14.3%

Source: The Media Audit Hartford Sept-Oct 2005
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63.1% of WZMX-FM Listeners are College Educated

ADV. DEGREE 4.4%

HS OR LESS 3.2%

HS GRAD. 33.8%

COLL. GRAD. 32.7%

SOME COLL. 26.0%

Source: The Media Audit Hartford Sept-Oct 2005
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74.6% of WZMX-FM Listeners are Internet Users

OTHERS 25.4%

TARGET 74.6%

Source: The Media Audit Hartford Sept-Oct 2005
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1% of WZMX-FM Listeners Watch Sportscasts

OTHERS 29.2%

TARGET 70.8%

Source: The Media Audit Hartford Sept-Oct 2005
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Report:
Market:
Bazes:
Mediz:

MARKET INDEX REPORT, MULTIPLE TARGET SIMGLE MEDIA THE MEDIA, ALDIT
HARTFORD, CT for AUG-SEP 2003

GEMERAL BASE = ADULTS AGE 18+

MR -F I

Cume Index

WZMX-FM Outperforms the Market in Delivering Home Owners with
$75K-$100K Incomes

MARKET INDEX = 100

HOME OWNER--INCOME-- $75,000-$99,999 126

Source: The Media Audit Hartford Sept-Oct 2005
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WZMX-FM is an Hartford Market Leader in Reaching Online Users.

Report:
Market:
Bases:
Target:

RAMKER REPORT

HARTFORD, CT for AUG-SEP 2005

GEMERAL BASE = 4DULTS AGE 18+
OMLIMEAMTERMET --LOGGED OM PAST MONTH

Basze Populstion: 905 600

THE MEDIA AUDIT

Y In Target: 71 6%

Mozt Often Ratings

Target Persons: 645100

WTIC

WTIC-F M

WZN-F

WORC-Fh

WHCM-F i

WAYYZ-F

WCCC-FM

WIKSS-Fh

ONLINE USERS

2.9

7.4

1
4 G

Core Loyal Listeners

Source: The Media Audit Hartford Sept-Oct 2005
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WZMX-FM Provides 25-54 Age Cell Balance to WDRC-FM

THE MEDIA AUDIT
MEDIA VS, MEDIA PROFILE REPORTS
GENMERAL BASE = ADULTS AGE 18+

Feport hiarket : HARTFORD, CT CUME AUDIEMCE
Repart Period: AUG-SEP 2005 = .
MEDIA T WEMH-Fi
MEDIAZ: WORC-FM
MEDIA PERSOMNS 1: 107,200 — MEDIAPERSONS 2: 102,600 TARGET PERSOMNS: 805,600
MARKEET PROFILE GROUPS M- Fhl 1] 21 42 fid MIORC-Fhd 1] 21 42 fid

hlALE a7 ] 30.8 ]

FBwALE G2 6 ] 602 |

AGE 18-24 3448 | 4.5 |

AGE 1534 N | | 4.1 |

AGE 3544 T | 12.4 |

AGE 45-54 i 4.8 |

AGE 55-64 1.7 | A |

AGE G574 i 348 |

AGETS PLUS " 1.4 [ ]

UMDER 24,000 6.9 57

F26,000-%34,999 10.3 b

F35.000-F40,999 4.8 0

F50,000-F7 4,999 14.3 e

F05.000 PLUS ] =]

H% OF LESS 32 || T4 |

HE GRADUATE 338 | 306 ]

50ME COLLEGE 26.0 | 14.7 |

COLLEGE GRADOUATE o | 26.49 |

ADWAMCED DEGREE LX) | 1.4 |

Source: The Media Audit Hartford Sept-Oct 2005
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WZMX-FM Provides 25-54 Age Cell Balance to WTIC

THE MEDIA AUDIT
MEDIA %S, MEDIA PROFILE REFORTS
GENERAL BASE = ADULTS AGE 18+

Report Market: HARTFORD, CT ~ CUME AUDIENCE
Report Period: AUG-SEP 2005 & 5

WED 4 1: WEM K- F M

MED |4 2: WTIC

MEDIAPERSONS 1: 107 200

TARGET PERSOMS: G045 600

MARKET PROFILE GROUPS W Fi 1 1] 40 &0 WTIC 1 1] 40 &0
hiALE T4 | 71 |
FEMALE GLG I —— 4z.0 I
AGE 18-24 354 I 248 u
AGE 25-24 LR I 24 u
AGE 35-44 L I 2z I
AGE 45-54 = 171 I
AGE §5-6d 1.7 [ ] T4 I
AGE B5-74 = 16.7 I
AGE TS PLUS = 0.8 L]

UNDER §&5,000 G4 0.7

F26,000-%34,999 0.3 a3

F346,000-$49,999 48 187

F50,000-F74,000 142 104

F75,000 PLUS A 4z.0

H% OR LESE 32 | 3z |

HE GRADUATE ek I s I

SOME COLLEGE 6.0 I 173 I

COLLEGE GRADUATE T .| e I |
ADVAMCED DEGREE 44 | 6.5 I

Source: The Media Audit Hartford Sept-Oct 2005
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WZMX-FM Provides 25-54 Age Cell Balance to WRCH-FM

THE MEDIA AUDIT
MEDIA %S, MEDIA PROFILE REFORTS
GENERAL BASE = ADULTS AGE 18+

Report hiarket: HARTFORD, CT CUME AUDIENCE
Report Period: AUG-SEP 2005 -
MEDIA T WA H-F
MEDIAZ: WRCH-Fi
MEDIA PERSONS 1: 107,200 MEDIA PERSOMNS 2: 21,900 TARGET PERSONS: 905,600
h&RKET PROFILE GROLUIPS NZuli- Fhd 1] 21 43 G4 WRCH-Fhd 1] 21 42 G4

MALE T4 388 ]

FEWALE GEG 61.2 |

AGE 18-24 355 ] 56 ]

AGE 35-34 3541 | 1.6 [ |

AGE 35-44 T ] 19.7 ]

AGE 45-54 = 225 |

AGE §5-6id 1.7 [ | 74 |

AGE 65-74 = 14.5 ]

AGE 7S PLUS = a4 |

UMDER #5000 6.4 T8

F25,000-%34,999 103 14.2

$35,000-$49,999 348 306

B50,000-F74,000 143 16.5

FF5.000 PLUS ] 204

H% OR LESS 32 | 24 |

HS GRADLUATE 338 ] 3T |

SOME COLLEGE 26.0 | 19.3 |

COLLEGE GRADUATE 327 ] 9.2 ]

ADVAMCED DESREE 4.4 | 6.5 |

Source: The Media Audit Hartford Sept-Oct 2005
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