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In a comparison of major media (radj
lions share at nearly 46%.
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NEWBIS P EISseadership in Kansas City is on the decline.

The percent of adults exposed to n

Unique to The Media Audit is the ab
market taken twice each

53.0% \
1-.\

52.0%

e — <7
* Rk N
z, -

51.0% |
~
X

49.0%

% of Adults

48.0%

47.0% -

FA2001 SP2002 FA2002 SP2003

~ The Media Audit Kansas City, MO/KS 2001-2003
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IHERVIEMIdsATTIiTSsesearch shows...

Over One-Half of Kansas City Market Adults are NOT EXPOSED TO NEWSPAPER
ON AN AVERAGE WEEKDAY?

That's 683,000 ADULTS!

TARGET ANALYSIS - NOT EXPOSED TO NEWSPAPER ON AVG WEEKDAY

____OTHER 48.3%
TARGE -
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shows...

ENTERCOM RADIO reaches nearly HALF of Ka
who are NOT EXPOSED TO NEWSPA N AN £

NOT EXPOSED TO DAILY NEWSPAPAER AVERAGE WEEKDAY

ENTERCOM RADIO
INFINITY RADIO
SUSQUEHANNA RADIO
CARTER BROADCAST

BOTT BROADCASTING

| | | |
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a Audit as City, M’KS Aug-Sept 2003
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ENVERCON KANSAS CITY
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IHENIEHE AL Research shows...

The Kansas City Star nes nearly 7
new vehicle this year. .

ENTERCOM reaches a little over 70% of p

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

75.8

70.3

K CITY STAR**WD/SUN ENTERCOM RADIO

Cume Ratings
~ The Media Audit Kansas City, MO/KS Aug-Sept 2003
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The Nladiz ,LJ,J:EE Esearch shows...

People read specific sections of the newspape
cover.

While the Kansas City Star does :
vehicle, the Sunday auto sech_orr e
section reaches only 18%.

PLAN TO BUY NEW VEHICLE NEXT 12 MONTHS

75.8

18.9 18.0

KCITY STAR*WD/SUN STAR*™SN*AUTO CLAS STAR*WD*AUTO CLAS.
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IHERVIEMIASAUITSISESearcn SNows...

Comparing potential to potential, ZNEREIM s more than 70% reach of planned new vehicle
purchasers is nearly 400% the potential reach of the Star’s auto sections!

STAR**SN*AUTO CLAS STAR*™WD*AUTO CLAS.

Cume Ratings
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IfERVIEMIEANdIEIsesearch snows...
Together, the Star’'s auto sections reach less than 34%

of Kansas City planned new vehicle purchasers.

Report: AD CAMPAIGH PLANHER REPORT ADULTS AGE 18 +

Target: PLAH BUY--HEW CARVANTRUCK/SPORT UTILITY

Market: KANSAS CITY, MOVKS for AUG-SEP 20403

CUME CUME HET CUME

MEDIA TYPE PERSONS RATING REACH

STAR S AITO CLAS 169 169
18.0

MEDA SUMMARY

PRIMT MEDIA,
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IHERVIERIasAtgITEIResearcn snows...

Adding ENTERCOMS reach of planned new vehicle purchasers to the Star’'s auto sections

will MUCH MORE THAN DOUBLE the reach potential of planned new vehicle purchasers to 80.3%.

Report: AD CAMPAIGH PLAHHER. REPORT ADULTS AGE 13 +
Target: PLAH BUY--HEW CARVANTRUCKSPORT UTILITY

Market: KANSAS CITY, MOUKS for AUG-SEP 2003

CUME CUME HET CUME
MEDMA TYPE PERSOHNS RATIHG REACH
EMTERCOM RADID 2,800 03 703

19 600 1849
18 600 18.0

MEMA SUMMARY

RADIC
PRIMT MEDIA,

111,000
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~ The Media  Audit Kansas City, MOIKS Aug-Sept 2003
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IHERENEAnHiTResearc

Kansas City adults who are heavily oXPOS
who have fewer consumer needs and wan

A

\

MARKET INDEX = 100

ADULTS--AGE 18-24

ADULTS--AGE 25-34

ADULTS--AGE 35-44

ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

HEAVY NEWSPAPER READERS

| \ \
50 100 150 200 250

Cume Index

Audit K: ; M’KS Aug-Sept 2003
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IHBBIEsATit-Research shows. ..

Heavy Radio Listeners in Kansas City are y
They lead active lifestyles, and depend on r

HEAVILY EXPOSED TO RADIO

MARKET INDEX = 100

(

ADULTS--AGE 18-24 119

ADULTS--AGE 25-34 122

ADULTS--AGE 35-44

\ ADULTS--AGE 45-54

ADULTS--AGE 55-64

ADULTS--AGE 65-74

ADULTS--AGE 75 PLUS

|
0 50 100

Media Audit Kansas City, MdKS Aug-Sept 2003
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SIS EXCI

THE MEDIA AUDIT offers EVTERE
substantial automotive doilq
market qualitative servicehto

,
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Newspaper section informﬁn
playing field to pursue the It

With some minor modifi
dealers.

ciusive to The Media Audit
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