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Introduction
With a reported 46% revenue share*, 

Entercom New Orleans’ greatest revenue 
growth opportunity lies in the total ad market 

including such media as the newspaper.

THE MEDIA AUDIT is uniquely suited to help 
Entercom go after those newspaper dollars 

as THE MEDIA AUDIT is the only multi-media 
qualitative service to cover the readership (or 

lack of readership) of 15 sections of the 
newspaper.

The following brief presentation shows a 
powerful application of this data.

* Who Owns What July 29, 2002
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Entercom Radio

New Orleans Best Way

to Reach 

New Orleans Auto Purchasers
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The Media Audit Research shows…

The Times-Picayune reaches nearly 85% 
of those New Orleans adults planning on 

purchasing a new vehicle. Entercom 
reaches a little over 50% of planned 

vehicle purchasers
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However consider this…

People read specific sections of the 
newspaper that is of interest to them. Few 

read the newspaper cover to cover!

While the Times-Picayune does reach 
nearly 85% of those New Orleans adults 

planning on purchasing a new vehicle, the 
weekday auto section reaches less than 

30% of planned purchasers and the 
Sunday section reaches less than 25%.
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Did you know …

Comparing potential to potential, Entercom 
Radio’s more than 50% reach of planned 

new vehicle purchasers, is more than 
double the potential reach of the Times-

Picayune’s auto sections!
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Did you know …

Together the Times-Picayune  auto 
sections reach 36% of New Orleans 

planned vehicle purchasers.



The
Media
Audit

Did you know that…

Adding Entercom Radio’s reach (of over 
half the planned new vehicle purchasers) 

with the Times-Picayune  auto sections will 
nearly double the reach potential of 

planned new vehicle purchasers to 70%.
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Auto Sections Exclusive to THE MEDIA AUDIT 

THE MEDIA AUDIT offers Entercom a unique 
opportunity to be more effective in going after the 

substantial automotive dollars in the Times-Picayune 
as THE MEDIA AUDIT is the only local market 

qualitative service to have auto section readership. 

Newspaper section information cuts readership to 
realistic levels and offers Entercom a level playing field 

to pursue the lucrative auto ad market.

With some minor modifications Entercom New Orleans 
can use this presentation with its auto dealers.
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